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2017 has been a 
stellar year for Dexter 
Moren Associates 
with our 25th 
anniversary seeing 
a series of important 
expansions.

Firstly the practice 
shareholding 
expanded to 
encompass 15 of our 
team, from directors 
to senior architects, 
in a long term plan 
to ensure appropriate 
succession.

Secondly our 
workload and 
associated team 
expanded by over 
20%, our greatest 
yearly growth. 

This was partly in response to increased 
workload across the UK but also to our 
primary international focus on Africa, where 
we completed our first hotel in South Africa, 
and commenced projects in Ghana, Ivory 
Coast and Zambia. 

Thirdly we completed a striking rooftop 
addition to our Camden office, conveniently 
creating additional workspace for our 
present team of 70.

Prospects for 2018 look positive, with many 
new projects moving into delivery mode 
and enquiries still active, despite uncertain 
political times.

We thank our team, clients and consultants 
for their continued loyal support and look 
forward to collaborating on exciting projects 
ahead, many of which are featured in this, 
our 11th annual.
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DMA 2017: Adam Hopkins, Áine McGuinness, Alejandro Abreu, Alex Armitstead, 
Anuj Narula, Anya Gordon Clark, Armelle Morgan, Artur Jozefowski, 
Clara Mason, David Harte, Dexter Moren, Dominic Davies, Emma Thompson, 
Giuseppe Cadeddu, Herbert Lui, Hernan Fierro, Jake Johnson, Janice Mitten, 
Joseph Choe, Joshua Takaoka, Josip Zonja, Kassym Ulikbanov, Kate Sandle, 
Laurynas Deveikis, Lawrence Rocha, Lindsey Bean-Pearce, Louise Boulger, 
Matthew Sturley, Michael Cheung, Michael Cheung, Nadia Salamo, Natasha Singh, 
Quadri Shogunle, Rafael Fernández Romero, Rebeca Aguilera, Rebekah Boys Jee, 
Sophie Evans, Stacey Reid, Steve Norris, Steven Farr, Sulaiman Quereshi, 
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Alex Hamilton, Anais Nievas, Andrea Cappiello, Angela Franco, Anna Hanson, 
Caroline Landerstam, Caroline Thaler, Christopher Leonard, Claire McGuinness, 
Eoin Carroll, Florence Stone, Freya Jones, Gareth Cotter, Giada Gemignani, 
Javier Ortega, Jennie Walton, Jesús Burgos, Joel Iseli, John Harding, Joseph Aniedu, 
Katie Macleod, Katja Kostrencic, Laura Micol Fiorio, Laura Valdes-Sainz, 
Lucy Daverne, Luz Echenique, Mario De Sa, Mark Wood, Marta Sánchez Rosique, 
Neil Andrew, Olga Polyanskaya, Paolo Pirroni, Paul Wells, Pippa Martins, 
Richard Claridge, Robin Bentley, Roland Adrio, Shakir Sufian, Shaun Corey, 
Valerio De Santis, Wan Yau, Wayne Hincks, Zoe Mayne, Zoë Tallon & Zuzana Sutkova.
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JAMESTOWN 
ROAD
CAMDEN

Work is now complete on our Camden 
office roof extension, which provides 
valuable additional space for our busy 
office.

It was important that the design be 
very specific to its location and this 
was achieved in a number of ways:

Optimisation of views
Window position was key, after an 
assessment of good and bad views of 
the area we chose to focus downwards 
on the historic courtyard to one side 
and upwards towards the skyline of 
Camden Town on the other.
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Environmental considerations
Being an old Victorian building it 
suffers from heat loss in the winter, 
and heat gain and glare in the summer. 
The extension is heavily insulated and 
features brise-soleil to reduce solar gain 
and glare. These effectively shade the 
windows as the sun moves throughout 
the day, thus keeping the space as cool 
as possible. 

(Below)
The façade is wrapped 
with unique perforated 
metal panels - an 
abstract interpretation 
of the interior of a grand 
piano, in reference to 
the buildings original 
function as a piano 
factory.

Relationship to history
In order to create a distinctive 
chronology, the extension is 
unashamedly contemporary in style.

It features a glazed shadow gap to
the existing gable end wall which is 
left in its original exposed brick work; 
this provides a distinction between 
old and new.
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MARK 
WOOD ASKS 
‘WHAT WILL 
THE FUTURE 
OFFICE LOOK 
LIKE?’

With the boom in serviced 
space, we are increasingly 
being asked by our clients 
to utilise our hospitality 
specialism within alternate 
sectors such as residential 
and, more frequently, the 
office sector. Offices, akin 
to hotels, have become 
stylised, brand led and 
transient, changeable 
environments. 

Whilst people are not quite yet sleeping 
in their offices, the modern workplace 
may contain concierge services and 
spaces that can transform their 
functionality from day to night and 
spaces for people to interact socially, 
exercise and relax. Just as hotels have 
evolved from simply places to sleep, 
offices have now become places to do 
much more than work. In a society of a 
changing work / life balance and global 
connectivity, the lines between hotel and 
office have become extremely blurred. 

(Above) 
Flexible coworking: 
Dexter Moren Associates’ 
refurbishment scheme 
at Collective Camden, 
produced in 2010 at the 
beginning of the boom 
in Coworking. The 
space features moveable 
partitions and platforms 
allowing full space 
flexibility depending 
on the required 
configuration by users. 
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What is the ‘flexible market?’

‘Coworking’ is a label being 
increasingly used in the office sector 
and it constitutes a rapidly growing 
trend. This system permits a ‘flexible 
market’ allowing small companies to get 
in and out and to expand and contract 
more easily. It also allows developers 
to utilise unconventional building 
spaces, unlocking for example, darker 
basements and providing new usage 
for old buildings. 

(Above) 
Flexible coworking: 
This ‘super’ flexibility 
allows the space to 
convert into an events 
space in the evening.

(Right) A robust and 
flexible coworking 
environment: Dexter 
Moren Associates’ 
proposal for the 
conversion of the Ind 
Coope and Allsopp 
Brewery in Burton-
on-Trent. A space 
that can be shared by 
several individuals and 
companies. 

Why is there a growing 
reluctance to put down more 
permanent roots?

One theory is that since the Brexit 
announcement, economic uncertainty 
has slowed down decisiveness and 
therefore increased the desire for office 
tenants to be flexible. 

The taste and working style of the 
millennial generation is also a big 
factor in the future of our businesses. 
Companies are keen to sustain their best 
future talent. Millennials are a more 
tech savvy breed with a penchant for 
less corporate space and are comfortable 
with an alternate modus operandi in the 
work environment. From recent surveys, 
millennials express a greater appetite for 
flexible working in public spaces (such as 
coffee shops), working from home and 
hot desking. 

This change in the zeitgeist is now 
shaping the interior design style of office 
space. Recent examples of coworking 
environments have demonstrated some 
radical changes in the nature of office 
space and are proving particularly 
appealing to this demographic. 
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So how else are offices 
changing to meet future 
demands?

Some future thinking companies are 
offering their team such services and 
amenities as yoga and meditation, on 
site health screenings, back up child 
care, laundry, personal grooming, ride-
shares, travel planning and volunteering 
opportunities. These initiatives are not 
only beneficial and highly convenient 
to employees but they also benefit the 
employer as their team will spend less 
time at external appointments.

How is leased office space 
evolving amongst a growing 
flexible market?

Office developers have realised that 
traditional fixed long term lease 
agreements are more discouraging 
to tenants nowadays and therefore 
beginning to re-evaluate contract 
terms, and also the way their offices 
are designed. Upon exiting tenancies, 
companies often get hit for dilapidations 
so interior design moves such as exposed 
concrete surfaces are being favoured 
not only for their modern aesthetic and 
sustainable heat retentive properties, 
but also to provide a robust, unbreakable 
environment. 

There have even also been recent cases 
where developers have resisted the extra 
storey or two in favour of better floor to 
ceiling heights and daylight distribution. 
It seems quality is being evaluated over 
quantity in order to produce premium 
office space. 

(Above) Dexter Moren 
Associates’ recently 
completed office 
extension: a timely 
addition which has 
accommodated a 
growing team and 
workload.

(Right) Shoreditch: 
Dexter Moren Associates’ 
design for 150,000ft2 
of office space with 
ancillary food, 
beverage and leisure 
accommodation aimed 
at tech industry tenants 
in this popular and 
fashionable part of town.  
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Where and how will the 
office market grow?

Using the London market as an 
example, there has been a noticeable 
reduction in financial institutions (with 
some promising to relocate continentally 
post Brexit) and a significant rise in the 
tech industry (the financial sector is 
estimated to have 16% growth compared 
to 90% within tech). 

Areas favoured for their character and 
social appeal such as Shoreditch and the 
successfully regenerated Kings Cross 
area are now being inhabited by the 
likes of Google and Adobe. 

Remarkably 
these 
transforming 
parts of town 
are seeing 
rental value 

increases of 
up to £20 per 
square foot 
more than 
the City of 
London. 

Once again, this reflects what modern 
office workers are looking for. Whilst 
transport connectivity has always been 
important, it is paramount to consider 
the local availability of popular and 
fashionable spots to eat, drink, socialise 
and be entertained. One developer 
recently made a significant return on 
investment from an office development 
of 10 years ago in Clerkenwell for these 
same reasons.

So where next?
Do not underestimate the effect of major 
infrastructure such as London’s Crossrail 
link. This will provide significantly 
improved connectivity for locations 

that are not currently convenient to 
the centre of town. Well connected 
areas either with popular appeal or that 
can generate popular appeal by skilful 
regeneration will be attractive to younger 
talent.  Locations such as Ealing could be 
one to look out for. 

Things to consider for future 
office development:

Location: 
What does (or what will) the location 
have to offer?

Flexibility, 

Flexibility, Flexibility: these are 
uncertain times. If you are not flexible 
enough in approach, potential tenants 
will scare off easily.

Consider the needs and 
aspirations of 

the next 
generation 
of talent. 

Not just a place to work: The 
modern office is also about 

hospitality 
and social 
interaction. 
Interior 
Design: 
is the corporate styled environment 
a thing of the past?

Consider robust materials and more

generous 
spaces, 

it may provide better return on 
investment in the long run. 
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DMA is working as architect 
and interior designer for 4C 
Hotel Group and Vascroft 
Construction on this new 
build development near 
St Paul’s Cathedral. The 
hotel will be the first under 
Marriott’s Westin brand in 
London.

Nine luxury residential apartments with 
river-facing views and 222 guestrooms 
will be housed in this landmark building.  
The development also includes a 
fitness and leisure suite, conference 
facilities, plus a restaurant and bar with 
spectacular views over the River Thames.  

The ground floor destination restaurant 
and bar fronts onto Queenhithe Dock 
and the river via the new Riverside 
Walkway. Created as part of the 
development, the new walkway along 
the river is a key element of the scheme 
reconnecting Chelsea Embankment to 
the Tower of London.  

THE 
WESTIN 
CITY OF LONDON

The complex architectural design 
replaces a collage of tired buildings 
with a cohesive piece of architecture 
spanning both sides of Upper Thames 
Street. Sensitively designed within 
the existing height constraints set by 

protected views of St Paul’s, our scheme 
adopts the massing of the existing 
building and its immediate neighbours. 
We have created a strong visual identity 
using surrounding references to inform 
façade design and treatments.

Solid stone bases meet the ground, with 
glass and metal cladding providing 
lightness and reflection to the upper 
storeys.  Recessed bedroom windows, set 
back at alternating angles, offer strong 
relief, articulating the upper floor levels. 
By contrast, glazed curtain walling is 
adopted for the riverside bar elevations 
to provide reflection and lighten the 
massing as it projects over the river and 
walkway.

A combination of stone portals and 
glass enclose the river facing residential 
apartments above.  Continuous glazed 
curtain wall screening is also adopted at 
the ground level entrances, producing 
strong visual links between foyers and 
the immediate surrounding area. 
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The interior design scheme draws 
inspiration from the site’s proximity to 
the River Thames and is informed by 
the Westin’s biophilic design ethos and 
core brand pillars - sleep well, eat well, 
move well, feel well, play well and work 
well. In developing the scheme, the 
designers’ intentions were to approach 
the brand’s look and feel from a fresh 
perspective, creating a hotel that would 
truly encompass modern elegance. 

The design is sophisticated, minimal and 
modern which has been well received 
as a refreshing brand interpretation. 
The minimal scheme provides a 
timeless design and ensures the guest’s 
attention can be focused on the river 
view. In order to introduce depth and 
interest, materials are layered in terms 
of textures, and the neutral backdrop is 
built upon with tonal colourways. FF&E 
has been carefully selected to ensure 
the correct balance for this hotel and 
residential environment, the aim was 
to create spaces where guests would 
want to spend time relaxing with 
a book and a coffee.

In addition to the River Thames, the 
interior design is also inspired by the 
Roman remains which lay beneath 
the spa, and a large component of the 
materiality is comprised of textured bath 
stone, which is contrasted with sleek dark 
metal detailing to modernise it further.
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‘Sleep well, 
eat well, 
move well, 
feel well, 
play well 
and 
work well.’
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In the current economic climate, 
investors are looking for other ways 
to use their land as an alternative to 
traditional residential. There has been 
much focus on the student housing 
market leaving the untapped opportunity 
for homes for the retiree market often 
overlooked. 

In the UK there are just over 2 million 
students.  By comparison, 18% of the 
UK population is now over 65, this 
equates to almost 12 million people.  
Of these, 3.4m have equity of between 
£250k - £500k and 1.3m are considering 
downsizing (compare this figure with c. 
157k owner occupied properties built in 
the UK and it would seemingly be fairly 
clear where the largest potential is). 
There are, however, a number of factors 
that affect this market.

Firstly, and probably most importantly, 
is the perceived stigma against the idea 
of retirement homes. The old adage of 
working up the housing ladder to the 
detached home and then selling up for 
a small retirement flat is no longer the 
accepted norm. Older people don’t see 
themselves as a homogenous group. They 
are also likely to be much more active 
than retirees in previous generations. 
A second reason is that many older 
people don’t want to leave the homes and 
gardens into which they have invested 
so much time and emotional energy. 
Thirdly, there are concerns that joining 
a retirement village will lead to a loss of 
independence and potential alienation 
from the greater community. According 
to research by The Age of No Retirement, 
83% of respondents feel they are not like 
everyone else in their age group and want 
to mix with people of different age groups 
and generations. 

It is clear that retirees, many of whom 
are from the relatively wealthy baby 
boomer generation, have to be given 
a more aspirational reason to release 
their family-sized homes to the next 
generation.  

Good design 
can help 
create places 
retirees want 
to move to, 
and in doing 
so offer a 
genuinely 
alternative 
way of living 
emphasising companionship, 
community and independence. 
It is a sector of design that is both 
challenging and exciting.  

PAUL WELLS 
DISCUSSES 
A NEW KIND OF 
RETIREMENT LIVING

(Top to Right) 
The Tea Room at The 
Ampersand Hotel South 
Kensington; The Library 
Bar at The Mornington 
Hotel Bayswater; pool 
and spa at The Hilton 
London Bankside.
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The majority of retirement village 
residents come from within a 5-mile 
radius, so maintaining links to the local 
community is important. Retirement 
villages in mainland European countries 
are often centred around a community 
hub, these enable social interaction 
within the development and to the 
greater community. 

At one development in Groningen, 
Netherlands the developer created an 
internal double volume space termed 
the ‘indoor town square’ and used it 
for markets, concerts and community 
gatherings.

In our hotel designs we often incorporate 

shared ‘front 
of house’ 
spaces 
that are 
attractive to 
the residents 
and the 
greater local 
community. 

In many cases this is a destination 
restaurant or bar, but it could also be a 
café, spa facility or even a delicatessen. 

In the case of hospitality these are 
primarily income generating spaces. 
In a retirement village they have to 
strive to be more than this, they need to 
have a community focus, a place where 
residents can mix with local people of 
all ages in a well-designed and attractive 
setting, mitigating any feelings of 
alienation as residents mature. 

Creating design with flexibility for future 
adaptation of apartments for wheelchair 
use, careful selection of appliances 
and sanitary ware and awareness of 
residents’ requirements for space and 
light are all factors that are as important 
in the hospitality sector as they are for 
retiree living.  

Traditional migration to the coast is 
no longer as common with increasing 
numbers of retirees choosing to 
return to the city to benefit from good 
transportation links, amenities and 
social activities. With this in mind 
the country model of a horizontal 
retirement village can be taken to a 
vertical one, creating comfortable homes 
with integrated restaurants, gyms, 
spas, community hubs and health care 
facilities. 

Urban retirement communities are 
immensely popular in many other 
countries, but have only recently started 
growing in popularity in the UK. In 
London we are seeing a number of 
schemes at the luxury end. One such 
development, Battersea Place, offers 
residents a concierge service, spa, 
heated indoor pool, gym, billiard room, 
sun lounge, private cinema, chef-led 
restaurant and a hairdresser.  

Within the UK, new homes for the 
elderly should not be seen as ‘God’s 
waiting room’. People want to move to a 
place where they have space to take the 
majority of their acquired belongings 
and sentimental possessions. They 
want to live somewhere where they are 
secure, comfortable and relaxed, but also 
connected to the community.

Our extensive knowledge of hospitality 
design, coupled with growing residential 
experience, gives us an interesting 
perspective on this sector. We can also 
look to our experience in the Serviced 
Apartment sector to create imaginative 
and well-designed apartments that offer 
retirees comfortable and usable space 
as well as incorporating full life cycle 
considerations. 

Whether in an urban or rural setting, 
what is clear is that a sense of place 
created through good design coupled 
with understanding the end user is key 
to making these villages successful. 
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1:100 presentation model 
showcasing the Hampton by Hilton 
hotel on Uxbridge road in Ealing. 

A feature 
point of the 
model is 
the shingled 
panels 
clad to the 
exterior 
designed 
to emulate 
autumn 
leaves. 

These were created by layering 
paint on acrylic, then removing 
paint in varying depths revealing 
the three distinct colours. 

Alex Hamilton, 
Model maker
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Construction is an increasingly 
sophisticated and complex process.   
This is the case not only from the point 
of view of the building process itself, 
but also the contractual and regulatory 
frameworks around it. Much of this is 
for the better - producing higher quality 
buildings - but it does create more 
potential for difficulties along the way.

In our experience, from the hundreds of 
projects we have helped deliver over the 
years, most difficulties can be overcome, 
but not without cost and time implications. 
To minimise the impact, it is possible 
to predict most issues, and either avoid 
them altogether, or work out a strategy for 
dealing with them in advance.   

The knowns and the 
unknowns

In 2002 the then Secretary for Defense 
of the United States, Donald Rumsfeld, 
was quoted as saying:

“Reports that say that something hasn’t 
happened are always interesting to me, 
because as we know, there are known 
knowns; there are things we know we 
know. We also know there are known 
unknowns; that is to say we know there 
are some things we do not know. But 
there are also unknown unknowns - the 
ones we don’t know we don’t know, and 

if one looks throughout the history of 
our country and other free countries, it 
is the latter category that tend to be the 
difficult ones.”

This statement caused much debate and 
more than a little derision. However, it 
can be a useful tool for understanding 
how to manage the risks inherent in the 
construction process.  

There are known knowns; 
there are things we know 
we know

This is a good starting point for any 
project. Make sure you gather as much 
information as you can about the site, 
the buildings it contains and everything 
around it. Knowledge is power. The 
more you know about the project, the 
lower the risk of something popping up 
unexpectedly, such as claims for Right of 
Light, archaeological investigation, below 
ground services or contaminated land. 
Similarly, make sure you understand 
your architect’s proposals for the site 
and fully address all the potential areas 
of concern. Clients have a legal duty to 
provide information about their sites and 
your architect can help you to meet those 
obligations.  Developers should also make 
sure the scheme is adequately described so 
that it can be fully budgeted: know what 
you are building and the potential costs.

PREPARING FOR 
THE KNOWNS 
AND THE 
UNKNOWNS 
OF THE 
CONSTRUCTION 
PROCESS

There are known unknowns; 
that is to say we know there 
are some things we do not 
know

This is where a process of risk 
management needs to be employed.  
If a project has areas where things are 
unresolved but progress is necessary 
anyway, assess whether the financial 
risk of proceeding outweighs the 
disadvantages of waiting.  The classic 
example here is the planning process. 
Though it may be possible to make a 
guess as to the success of any application 
based on the advice of other 
professionals such as the planning 
consultants or lawyers, consents cannot 
be guaranteed.  Good design work and 
close liaison with planners can help 
to reduce doubt but developing in 
anticipation of receiving planning 
is still very risky.

Soil conditions and below ground 
structures are another area where a 
known unknown may exist, seriously 
affecting foundation design and costs.  

by 
John Harding
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A full set of trial pits is the best way 
of eliminating risk in the design. Not 
all sites are in the ownership of the 
client when planning or feasibility is 
commenced so make allowance for 
this in the design.

There are also unknown 
unknowns - the ones we 
don’t know we don’t know

Very commonly when dealing with sites 
and buildings, particularly if listed, 
the opportunity for the discovery of 
unknowns is alarmingly common. 
These can vary from discovering rot in 
the structure, uncovering human remains 
(more common than you might think) or 
finding archaeological treasures.  

Most things 
can be 
dealt with 
in one way 
or another, 
rot can be 
cut out, 
archaeology 
can be 
excavated 
and bodies 
exhumed, 
but the 
disruption to 
the project 
can be 
considerable.

It’s very hard to plan for an unknown 
unknown and this is where a healthy 
contingency comes in.  When budgeting 
for a project make sure there are funds 
in reserve for the unknowns, and to 
cover the costs of additional works, 
and the delays that may ensue.

In the many years that DMA has been 
involved with construction we have 
experienced numerous knowns and 
unknowns. In every case a technical 
solution was developed but what 
varied was the impact to the project 
in cost and time.  

It pays to 
go into the 
building 
process with 
an open mind 
and as much 
preparation 
as possible 
before the 
shovel hits 
the ground. 

232017 - 2018



In an industry dominated 
by a constant effort to 
increase performance and 
efficiency across all stages 
of development, adopting 
the building information 
modelling (BIM) process is 
becoming an undeniable 
requirement. 

BUILDING 
INFORMATION 
MODELLING 
AT 
DMA

Industry drivers

In 2016 the UK Government made BIM 
level 2 mandatory on all publicly funded 
projects. BIM level 2 represents a clear 
set of protocols that standardise the 
way the model is built and managed in 
a collaborative environment, but also 
defines what is required within the 
model at each stage of the design and 
for its post completion usage, such as 
facilities management. 

The construction industry is highly 
competitive and in this climate clients 
have become aware of the benefits 
provided by BIM, in return they are 
asking contractors and consultants to 
demonstrate their ability through a track 
record of successfully managed BIM 
projects. 

by 
Giuseppe Cadeddu 
& Matthew Sturley
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Although Level 2 is only mandatory for 
publicly funded projects, this has also 
had an effect throughout the supply 
chain on private developments.

Advantages of BIM

There are many advantages of adopting 
BIM from the outset of a project, but 
the main benefits lie with production 
of information across the design, 
coordination and client team, and 
being able to visualise the design in 
3D rather than attempting to visualise 
how elevations relate to plans, as in the 
traditional 2D format. 

During the process, in the background 
the model is creating rich data of 
quantities and measurements that can 
be used, for example, by the Project 
Manager and QS to plan and cost 
more accurately, than they would with 
traditional CAD information. 

If all of the consultants implemented 
BIM from the outset of a project, the 
coordination between disciplines would 
be more effective, this would help reduce 
unknown variables that come up later 
in the project and anticipate potential 
issues before their occurrence. 

By modelling the project earlier, we can 
use this digital prototype to allow our 
clients to view what their building will 
look like, by blending our information 
with VR technology to provide an 
immersive experience at each stage of 
the design process. This will allow our 
client to view spaces and interact with 
their building, and make more informed 
decisions on the design from earlier in 
the design process.

Additional benefits are derived from 
the finished model, which the client 
can use to forecast the cost of running 
the building. This could help inform 
the sustainability of the building and 
inform potential changes to improve the 
performance of the building through 
the design. 

It is also 
possible 
to run 
algorithms 
that anticipate 
how people 
will use the 
spaces, 

which is particularly useful 
for public areas.  

BIM Implementation at DMA 

At DMA we have been adopting BIM 
across our project delivery and due to its 
success have started to implement across 
all work stages. 

By harnessing 
the full 
capacity of 
BIM we are 
now able to 
maximise our 
client’s value, 
streamline production of project 
information, make more informed 
decisions and communicate our designs 
effectively. 

BIM also allows us to stay competitive 
in a market where quality, cost and 
speed are the main prerequisites for 
clients. Through our arsenal of digital 
tools and in conjunction with our robust 
set of protocols, we are able to deliver 
our clients a digital asset earlier in the 
process, which allows informed decisions 
earlier in the project. We are currently 
developing a framework which lays out 
the BIM workflow we would like to apply 
to our interior design projects in order 
for them to harness the full potential 
of this process.

One of the many advantages we have is 
our dynamic structure which gives us the 
ability to implement change and evolve 
as a practice, and we are able to quickly 
embrace and adapt to the constantly 
evolving digital world. We have always 
had a culture of investing in the latest 
technology and we’re ready to integrate 
future technological advancements into 
our work to add value to our client’s 
projects.
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1:200 design development model showcasing 
8-10 Southampton Row, Holborn, and 
contextual buildings. 

The model 
consists of a 
wide variety of 
materials as well 
as incorporating 
3D printed 
contextual 
buildings to 
achieve a high 
level of detail. 
A curious feature of the design is the saw tooth 
configuration of the roof floors presented in 
brass effect cladding, to differentiate them 
from the lower levels.

Alex Hamilton, 
Model maker
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LONDON 
ROAD: 
ENHANCING 
THE LINK 
BETWEEN 
THORNTON 
HEATH AND 
CENTRAL 
CROYDON

by 
Herbert Lui
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There is an optimism in Croydon, not seen since 
its resurgence as the largest commercial district 
in the 1950-60s outside of central London as 
part of a government initiative after the war. The 
first of the Mayor’s Growth Zones, the London 
Borough of Croydon is currently experiencing 
£350 million worth of investment and its 
burgeoning reputation as a tech hub has recently 
seen the borough identified as the UK’s fastest 
growing economy.

The NLA, having their finger on the pulse, 
organised ‘Croydon on Location’, a conference 
in October which focused on present and future 
plans in the borough. Walking tours brought 
attendees on visits of the residential, cultural 
and growth zones. Dexter Moren Associates were 
privileged to participate on the Growth Zone tour 
by sharing our recently consented masterplan 
design for a hospitality scheme, comprising a 435 
key hotel and 158 key aparthotel in the borough. 

Located at 585-603 London Road, the new 
hospitality hub being developed by London 
Hotel Group features high-quality contemporary 
design that is both striking and responsive to its 

neighbourhood. Framing elements, balconies and 
setbacks at top floors have been introduced to 
provide architectural articulation to each block, 
whilst a varied roofscape reflects the rhythm of 
the Victorian properties in the area.

The architectural design by DMA has been 
dovetailed with the landscape strategy to provide 
several new public realm spaces that will improve 
the experience of guests as well as local residents. 
The proposed masterplan was positively received 
by local residents and was granted unanimous 
approval by the local council in May 2017.

The scheme will not only provide high-quality 
guest accommodation currently lacking in the 
area but also bring about an improvement to the 
townscape on this stretch of London Road, re-
energising the corridor between Thornton Heath 
and Central Croydon.

Lee Parker, director of growth, London Borough 
of Croydon:

“The proposals play a key part in 
the ongoing growth of Croydon. It 
will help to meet the identified need 
of an additional 40,000 hotel rooms 
across London through to 2036 and 
directly enhance the number and 
quality of hotel accommodation in 
Croydon. In terms of regeneration 
and growth this represents a 
significant step forward for this part 
of London Road and complements 
regeneration plans in West Croydon 
and Thornton Heath.  The design 
and appearance are of a high quality 
and will improve the street scene 
bringing high quality public spaces 
within the site.  The scheme will 
also bring forward jobs during 
the construction and operational 
phases, and offers a number of 
other public benefits.”  

DMA have also been working on several of LHG’s 
other residential and hospitality properties in 
Croydon. Irvine Court, a block of apartments 
which forms part of our London Road masterplan 
along Dunheved Road North, will be upgraded 
with a new high quality brick façade, roof top 
penthouse extension and proposed sunken 
garden to the rear of the block. 
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‘high-quality contemporary 
design that is both striking 
and responsive to its 
neighbourhood’
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LOCAL, 
LOCAL, 
LOCAL
The ubiquitous property 
adage ‘Location, Location, 
Location’ is being redefined 
as ‘Local, Local, Local’ in 
current hotel thinking.

Once, to travel was better than to arrive. 
Now the destination hotel, when it is 
embedded and engaged in the local 
community, is as rich a part of the 
experience as the journey itself. Global is 
going local on three major fronts.

Firstly, local focus 

Creating each design with an eye to 
spirit-of-place and the idiosyncrasies of 
each location is key. Instead of importing 
Europe into Africa, a distinctively 
tailored design should reflect the 
style and culture of the specific area. 
Architectural design needs to be organic, 
not grafted on, and to fit naturally within 
the city - while hotel interiors should 

reflect local character and respond to it. 
It’s a change from the one-size-fits-all 
attitude where hotel chains transplanted 
a standard bedroom globally, regardless 
of on-the-ground suitability. In many 
ways, the brand was the destination. But 
with a more agile, tailored approach,

guests can 
wake up 
knowing 
which city 
they’re 
visiting, 
rather than 
which brand 
they’re in.
With a new focus on location and its 
unique personality, the neighbourhood 
story becomes the actual design concept: 
for example Bankside Hilton clearly 
mirrors not just London but Bankside, 
the Tate Modern, and the local area’s 
character.

(Right) Theo’s Simple 
Italian Delicatessen, 
Hotel Indigo Kensington.

Secondly, local means 
locals

Just ten years ago, hotels were 
fleeting pit-stops for travellers and 
tourists, and even discouraged local 
people from entry. The lobby was a 
waiting room, generating no revenue 
and was, in every sense, a waste of 
space. But today savvier hotels have 
evolved into safe and stylish community 
spaces that locals want to use. Smart 
and welcoming public areas with the 
advantage of 24 hour service now attract 
people who might otherwise take their 
trade to rival cafés, restaurants or bars 
on the street.                                               

Mould-breakers like Citizen M 
reinvented what a lobby could be. 
Suddenly, the dead space was warm and 
nicely lit, somewhere to linger; it had 
intimate areas, you could meet, chat, 
have a drink, read the papers, and feel 
comfortable just coming in off the street.

The ‘active lobby’ takes this idea further. 
Merging with the old-style business 
centre, the coffee lounge morphs into 
a flexible communications hub where 
people can meet, talk, work, use their 
tablets or laptops, and WiFi and printers 
are provided along with flexible seating 
and great F&B.  

by 
Dexter Moren
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Thirdly, local flavour, local 
heroes

There’s a boutique and artisan vibe 
in the air these days and modern 
hotel guests seek an experience that is 
authentic, high quality and unique. That 
means local, whether foraged produce, 
meat from the farm up the road, fish 
from the nearby river or local art and 
craft. 

Today’s and 
tomorrow’s 
hotel needs to 
serve the local 
community 
just as much as it serves here-today, 
gone-tomorrow tourists. Newly vibrant 
lounge lobbies can host businesses or 
create their own revenue generating 
events. After all, a lobby is as lively a 
trading space as any covered market 
or mall. Hosting pop-up stalls like a 
jeweller or coffee roaster to attract 
passers-by makes good commercial 
sense, and adds value to the 
experience of tourists as well. 

Changing pop-ups every six months 
can keep interest alive and reward fresh 
visits. And if a hotel’s ‘market’ takes off, 
don’t stop at pop-ups. Having a quality 
retail offering, like a deli, can bring new 
customers in. If the hotel bakes bread 
for their guests’ breakfast, why not sell it 
to locals too? In design terms, the lobby 
‘market’ with its pop-up bars and stalls 
is ideally served by a separate entrance, 
giving it a life of its own.

The hotel can also partner up with local 
businesses to offer guests and residents 
a 24 hour service, then you could drop 
your dry cleaning off, pick up some 
breakfast and even a bunch of flowers 
all in one stop.
 
Local, local, local. The future is here. 
Hotels that engage locally on the 
three fronts outlined can turn their 
own neighbours into loyal year-round 
customers, open up important new 
income streams, as well as give 
travellers even more of the uniquely 
local experience they seek.

(Top Left) Drum & Press, 
Hotel Indigo Aldgate.
(Left) Hilton London 
Bankside.

(Above & Top Right) 
Men’s Society 
Barbershop & Tienda 
Roosteria, The Curtain 
Hotel & Members Club 
Shoreditch.
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Food trends continue to evolve and 
as interior designers it is important 
to respond to this. The way in which 
consumers choose what to eat and drink 
has changed dramatically over the last 
ten years. Health concerns are leading 
people to question how their food is 
produced. This has led to a marked 
increase in organic food sales, with fruit 
and vegetables grown on a seasonal 
basis.  

Similarly, increased awareness of the 
effect of food transportation on our 
global carbon footprint has led to a rise 
in popularity for local producers. More 
than ever diners want to know where 
their food or drink is produced and feel 
connected to the source. 

The demand for seasonal produce 
has led chefs to champion traditional 
varieties that might have been forgotten. 
In order to hero these new ingredients 
they are pushed to the forefront of the 
dish, often complemented by only one or 
two other ingredients. Minimal menus 
composed of ingredients that speak to 
their locale have become prominent.

RESTAURANT 
DESIGN: 
LESS IS MORE
DMA associate Neil Andrew looks at the future trends in 
restaurant interior design. As design moves from the visually 
theatrical to the sensory immersive, he believes that less is 
more: space must be made for the diner’s most important 
sense of all.

Fera At Claridges
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More recently, health and 
environmental concerns have increased 
interest in vegetarian and vegan cuisine. 
The rise of the flexitarian, eating mainly 
a vegetarian diet, is leading to a demand 
for greater non-meat dining options.  

Moving away from the food itself, as in 
retail, restaurant customers are moving 
towards the experiential. Introducing 
theatre in restaurants has been a focus 
for many years. Remember the ’80s 
cliché of a waiter flambéing the Crepe 
Suzette at the table? In the ’90s the show 
kitchen became a mainstay in restaurant 
design, although arguably there is still 
a disconnect between the kitchen and 
diner as it is literally ‘for show’. 

In recent years, restaurants have 
taken it further. During its stint at 
Town Hall Hotel, Bethnal Green, 
customers at Nuno Mendes’ Viajante 
restaurant found themselves almost 
sitting within the kitchen. With 
counter-tops close to eye level this 
provided a truly immersive experience: 
from farm to kitchen to table. 

We are seeing a move from the 
visually theatrical to the sensory 
immersive, encouraging greater 
interaction with the food itself. 

This could be as simple as providing 
the sauce on the side, allowing the 
customer to dictate how they dress 
their dish, or more complex such as 
breaking through crunchy elements 
that then serve as the utensils. 

More than ever sharing plates are at 
the forefront of menus encouraging 
the connectivity between diners.

It is clear from the above that there 
have been some dramatic changes in 
customer demand over the last decade. 

So how 
can we as 
restaurant 
designers 
respond to 
these trends?

Space planning should 
always be sympathetic to 
the diners’ requirements. 
In light of the experiential demand we 
might consider the inclusion of more 
large tables for group sharing. 

There is a need to move 
beyond the show kitchen 
to create a greater connection between 
the food and diner. Where possible by 
bringing it into the dining space. 

Consider how else design 
can support the experiential 
side of dining. 
Rather than a wine wall display, create 
a wine-tasting room that can double-up 
as a private dining room.

Look at ways to 
communicate the quality 
and origin of produce, 
for example using display larders 
and herb gardens. 

Beyond the food, other 
elements can also help 
connect a restaurant to its 
surroundings: 
selling local produce to guests and goods 
baked in house to local residents.

Last but not least: 

one of the things that 
makes a great restaurant 
interior designer is that they 
themselves are regular 
customers. 

Only by experiencing restaurant 
environments from the guest perspective 
can we hope to grasp all the elements 
that go into creating a memorable 
experience. Design, music, tableware - 
all elements should be considered, but 
not necessarily at the forefront: if all 
of these sensory factors are fighting for 
space, how much room is left for the 
most important one - taste - and so with 
that in mind less is always more.

Nuno Mendes’ Viajante
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A 120 bedroom, 4 star hotel which features a live music venue in a 
fully soundproofed basement, a state-of-the-art gym, wellness area 
with treatment and steam rooms, screening room, ballroom, and a 
1,600ft² rooftop restaurant bar. There is also a Moroccan-style heated 
pool offering stunning views across the City skyline; three restaurants, 
the LIDO, Red Rooster Shoreditch and Tienda Roosteria; and for 
members only: Billy’s Bar.

THE CURTAIN HOTEL & 
PRIVATE MEMBERS CLUB 
SHOREDITCH
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THE CURTAIN HOTEL & 
PRIVATE MEMBERS CLUB 
SHOREDITCH

Hotelier Michael Achenbaum had a 
vision for a new high-profile restaurant, 
hotel and members club sitting right in 
the heart of Shoreditch, which would 
reflect the area’s architectural heritage, 
industrial history, and current creativity. 

Inspiration for the exterior came from 
the many cabinet factories and colour 
warehouses that previously stood on 
the site. In these buildings the block 
is broken up vertically by the delivery 
doors to the warehouse; this also has 
the visual effect of breaking down 
a large façade into a smaller, more 
residential scale. The Curtain design 
uses this device to break up the visual 
mass of the building while retaining its 
overall cohesion by the use of brickwork 
throughout. Rooms and suites feature 
exposed brick walls, hardwood flooring, 
black-framed factory windows.

An important consideration was to 
create a modern hotel building which 
is highly sensitive to the site’s historical 
context. Other than through the use 
of urban red brickwork, this has been 
achieved through profiled metal panels 
and large Crittall-style windows with deep 
reveals and bullnose brick sills. They also 
reflect the rich industrial heritage of the 
area, creating a sense of familiarity and 
neighbourliness, something that often 
eludes new-build structures.

How the project shows 
creativity and innovation

The roof terrace is adapted for 
changeable British weather with 
an innovative retractable roof. The 
basement contains a soundproof live 
music venue that allows for some guests 
to enjoy high decibel entertainment 
while others sleep peacefully above. 
Creative collaborations with famous 

British photographer Mick Rock for 
art curation and acclaimed New York 
chef Marcus Samuelsson’s American 
restaurant Red Rooster, the first one to 
open in Britain, complete the uniquely 
eclectic guest experience, tailored 
specifically for the hotel’s location and 
fit for the most discerning of guests. 

How the design contributes 
to the commercial viability of 
the project

A complete reconfiguration of the 
ground floor and basement layouts 
allowed the insertion of an extra half 
floor mezzanine level to the basement. 
The hotel’s double height conference 
space/ballroom is situated at the centre 
of these lower levels, and the new layout 
allows better use of the space around 

Having three different types of client 
for the venue created complex servicing 
needs. Members of the general public 
visit the Red Rooster restaurant on 
the ground floor, hotel guests access 
bedrooms and leisure areas and private 
members access members’ spaces for 
work and play. All of these separate 
and overlapping needs mean there are 
several entrances to the building and 
varying servicing requirements for all of 
its spaces. We worked very closely with 
the operator to understand their needs 
and their preferred operational methods 
as experienced in their existing hotels in 
New York, and applied this knowledge 
to the design of The Curtain’s efficient 
back-of-house spaces. The optimised 
back-of-house layouts mean staff 
services can be more efficient and allow 
a smooth and unobtrusive customer 
service experience for all guests. 

this to provide more efficient back-of-
house staff areas, and free up more 
commercially viable space for bars and 
restaurants. Ceiling heights of almost 4 
meters combined with exposed services 
provide a sense of scale and drama.

How we addressed issues of 
practicality from an operator 
and guest perspective
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Challenges faced 
and conquered

The client’s list of requirements for 
this new build hotel was so ambitious 
we were concerned whether we could 
make it work on this particular site.

We established on day one that the 
basement was completely critical to 
the success of the project. A restrictive 
Rights of Light envelope constrained 
development above ground, which left 
nowhere to go but down. This presented 
a number of daunting challenges, 
such as below ground contamination 
and archaeology works as the site was 
potentially located directly above a 
17th century plague pit. 
  

The second and possibly most difficult 
challenge was how to make this hotel 
experience different from a visit to a 
typical London hotel. This was driven 
by our client’s passionate vision for 
creating an exciting and vibrant hotel, 
bringing together an eclectic mix of users 
and programmes with the quite specific 
intention to encourage unusual moments 
and interfaces. These moments include 
the lively Red Rooster restaurant, 
famous for both its food offering and 
live music performances, the double-
height ballroom and the sound-proof 
live music venue in the basement.
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This newbuild hotel combines the 
best of conversion projects in seamlessly 
fitting in with its context yet having 
the benefits of modern newbuild with 
features such as innovative interior 
layouts and sustainability - the building 
has achieved BREEAM excellent.

Zoë Tallon, project architect for The 
Curtain hotel & members club was 
awarded the Top Hotel Projects 
Creative Spark Award as part of the 
Top Hotel Projects 2017 World Tour. 
This is a competition of the most 
innovative and iconic hotel projects 
in Macau, Las Vegas, London, Dubai, 
New York and Zurich, presented by the 
architect or designer responsible.

With a chequered history, the site 
itself has gone from possible plague pit, 
to rubbish dump for the Great Fire, to 
centre of English furniture trade in the 
late 19th century. The colour warehouse 
and cabinet factory, which stood on the 
site until 1922, were the main inspiration 
for our choice of façade materials & 
detailing. 

The challenge was to sensitively reflect 
the past but not become pastiche. Our 
resulting façade design has been very 
successful in rooting the building in its 
neighbourhood, so much so that it has 
been mistaken for a conversion project.
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Stylish spin studios for 
ground-breaking indoor 
cycling boutique One 10

One 10 is the first studio created by Tim 
Benjamin, former GB Olympic athlete. 
Located at 16 Baker Street, it opened in 
July 2017 and is DMA’s first ever stand 
alone project in the fitness sector. For 
this new and exciting brand we created 
two contrasting boutique cycling studios 
with Nordic-chic changing facilities, 
reception, retail area and juice bar.

Converting a ground floor office and 
retail space and a disused basement, we 
worked with Evolve branding agency to 
tailor-make an environment that spoke 
specifically to One 10’s brand identity 
whilst bringing two very different riding 
concepts to life. Both studios centre 
around Technogym smart-bikes, but 
the designs complement the contrasting 
natures of the two classes, Paceline 
and Nirvana, with bespoke neon logos 
initiating the difference in the studios 
and culture of the spin cycles.

Paceline is an intense performance-based 
workout where cyclists race with the 

instructor. The studio has textured grey 
walls with feature yellow lines focusing 
the riders towards oversized AV screens 
where their vital statistics are displayed 
on two giant leader boards. The floor 
is stepped and illuminated and the 
ceilings are black to minimise overhead 
distractions and focus the riders.

Conversely, Nirvana is an experience-
driven high-energy ride where lights 
move to the music and change colour 
to the beat. The studio is double lined 
in soundblock and cork to intensify 
the sound system and block out any 

outside interference, and is pitch black 
to highlight the colour changing lighting. 
Red buzzifelt columns and muratto cork 
panels feature.

The adjoining corridor, in contrast to the 
two studios, is a neutral ante-space with 
bespoke terrazzo flooring, raw BAUX 
sound absorbing panels and an exposed 
concrete soffit, leading to the female 
changing facilities. 

The changing rooms have been carved 
out from the remaining basement 
space. Walls and ceilings have been 

40 www.dextermoren.com



YOU 
SPIN 
ME 
RIGHT ‘ROUND..

by 
Lindsey Bean-Pearce

A black staircase with exposed conduit 
running to bulkhead cage wall lights, 
leads up from the studios to the men’s 
changing room, ground floor reception 
and retail area. 

Beyond the changing rooms and through 
a light lined plywood portal, a multi-
purpose grey ribbed timber desk with 
white composite stone top serves as 
a greeting station, a point of sale for 
the One 10 cycling apparel, and a bar 
counter where guests can enjoy juices 
and healthy snacks to refuel after class. 

The entrance reception is long with high 
ceilings and utilises a parred back palette 
to emphasise the panache of the spin 
studios. A poured, polished concrete 
floor is offset with dark grey textured 
metallic wallcovering layered with rusted 
steel rebar to create depth and interest. 
Exposed concrete ceilings have been 
retained where possible and plywood 
is used throughout for woodwork and 
detailing, to keep the design simple and 
consistent. 

Lindsey Bean-Pearce, Associate at 
Dexter Moren Associates sums up: 

“It’s an exciting experience 
to design and develop a first-
of-its-kind concept studio, 
bringing to life the ideas of 
an amazing group of people 
who have a vision of creating 
a spin lifestyle offering. It 
looks fantastic and I’m really 
proud of what our team have 
achieved.”

Concludes Tim Benjamin, 
CEO of One 10: 

‘We sought the expertise of 
Dexter Moren Associates for 
our One 10 project due to their 
vision of bringing our brand 
and concept to life. We are 
ecstatic with the final result. 
The interiors created both 
tell our story and bring the 
ultimate customer experience.’

painted white, lockers are pale grey 
and floors are a neutral timber tile, to 
maximise the feeling of light and space. 
Simple white square tiles are mixed 
with luxurious marble vanities, smoked 
glass and black Hansgrohe brassware 
tie the space together to give an elegant, 
minimal feel. Cowshed toiletries and 
GHD straighteners and hairdryers are all 
provided with dedicated vanity areas and 
full height mirrors.  

Photographs courtesy of Evolve
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Following the success of the multi-
award winning Ampersand Hotel in 
South Kensington in 2012, Dexter 
Moren Associates were re-appointed to 
realise a new destination hotel located 
in the City of London. Ideally situated 
close to St. Paul’s Cathedral, the new 
Vintry & Mercer hotel features the new 
development of a 92 bedroom luxury 
boutique hotel. It is due to open in early 
2018.

When our client, Anton Fedun, 
approached us with the Vintry & Mercer 
hotel opportunity, a planning approved 
scheme with bedrooms focussed 
around a tiny internal courtyard had 
commenced on site. Working within 
the approved external envelope, we 
lived up to our renowned expertise 
in re-planning and totally redesigning 
the scheme, creating all external aspect 
rooms of increased number with an 
improved entrance and guest experience 
aligned with more efficient servicing. 
Signature aspects of The Ampersand 
such as a grand stair were reinterpreted 
for this site with the added feature of 
rooftop space harnessing the site 
specific view of St Paul’s.

DMA Interiors team pitched against 
several other award winning London 
design studios to win the chance 
to work on this prestigious project.  
Lead designers Lindsey Bean-Pearce 
and Giada Gemignani talk about the 
inspiration and influences that shaped 
the interior design concept.
 

Q+A:
THE DESIGN 
INSPIRATION BEHIND 
THE NEW VINTRY & 
MERCER HOTEL
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Lindsey & Giada, can you 
offer an overview of the 
new Vintry and Mercer hotel 
interiors?

DMA created the original Ampersand 
as a special one of a kind hotel, to have 
the opportunity to work on the second 
hotel has been an honour and also quite 
a challenge. We knew what we were up 
against in the level of design, ingenuity 
and quality that was expected from the 
first hotel.  

The hotels share a similar design style; 
in that they are both immersed in and 
visually reference their respective 
communities, in the form of bespoke 
wallcoverings and carpets that tell 
the story of the hotels creation, 
neighbourhood and history. 

The Vintry & Mercer features nine 
storeys, with 92 guestrooms, a gym, 
three meeting rooms, a speak easy bar 
in the basement, main ground floor 
restaurant, and a stunning rooftop 
restaurant and bar with views of St. 
Paul’s Cathedral.
 

What elements have 
influenced the design? 
Does the brief allow you 
a certain experimental 
freedom?

L: Our philosophy at Dexter Moren 
Associates is always to explore the 
neighbourhood and its history. We use 
this to develop a strong concept that can 
carry through the hotels entirety.  

We were lucky in that we were given a lot 
of freedom to develop the brief through 
workshops with the client, which 
certainly enabled us to push the design, 
and there were no real limitations other 
than site and budget specifics.  

G: From the outset the overall concept 
has always been to tell a story. This story 
is based on the history of Garlick Hill 
Hythe and its symbolic trade guilds: 
Vintners, Mercers and Merchant Tailors. 
To chronicle this near forgotten trade 
heritage we have used specialist joinery 
finishes, such as metal meshes to doors, 
leather wrapped niches and metal stud 
detailing. Hand drawn graphic maps 
which merge the old city with the new 
are digitally printed as wallcoverings. 
Bespoke designed carpets reflect the 
fabrics manufactured in that period 
and thoughtfully curated art work 
connects to each of the guilds. A 
stunning light sculpture that pulls you 
through the building into the main 
spaces references the stair light feature 
at The Ampersand.

L: The hotel is a series of layers that 
unfold to tell the story. Much like the 
pages in a good novel that you always 
want to re-read, we aspire V&M to be the 
same with guests wanting to revisit. 

(Clockwise from Left) 
Designers Lindsey 
Bean-Pearce & Giada 
Gemignani; Exterior 
visual of the Vintry & 
Mercer Hotel; Rooftop 
terrace.
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How does the interior design 
style of the hotel relate to its 
surrounding environment? 

G: The interiors reflect their 
neighbouring community and its 
history, they are eclectic, a word that 
nowadays is overused but is definitely 
the case for this hotel. We combine the 
contemporary character of the City with 
its inspirational history throughout the 
spaces. There is the old world charm of 
vintage inspired furniture and joinery 
mixed with modern and clean detailing. 
It’s a playful marriage of the two.

L: The bedrooms focus on the 
composition and scale of traditional 
patterns and shapes of furniture, to 
ensure they are contemporary rather 
than pastiche. The bathrooms feature 
classic coloured glazed tiles which are 
laid in a herringbone pattern, whilst 
black and white mosaic tiles are laid in 
bold stripes and sit under the bespoke 
marble vanities.

Talk us through the 
guestroom styles? Which 
room would you like to stay 
in as a guest?

G: My personal preference would be 
one of the suites, opulently coloured 
with burgundy and ochre velvets, palm 
wallcoverings and a patchwork inspired 
carpet. 

Realistically, however I would stay in 
one of the standard, more intimate 
rooms which still make the best of the 
rear facing views. These rooms focus on 
the luxurious buttoned headboards with 
specially dyed damask and velvet, which 
are upscaled for ultimate decadence.

Every element of the guestroom design 
links back to the concept story, be it 
subtle or obvious and room types are 
varied in their materiality and palette 
to reflect the colours and type of the 
chosen Guilds.

(Below) 
DND (Do Not Disturb) 
Speakeasy Bar.

44 www.dextermoren.com



L: The guestrooms required a signature 
DNA from the client linking back to 
the Ampersand, in this case it was the 
bespoke wallcoverings and statement 
headboards. Where possible, the beds 
are placed to make the most of the 
views and the light. 

We inserted crittall style glazed portions 
into the top of the bathroom walls, above 
the bedheads, to filter natural light into 
the bathrooms and they are mirrored 
to the bedroom side to maintain privacy. 
The dressing area is deconstructed 
around the bathroom to make the most 
of the space, and takes its design key 
from an old fashioned travel trunk, 
featuring a scratched textured timber 
veneer with brass mesh panels and a 
plush palm print interior. 

(Above) 
Superior guestroom. What’s your favourite area in 

the hotel and why?

G: The Vintry Kitchen features old 
shutters to the walls with angled mirrors 
to throw light across the space from 
skylights above. High button backed 
banquettes in buff leather sit with 
marble topped tables on bespoke feature 
penny tiled mosaic floors. It’s perfect for 
relaxed, easy dining at any time of day. 
Lighting is controlled to create a more 
intimate setting for the evening. 

L: Mine is the speakeasy bar in the 
basement. It’s rich, decadent, dark 
and intimate with luxurious velvet 
booths to sink into, and deco inspired 
wall coverings accentuated by low 
level lighting to set the mood.. 
a place you can lose yourself in.
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DMA team 
members 
can take 
their 
obsession 
with 
detail to 
extremes..
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Guests are busy and 
ambitious with limited time 
to do things, they live for 
experiences and to create 
memories. Clients are far 
more sensitive to guests’ 
needs and want to create 
opportunities for these 
experiences and intimate 
memories. This has seen 
many hotel and resort 
brands leave the generic 
one size fits all modus 
operandi behind and opt for 
a more unique and sensitive 
approach to their design to 
fulfil these requirements.

LINDSEY 
BEAN-PEARCE:
TAILOR-MADE RESORTS
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At Dexter Moren Associates our interiors 
are always driven by a strong narrative 
we weave throughout the building, which 
guests can experience on their journey 
throughout the space. 

When 
working 
on resorts 
we find the 
strength of 
this narrative 
to be of 
the highest 
importance 
as spaces are 
far larger in 
size, number 
and variety 
compared to 
hotels, and 
the narrative 
needs to 
create a 
coherent, 
distinctive 
experience. 

Lighting becomes even more critical 
to ensure the correct ambience can be 
achieved in the larger spaces and the 
‘wow’ factor needs to be significant 
enough to carry through the resort in its 
entirety.

We first used the term ‘neighbourhood 
story’ while developing the design for 
the Ampersand Hotel in South 
Kensington. This is the starting point 
for each of our designs. With every 
brief we research the story, exploring 
the site, its surroundings and history 
to ensure our design is tailor-made for 
that specific hotel. With resorts we have 
the opportunity to expand our creative 
range and take reference from beaches, 
islands, and coral reefs, to forests and 
mountains. It’s also key to understand 
the relationship a building needs to play 
with the surrounding landscape, 
to design to maximise spectacular 
views so that everyone feels they 
have the best room in the house.

In Cape Verde we are working with The 
Resort Group on the interiors of their 
Melia resort portfolio. The first project, 
Llana, on the island of Sal, opened in 
2016. Split between a dedicated adult 
guest area and a family oriented side, 
and linked by the outdoor spaces, the 
creative concept behind this project 
originated from the interaction between 
the surrounding landscape and sea.

(This page) Llana Beach Resort 
Cape Verde.
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White Sands is also divided into an 
adults-only and family zone.  The adults 
area has a separate reception lobby, a 
la carte restaurant, and several bars. 
The family area also provides its own 
reception lobby and bar as well as a 
family buffet, Italian restaurant, sports 
bar and surf shack retail shop. The 
family zone features playful colours, 
finishes and fabrics, while more refined 
neutral tones and finishes can be found 
in the adults-only area. A couple of the 
areas are shared and here we have mixed 
the palettes to create a harmonised 
upbeat aesthetic. 

At the White Sands resort, also in Cape 
Verde, we have drawn on the different 
times of the day and the reflection and 
movement this creates on the sea, sand 
and skies. 

The reception lobby features a triple 
height volume supported by oversized 
columns framing the view on arrival. 
We have used trough lighting and 

dragged plaster to further accentuate 
the columns and play with texture and 
shadow. Natural stones and muted 
finishes further emphasise the view 
beyond. Sheer curtains are used to create 
intimate spaces within the larger space 
and the staircase walls are flanked with 
copper effect panels to reflect the light. 

(Top & Above) 
Italian Restaurant 
concept sketch White 
Sands Cape Verde; Spa 
Pool White Sands Cape 
Verde.

(Right)
Sunrise Hills Resort 
Abuja Nigeria; DMA’s 
competition winning 
proposal for a new 
luxury hotel resort 
creates a striking 
landmark. The V-shaped 
footprint maximises 
the hotel’s prominent 
location offering every 
guestroom both a view 
and outside terrace. 
This is achieved by 
departing from a 
typical perpendicular 
relationship to 
guestroom corridors, 
and instead orientating 
rooms at 45 degrees.

The ‘resort’ feel is further 
enhanced by an infinity 
pool and wooden decked 
sunbathing terraces.
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As the world becomes ever smaller it 
is likely that well-travelled guests will 
continue to drive demand for resorts 
offering them a unique experience, with 
an authentic connection to the local area.  

The challenge, 
and 
opportunity, 
for resort 

hoteliers is to 
capture the 
imagination 
of their captive 
audience 
by creating a distinctive and memorable 
experience for their guests, both within 
different areas of their property, and also 
with competing resorts. Good design has 
a key role to play in this.

(Left)
Freedom Bay Resort 
St. Lucia; a luxury 
five star eco spa resort 
hotel located within 
a UNESCO World 
Heritage site on the 
unspoilt island of 
Saint Lucia. With an 
immaculate beach 
fringing the Caribbean 
Sea and breath-taking 
views of the Petit Piton 
mountain, the ‘arrival’ 
offers guests a dramatic 
first impression. 

The DMA designed hotel 
is conceived as a series 
of ‘best view’ terraces 
straddling the valley, 
orientated to optimise 
views and make a 
feature of the lights that 
will enliven the night 
time experience over the 
darkness of the bay. This 
orientation is harnessed 
by the proposed roof 
form, designed to bring 
in morning light.
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In July,  New London Architecture 
selected the DMA-designed Tsogo Sun 
Hotel complex  to feature in its ‘London: 
Design Capital’ showcase sharing best 
practice in international design and 
celebrating the global reach of 
London’s architects.   

The dual brand development, for client 
Green Willow Properties, comprises 
a 200-bedroom SunSquare hotel and 
300-bedroom StayEasy hotel.  At 
20-storeys, the hotel occupies an 
entire city block in Cape Town’s 
central business district. The bulk 
of the development is new build, 
creating a landmark tower. A distinctive 
multi-layered profile with ceramic clad 
elevations subtly differentiates the two 
hotel brands. 

Responding to a heritage 
rich location 
The DMA design responds to and 
respects the traditional streetscape scale 
of Cape Town CBD. The top is formed 
to create a distinctive profile while 
addressing the taller scale of buildings 
fronting Strand Street. The middle 
expresses the rhythm and proportions 
of the typical Bree and Buitengracht 
Street buildings and the base responds 
to the scale of the pedestrian, with 
canopies, active frontages and 
typical street block diversity.

As part of the development we restored 
the historic Tothill’s building reinstating 
original Victorian features and 
transforming it into retail space.  

LEADING 
INTERNATIONAL 
DESIGN: 
TSOGO SUN’S 
SUNSQUARE 
& STAYEASY 
CAPE TOWN 
CITY BOWL 
HOTELS A more passive design

The development is designed to be highly 
sustainable with passive design principles 
adopted where possible within the site.   

The adopted building massing is 
designed to sustain the natural light 
reaching all streets. This approach 
supports the trees surrounding the site, 
sustaining the greenery and ecology in 
the city and providing natural shading 
in the summer.  
 

Taking advantage of the spectacular 
views of Table Mountain and other 
local landmarks, rooftop leisure facilities 
include a swimming pool, gym, lounge 
bar and terrace.  At ground level, retail 
units and a restaurant and bar create 
an active street frontage, an important 
enhancement to the neighbourhood.

Photographs courtesy of Tsogo Sun
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Projecting canopies at street level 
ensure all year weather protection for 
pedestrians and create solar shading 
to the extensively glazed shop fronts at 
street level.  Sustainably protecting these 
areas from excess solar gain reduces the 
demands on artificial cooling.

Windows in the hotel are located within 
a generally solid façade to focus views 
while maintaining a passively sustainable 
building envelope. These windows 
are double-glazed with SolarVue solar 
control glazing. This limits heat loads 
on the building and heat losses in colder 
periods while providing a valuable 
acoustic barrier to traffic and wind noise. 
The brick work used on the façade and 
internally has a high thermal mass which 
works to both absorb and release heat 
energy keeping the building cool, whilst 
the tiling which is part of a ‘rain screen’ 
cladding system, acts as a solar shade. 
Any waste heat from the air conditioning 
chillers is recovered and used to heat 
water for the hotel.  
 
Spaces that don’t require artificial 
cooling, such as the carpark, have 
been designed to benefit from natural 
cross-ventilation, achieved by the use 
of a perforated brick façade designed for 
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visual sensibility. As well as permitting 
natural air circulation, the brickwork 
creates an elegant visual screen to the 
street which provides an interesting 
animated façade when backlit at night. 

Locally-sourced materials have been 
specified where possible. We also 
considered the ability of materials 
to withstand the specific climatic 
conditions prolonging the endurance 
and life cycle of the building. Our 
experience and expertise in hotel design 
helped us to optimise the hotel’s internal 
spatial planning minimising the size of 
the footplate. 

The all-important acoustics
Traditionally hotels always have a 
proportion of interleading rooms, useful 
for families or instances where guests 
have assistants or carers. Normally 
this is achieved by an interconnection 
through the wall opposite the bed, 
mostly with dual doors for acoustic 
reasons. Our experience as hotel 
specialist designers is that the acoustic 

separation is never ideal and some 
guests dislike the psychological aspect 
of an interleading room, albeit locked 
when rooms are in separate occupation. 

We therefore optimise end-of-corridor 
situations to connect rooms with a 
common stretch of corridor that can 
be closed to create a suite effect, not 
unlike two bedrooms in a house. 
Conventionally stairs are located 
at corridor ends, but we relocate 
these to facilitate this feature.
 

A new landmark building
This new dual-branded property 
gives both business and leisure 
travellers of all budgets a base from 
which to explore all that wonderful 
Cape Town has to offer. As well as 
raising the bar for sustainable design 
in this location, the Tsogo Sun 
SunSquare & StayEasy Cape Town 
City Bowl hotels are a prime example 
of our approach to design merging the 
best of global architectural trends with 
a quintessential local feel.

Photograph courtesy of Tsogo Sun
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1:200 design development model 
showcasing the proposed conversion 
of a former police station into a hotel 
as well as contextual surrounding buildings.  

A feature of the model 
is the central courtyard, 
presented in detail showing 
both proposed design and 
materiality to emphasise 
the courtyard as the heart 
of the design.
Alex Hamilton, 
Model maker
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THE AVON GORGE 
HOTEL, 
BRISTOL
Work continued during 2017 on this exciting project for 
Malmaison and Hotel du Vin.  

Sited in a listed pump room and spa, the hotel has a prime 
location overlooking Clifton Suspension Bridge in Bristol. 
Our experience of sensitively restoring and enhancing heritage 
sites has been instrumental in bringing the historic building 
back to its former glory.  

Our interior design team is responsible for all the public areas 
including function spaces, a bistro restaurant extension, hotel 
bar and listed White Lion Pub plus 78 guestrooms. 

The design concept pays homage to the existing building’s 
fabric, but injects a playful modern irreverence and quirky 
details to create interest. We have celebrated the building’s 
many features including old pipes, troughs, stained glass 
window, existing tile floors, the Victorian spa house and 
Turkish arches.  

The guestrooms are finished, with remaining public areas 
on site and expected to complete in early 2018. 
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Working with international luxury hotel developer Dorsett 
Hospitality International, DMA delivered the new build 
Dorsett City four star hotel sited beside the Grade 1 listed 
church of St Botolph without Aldgate, in London. Dorsett 
City London represents Dorsett Hospitality International’s 
second hotel to open in the United Kingdom, the first being 
Dorsett Shepherds Bush.

Using the original planning approved design, DMA replanned 
the hotel’s interior layout, obtained planning permission for a 
stunning rooftop bar extension and delivered the hotel on site. 
The scheme retained guest facilities including fitness suite, 
executive lounge and meeting rooms, and reduced the number 
of keys from 275 to 267 whilst adding a second restaurant and 
dazzling roof top bar (due to open early 2018). 

Using our understanding of hotel servicing and 
management, we helped realise the outstanding front-of-
house service required in a hotel of Dorsett City’s quality 
and size. The plan implemented workable and well-designed 
back-of-house solutions, such as relocating the refuse store 
from the basement to ground level, introducing a full building 
height service lift, considering administration and staff areas 
and helping coordinate staff circulation. The DMA team also 

DORSETT 
CITY, 
ALDGATE

ensure that suitable ceiling heights were achieved throughout, 
but also that acoustic problems caused by the finished floor 
levels, were successfully resolved. 

DMA also executed the interior designs by Dorsett Hospitality 
International’s in-house team in Hong Kong, re-drawing every 
space to take account of the structure’s nuances, MEP access 
and design issues plus coordinating all the on-site teams to 
create the luxurious interiors the Dorsett City’s clients expect. 

Paul Wells, architect at Dexter Moren Associates sums up: 

“Despite being a challenging build, the end 
result is a stylish contemporary hotel that 
works as smoothly behind the scenes as it 
performs seamlessly for the clients who enjoy 
its amenities.”

Renzo Cheung, architect/design manager at Dorsett 
Hospitality International commented: 

“We sought Dexter Moren Associates for 
our Dorsett City London because of their 
experience and expertise in the hospitality 
sector. The result of their practical mastery 
of back and front of house has delivered an 
elegant and practical new addition to the 
Dorsett Hospitality International’s portfolio.”

The 13-storey, 267 key Dorsett City London, Aldgate 
boasts contemporary architecture and design, alongside 
two restaurants, 24 hour gym, four meeting rooms and a 
destination rooftop terrace bar with a panoramic view of 
London’s most iconic skyline.

considered public access and relocated all front-of-house 
services between the ground and first floors for ease of 
access and servicing. 

Once on-site, one major challenge was the approved floor 
to floor height of 2650mm, extremely low for a hotel. The 
height issue was a consequence of the City’s concerns about 
the overall height of the hotel, being in the sight line of the 
adjacent Grade I listed church of St Botolph without Aldgate. 
DMA worked closely with the MEP engineers not only to 
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HILTON 
PRAIA, 
CAPE 
VERDE

Hilton Praia is one of a number of projects DMA is working 
on for The Resort Group. Catering for business and leisure 
travellers, the five star hotel is located in the embassy district 
of Cape Verde’s capital city on the island of Santiago. The 
landmark 14-storey building includes 201 guestrooms and 
suites, a destination bar and restaurant, rooftop pool bar and 
terrace, ballroom, conference and spa areas.  

Our interior design concept is driven by a strong 
neighbourhood story rooted in Cape Verde’s local culture 
and traditions, as well as its geographical location off the 
west coast of Africa. The scheme is composed of a rich tonal 
palette and textural layers teamed with metallic accents and a 
sophisticated use of colour. The hotel is due to open in 2020.
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HOLIDAY 
INN 
EXPRESS, 
SOUTHWARK

This DMA-designed redevelopment of the Holiday Inn Express 
in Southwark completed in 2017. Our scheme for the fully 
accessible 48-guestroom extension references the proportion, 
vertical rhythm, materials and colour palate of neighbouring 
buildings. We also updated the tired façades of the existing 
building.  The contextual design successfully connects 
the existing building and new extension into one cohesive 
streetscape.

HOBSON 
HOUSE, 
CAMBRIDGE
Henley Homes has appointed DMA as architect to convert 
this prime city-centre listed building, previously occupied 
by Cambridge Council’s offices, into a hotel. The project will 
give the property a new lease of life and help serve the needs 
of the many visitors to Cambridge as well as providing local 
employment. 

Before

After

612017 - 2018



HOTEL DU VIN, 
STRATFORD-UPON-AVON
We are working with Malmaison and Hotel du 
Vin on the interior design for this new Hotel du 
Vin in the historic Stratford-upon-Avon. The 
hotel has been developed from two Grade II 
listed Georgian town houses with a new build 
extension. Our concept reflects this context, 
blending past and present, and incorporating 
the brand’s focus on wine.  

The hotel will house 48 bedrooms, a French 
inspired bistro, private dining and separate 
banqueting rooms as well as meeting space.  

The Stratford development follows a period of 
growth for Malmaison and Hotel du Vin with the 
acquisition of a number of new properties across 
the UK and continued investment in its existing 
portfolio.

The project is due to complete Spring 2018.
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HYATT 
PLACE, 
LONDON 
HEATHROW
M&L Hospitality appointed DMA’s interior design team 
to refurbish and rebrand the previous Arora Hotel Heathrow 
into a 4-star, 350-bedroom Hyatt Place. 
 
The project builds on our experience of airport hotel design, 
with recent schemes which include the Crowne Plaza and 
Holiday Inn Express next to Aberdeen airport. 

More than just a convenient stop-over, airport hotels are 
increasingly being seen as destinations in their own right: 
good design is key to this transformation. At Hyatt Place, 
London Heathrow, our interior design team took inspiration 
from the golden age of air travel incorporating details more 
typically seen in first class cabins. 

As well as refurbishing the bedrooms, the scheme created 
2,422ft2 of new meeting room space and a significantly 
expanded F&B offer with three dining options. Completed 
in 2017, the redesigned hotel provides an inviting mix of 
hospitality options aimed at the business and leisure traveller.
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BOUTIQUE 
HOTEL, 
BATH

Currently in planning, this development will deliver a 
premium lifestyle hotel of 206 rooms in the city of Bath. 

The proposed hotel will replace the Allen Building, a bland 
postmodern building completed in 1991 with a poor street 
presence. Our proposed design references local architecture 
in its form and materials, enhancing and complimenting 
the existing streetscape of this conservation area and World 
Heritage site. 

Presenting an active frontage on two streets with a destination 
bar and restaurant at ground level, this new hotel will 
contribute positively to the regeneration and revitalisation of 
the area.

BEST 
WESTERN 
PLUS, 
WEMBLEY

Completed in 2017, this conversion and extension of an 
existing disused red brick office building on Wembley High 
Road realises an innovative 181 room landmark hotel. Located 
half way between Wembley Central and the stadium, the site is 
well positioned for event days at Wembley and visitors to the 
town centre.

The bold, striking new upper floor extension was conceived as 
a hovering box above the office building; the rear extension has 
a cascading form to have a harmonious relationship with the 
adjacent residential buildings. Much care was given to ensure 
that the townscape appearance was respected and enhanced.
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INTERCONTINENTAL 
& HOLIDAY INN, 
LUSAKA ZAMBIA

Quantum Global and Westmont Hospitality have 
appointed DMA as architect and interior designer 
for the InterContinental and Holiday Inn, Lusaka.

The project includes the refurbishment of the existing 
InterContinental Hotel which will be transformed into 
a dual brand 106 room InterContinental and 160 room 
Holiday Inn hotel. DMA is also refurbishing and updating 
the extensive food and beverage offering at the 
InterContinental and creating additional meeting rooms.

The interior design concept is a modern, urban African 
twist on a natural palette inspired by minerals such 
as copper, in which Zambia is rich.

The project is currently on site.

Photograph courtesy of 
InterContinental Hotel Group
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MALMAISON,
YORK One of several projects DMA is 

undertaking for Malmaison and Hotel 
du Vin is the interior design for the 
refurbishment of one of the most 
prominent office blocks in York into a 
150 key, 4 star hotel. The site has been 
occupied by an insurance company since 
the 1800s. The Aviva building, currently 
on the site, was built in the 1960s in the 
brutalist style; a unique concrete waffle 

ceiling, which features throughout the 
building, will be retained as an integral 
part of the scheme.  

Our design concept is inspired by the 
rich culture and heritage of the site. We 
have celebrated the building’s brutalist 
style with pared back interiors that 
are contemporary and refined. A more 
masculine palette and a ‘less is more’ 
design ethos nods to the site’s historic 
links to the insurance world. 

Feature lighting, crittall glazing and 
specialist finishes such as cork and 
terrazzo enhance the concrete bones of 
the building and unlock the beauty of the 
once austere office interiors to creating a 
truly memorable hotel. 

The new rooftop references an exclusive 
urban garden to create a destination bar 
and restaurant with captivating views of 
York Minster.

A rear extension WORK+PLAY with 
feature clerestory to the centre will flood 
the six glass meeting pods with natural 
daylight. 

The generous ballroom can be divided 
into a further four meeting rooms 
served directly from the kitchen. The 
pre-function area is equipped with a 
dedicated bar and collaboration work 
zones with built in booths, sharing tables 
and high backed sofas.
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DMA has been appointed by Fairview Hotels Ltd to extend 
the capacity of this 4-star Central London boutique hotel. This 
is the first of a series of Fairview Accor hotel projects on which 
DMA are engaged to investigate expansion opportunities.
 
Our proposed scheme creates a series of extensions to the 
existing building, increasing the number of rooms from 114 
to 136, and improving the current F&B offer.  

As well as playing to DMA’s space planning expertise, 
this project benefits from our contextual approach to design 
rooted in the surrounding neighbourhood.  

MERCURE, 
HOLBORN

OLD 
MARYLEBONE 
ROAD, 
LONDON

Dominvs Group have appointed DMA as architect on 
this bespoke hotel project in one of London’s chicest 
neighbourhoods. Planning permission has been granted to 
convert a nondescript 70s/80s office building into a boutique 
hotel with a contemporary design inspired by neighbouring art 
deco architecture.  

The proposed building will create a vibrant presence at street 
level. High quality materials and careful, contextual design 
will preserve the character, scale and hierarchy of the existing 
buildings in the area.  

The project is the latest in a number of schemes we have 
worked on with Dominvs Group, building a track record 
of working together to deliver high quality hotel projects 
which achieve both commercial success and enhance the 
neighbourhoods in which they are located.

roof extension

rear extension

side extension 

bar extension 

new windows on 
existing facade
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HOTEL, 
MILTON 
ROAD, 
CAMBRIDGE

DMA is the architect on this hotel project for TLC Group in 
Cambridge, being built to meet an increased corporate demand 
in the city. Planning permission has been granted for a mixture 
of studios & one bed suites. The property will operate at the 
upper level of the market, with leisure facilities including a 
swimming pool and club lounge, bar and restaurant facilities. 

APARTHOTEL, 
ORCHARD 
ROAD, 
CAMBRIDGE

TLC Group appointed DMA as architect for this development 
of 82 aparthotel units consisting of studio, one bed and two 
bed apartments within the Orchard Park Development in 
Cambridge. Our specialist skills in hospitality design and 
residential expertise are well-suited to the aparthotel sector.  
The site is located on the northern edge of the city close to the 
business parks and the world-renowned Cambridge Science 
Park with strong business demand for longer stay units for 
business travellers and employees. Our design promotes a 
suitably residential feel, sensitive to the surrounding area. 
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5 STAR 
MUNICH 
HOTEL 
COMPETITION

DMA took part in a competition to convert a historical 
post office building in Munich into a luxury 5 Star hotel. 
The interior design scheme drew inspiration from existing 
architectural features and graphics from the Bauschule period. 
A dancing text-based suspended light features within the 
central atrium provided a focal point for discussion.

NEWBUILD 
HOTEL, 
NEASDEN 
LANE, 
LONDON
Planning permission was secured in 2017 for this newbuild 
200 guestroom hotel for Skyelady. 

The hotel will replace an existing disused 1960’s industrial 
building, originally a pencil factory. The new five storey hotel 
will provide a significant step forward in the regeneration of 
a mainly commercial and industrial area. The site is highly 
convenient for Wembley stadium, the North Circular road, and 
is located 150m from Neasden Underground station.

The hotel was granted planning permission and construction 
is expected to commence in 2018.

APARTHOTEL, 
ORCHARD 
ROAD, 
CAMBRIDGE
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LUXURY 
BOUTIQUE HOTEL, 
ST PAUL’S LONDON
Dominvs Group has appointed DMA to review this consented 
hotel scheme near St Paul’s Cathedral. Using our extensive 
expertise in hotel design, in particular space planning and 
understanding of hotel brand requirements, we have advised 
reconfiguring the internal layout of the scheme to meet the 
expectations of a luxury boutique offer.

Our proposed redesign increases the number of rooms from 
132 to approximately 150, and reconfigures the ground level to 
provide a bar and restaurant that optimises active frontage and 
facilities for locals. 
 
Located in a conservation area, the building has been designed 
to achieve BREEAM Excellent. The redesign incorporates a 
height amendment enabling green roofs across the scheme. 

Image courtesy of Google Earth
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PENDLEY 
MANOR HOTEL, 
TRING
Work has continued on the refurbishment of this Grade II 
listed Tudor style building. Set in 12 acres of landscaped and 
wooded parkland, the hotel has a long history going back to 
the 1870s. We are using our experience of restoring heritage 
buildings, working alongside the local council, to preserve 
Pendley’s historic character. 

Our main focus is in the guest room annexe where we propose 
to increase the number of rooms from 72 to 86. The hotel’s 
spa and leisure facilities will be relocated to a refurbished 
basement area with a new sauna and steam room adjacent 
to the pool at ground level.

NEW 
BROOKFIELDS 
HOTEL, 
SIERRA 
LEONE

DMA is working for Karis Group on the refurbishment of this 
65 key hotel including conference and meeting facilities.  The 
site, framed by the Sierra Lyoa Mountains, is in the capital 
Freetown. 

We prepared a masterplan for the development of the site 
and are now designing components including a new entrance 
to create a better flow for guests, while internally our design 
concept aims to create a fresh modern space; a sanctuary 
where guests can relax and unwind.
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VANDON 
HOUSE, 
WESTMINSTER 
LONDON

Work continues on this DMA designed boutique hotel and 
apartment project, part of a growing London development 
portfolio operated by Shiva Hotels.  

Located in a conservation area on a tight site, our design for 
this new build development is a 21st century reinterpretation 
of a Georgian Mayfair townhouse. The scheme features a grey/ 
black brick façade and floor to ceiling feature windows. The 
development has a residential feel more akin to a grand house 
or private members club than a hotel, and includes three levels 
of apartments on the top floors with roof terraces. 

The 53-bedroom hotel is scheduled to open early 2019.

NEWBUILD 
HOTEL, 
VICTORIA 
LONDON

DMA is the architect on this proposed 170 key mid-range 
hotel in Victoria, London. The hotel will incorporate a bar, 
work zone and restaurant which will all be publicly accessible.  

Our contextual scheme is rooted in the architecture of the 
vicinity, with the hotel’s form designed to integrate various 
scales of building in the street. The key external materials - 
stone and masonry - reflect the materials used in neighbouring 
buildings. The design of the façade creates a chameleon-like 
appearance with one or other of the materials appearing 
dominant depending on viewpoint. 
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WHITE SANDS 
BOA VISTA, 
CAPE VERDE

Following DMA’s work on the Llana Beach Resort, The Resort 
Group appointed us to develop the interiors concept for their 
latest resort complex on Boa Vista island in Cape Verde.  

The scheme includes both family and adults-only entrances. 
The adults-only area contains a dedicated reception and lobby 
bar, all day dining and several bars. Guests in the family area 
also have their own reception, bars and dining facilities. An 
Italian restaurant and surf shack is shared by both.  

Our overarching concept draws on the unique destination and 
reflections of the sun on the sea and sand at different times 
of day. We have been playful with morning-inspired colours, 
finishes and fabrics in the family zones, while the adults-only 
area has more refined evening-inspired tones and finishes. 
In the shared spaces we have mixed the palettes to create a 
harmonised midday-inspired upbeat aesthetic.
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THE BEST 
OF THE REST..

A run-down of more 
projects of note that have 
been keeping our team busy 
over the last year.

Aparthotel, 
Hounslow 
Road, London
Our design for a new build aparthotel on 
the site of an existing hotel was recently 
granted planning consent. 

Hampton 
by Hilton, 
Waterloo 
Road, London 
Having built the existing hotel, DMA 
have been asked to design an extension 
to increase the number of guestrooms 
while respecting the adjacent 
conservation area.

St James’ 
Court Hotel, 
Westminster 
London
Appointed by the Taj Hotel Group to 
reconfigure the St James’ Court Hotel. 

The design will result in 10 additional 
guestrooms and will improve the level of 
guest comfort and experience as expected 
from a luxury brand. The project is on 
site with the first phase of construction 
expected to complete in June 2018.  

Jackson’s 
Corner, 
Reading
Conversion and extension of Jackson’s, 
a former landmark department store in a 
conservation area, into commercial units 
with residential units above.

St David’s 
Hotel, Cardiff
Assisting with refurbishment on a 5 star 
hotel. The hotel restaurant was completed 
and rebranded as The Admiral in August 
2017. Work is expected to commence on 
the guestrooms next spring.

The 
Mandeville 
Hotel, 
London
Work continues on the reconfiguration 
and extension of this luxury hotel in 
Marylebone, adding more guestrooms 
and improving the hotel’s guest facilities 
as well as forming new retail and 
restaurant spaces along Marylebone 
Lane.

Marriott 
County Hall, 
London
Major refurbishment of this stunning 
Grade II* listed landmark building at 
Westminster.

Irvine Court, 
Croydon
Planning recently granted for the DMA-
led refurbishment and extension of an 
existing tired apartment block to provide 
nine new units, improved landscape and 
communal amenity spaces.

(Clockwise from Left) 
Irvine Court, Croydon; 
Bicester Hotel; The 
Mandeville Hotel, 
Marylebone.
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Boutique 
Hotel, 
Covent Garden 
London
DMA have been appointed by 
Experimental Group to design a new 
boutique hotel in London’s Covent 
Garden.

Boutique 
Hotel, 
Battersea
The preliminary shell and core 
construction works have started on this 
luxury 160 guestroom hotel, featuring 
a rooftop bar, open air swimming 
pool and private gardens. DMA have 
developed the operational concept and 
are delivering the project on site.

Lincoln 
Square, 
London
Delivery of a high end residential project 
for Lodha Group; approximately 200 
unique apartments in a fantastic location 
near the Royal Courts of Justice.

Neasden 
Temple, 
London
A concept design for an event space for 
Neasden temple based on the traditional 
Hindu system of architecture: Vastu 
Shastra which literally translates to 
‘science of architecture’ in which sites 
are divided into grids. The design is a 
reflection of the sites geometric layout 
and the articulation of the temple roof.

Bicester Hotel 
Work continues on this 290 room hotel, 
113 unit aparthotel and conference 
centre at Bicester Heritage, a former 
RAF airfield. We are working to create 
a unifying concept responding directly 
to the site’s rich heritage, inspired by 
the aviation and motoring history and 
the existing period buildings. 

Hotel L’Oscar, 
Southampton 
Row, London
Executive architects for the contractor 
on the refurbishment and conversion 
of a set of listed buildings, formerly the 
headquarters of the Baptist Union, into 
a luxury boutique hotel. The project is 
due to complete in early 2018.

Mövenpick 
Accra, Ghana
Our interior design team is creating a 
scheme that celebrates and builds upon 
the existing African art collection at this 
5 star hotel in Ghana, allowing the art 
pieces to shine. 

New 
Marlborough 
Yard, London 
A proposed 274 bed hotel in two separate 
blocks with ground floor restaurant and 
new courtyard public realm space.

Elm Road, 
Wembley 
London 
DMA’s proposal for a new 128 key 
aparthotel at Elm Road, Wembley 
for London Hotel Group, was granted 
planning permission by Brent Council 
in November 2017.
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1:150 competition model showcasing the 
5 Star Munich Hotel Competition, a former 
post office to be converted into an exclusive 
hotel. 

Presented 
in clear and 
frosted acrylic 
with 3D printed 
elements, the 
sectional model 
focuses on 
the ‘Rotunde’, 
detailing the 
use of space 
as well as 
the complex 
connections 
between the 
main entrance, 
bar, restaurant, 
meeting areas 
and ballroom.
Alex Hamilton, 
Model maker
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XCO2 (an energy, 
environmental and 
sustainability consultancy) 
launched an exciting 
green thinking mini-design 
competition; Reinventing 
London’s Housing for 2050, 
to tackle London’s current 
and continuing housing crisis 
for the future.

Our DMA architectural team came 
up with a unique and innovative 
submission.

The Brief
On the premise that by the year 2050 
space for new housing will be at an 
all-time low in London and re-using 
the city’s existing non-domestic stock 
becomes imperative, XCO2 wanted 
designers to take a building typology or 
an actual place or structure and integrate 
space-efficient residential apartments 
within or around it, fit for future 
tenants. Whether it be the iconic St 
Paul’s Cathedral, HMS Belfast or a local 
disused warehouse - no stone was to be 
left unturned in the hunt for housing in 
the capital.

XCO2 
DESIGN COMPETITION: 
REINVENTING LONDON’S 
HOUSING FOR 2050
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Entrants 
were judged 
on their 
originality, 
affordability 
and capability 
of replication, 
and their 
responses 
had to be 
completely 
net-zero 
energy.

Design Response
The magnificent arches of Paddington 
and Kings Cross stations were DMA’s 
chosen sites for our submission 
‘Reprogramming Train Stations for the 
21st Century’. With the advancement 
of rail technology and the introduction 
of electric trains, these stations present 
an untapped venue where additional 
uses could be introduced within their 
voluminous spaces. Inspiration from 
an atomic structure provided the most 
efficient way to fill the semi-circular 
volume of the train platform roof. 
The use of octagon shaped nodes 
(accommodation pods) connected by a 
hybrid grid of connectors created the 
blue print of this concept.

Each pod would be connected at 
four points, which provide corridors, 
amenity spaces, MEP zones and 
ventilation routes. The pods could also 
be interconnected to create larger units 
where required. Energy from the trains 
pulling in and out the platforms could 
be harnessed by regenerative braking 
and with the use of flywheel technology, 
which converts kinetic energy into 
electric energy to power the residential 
units. Shafts through the grid network 
act as solar (PV) collectors and channel 
light to the accommodation pods.

These shafts would utilise the pressure 
differentials created by the train 
movements to act as air exchange 
chambers, providing ventilation to the 
pods, and foil or mirror lined solar tubes 
would reflect light into interior spaces. 
We adopted this same idea to draw light 
in from one end of the station platform. 
A mirror tracks the sun and reflects the 
rays into a mirror lined tube, which is 
fitted with PV panels to produce energy 
while drawing natural daylight to the 
residential pods.
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The Competition:
“Structures of Freedom” is an 
international single stage competition 
open to architects under the age of 40, 
as individuals or in teams, and calls 
for ideas for the development and 
construction of a temporary structure 
for a music festival under the following 
themes: design, innovation, context, 
recyclability and sustainability. 

The competition attracted 65 entries 
from 151 participants representing 35 
countries. Valerio De Santis and Andrea 
Cappiello, both working at Dexter Moren 
Associates won the first prize with their 
design of a pavilion for Sziget music 
festival in Budapest.

Sziget Festival is one of the largest music 
and cultural events in Europe, the first 
edition took place in 1993 and next year 
it will celebrate its 25th anniversary. It is 
held every August in northern Budapest, 
Hungary, on Óbudai-sziget (‘Old Buda 
Island’), a leafy 108-hectare (266-acre) 
island on the Danube. More than 1,000 
performances take place each year.

The project:
Music festivals are among the few events 
in human history that have managed, 
successfully, to gather people of every 
race, origin and social background, in 
one place under the concepts of unity 
and brotherhood.

Competition 
winners 
Andrea 
and Valerio 
proposed a 
concept for a 
pavilion that 
represents 
the unity 
in diversity 
celebrated 
at music 
festivals, 
where 
people of all 
backgrounds 
are brought 
together by 
their common 
passion for 
music.

STRUCTURES OF 
FREEDOM
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The project is born from this 
consideration and tries to concentrate 
the spirit of the festival into a single 
object. The design presents itself in the 
pure form of a cube acting as an iconic 
landmark and lantern for the festival. 
The visitors will easily recognise it 
from a distance and be able to use it to 
orientate themselves around the festival 
during day and night.

With the pure form conceived by 
the external layers of veil that wrap 
around the structure, the cube is 
broken in two pieces creating a natural 
circulation and a patio to inhabit. A 
light instrument, a central shared space, 
where the symphony, generated by the 
environment, the people populating the 
space and their interaction, culminate 
in a stunning game of colours and 
reflections. 

The inner body breaks all rules of 
geometry, purity and functionality set 
by the exterior shell. While the exterior 
perfect shape functions as a landmark, 
its heart is the full expression of a 
festival. Light, colour, people and nature 
animate the core.

The shape of the interior envelope 
is dictated by the movement of the 
sun, creating an irregular form. 
Polycarbonate panels in three primary 
colours (magenta, yellow and blue) and 
aluminium mirrored panels are used 
to create a spectacular and whimsical 
display of lights and colours, solely 

orchestrated/dictated by the relationship 
between the natural sunlight and the 
interaction of the people. As the sun 
follows its natural cycle, from rise to set, 
it will reflect different surfaces creating 
different atmospheres within the same 
space.

The project is the perfect place to 
connect and socialize by recreating a 
festival within the festival, and also 
a place to get away from the crowd 
by simply relaxing and enjoying the 
manifestation of light colours and 
reflections.
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FAB FEST 
2017 In June/July this year a group of DMA 

colleagues mentored two teams of 
architectural students for the annual 
FAB FEST that took place at the 
University of Westminster. FAB FEST 
International Fabrication Festival is a 
week-long celebration of design and 
making, featuring over 50 pavilions 
built by students of architecture from 
across the UK and around the world. 
This year’s festival was held at Ambika 
P3, Westminster’s Central London 
exhibition venue, with a two day public 
exhibition and party the weekend of 
8th July. Music, food and festivities 
were provided with prize-giving 
ceremonies for the winning teams.

The theme for this year’s festival was 
‘Pop-up City’ and the brief called 
for students to design for the city of 
tomorrow. In a time of increasingly 
rapid change, with modern technological 
advances offering exciting new 

possibilities for people to interact with 
their world, the teams were encouraged 
to explore the different challenges that 
cities of the future will face, and how 
they can be adapted to the emerging 
needs of their inhabitants. The teams 
had three months to design, fabricate 
and install their pavilions. They all had 
access to professional and academic 
mentors and the digital tools of 
University of Westminster’s Fab Lab to 
help realise their designs. The students 
could only use materials supplied by the 
Fabrication Lab, which they had to buy 
out of a fixed budget. As the nature of 
this pop-up city of pavilions is transient, 
these materials were all lightweight, 
recyclable and inexpensive - including 
cardboard and correx - and 98% of 
the card used will be recycled into new 
boards for next year’s festival.

Team PoPo consisted of University of 
Westminster students Polina Bouli and 
Polina Novikova and was mentored by 
DMA’s Alex Hamilton, Anais Nievas, 
Kassym Ulykbanov and Robin Bentley. 
The design concept was for a meditation 
pavilion that references Islamic 

82 www.dextermoren.com



patterns and fractal mandalas to inspire 
meditation and serenity - a peaceful 
space for an individual user to escape 
busy city life.

Team PALMEC included University 
of Westminster architecture masters 
students Paresh Parmar, Mirabell 
Schmidt, Alistair Backhouse and Clarissa 
Evans, and Queen’s University PhD 
student Elizabeth Gilligan. They were 
mentored by DMA’s Valerio De Santis, 
Lawrence Rocha, Laurynas Deveikis and 
Andrea Cappiello. The design concept of 
this pavilion was based on the increasing 
phenomenon of desertification in nearly 
all desert regions. Shifting sands cause 
established communities inhabiting these 
peripheral regions to relocate. With an 
increasing global population how can this 
space be re-inhabited and reclaimed?  

The experimentation explored the 
observation and integration of wind 

towers that have dealt with ventilation 
issues in the past. The pavilion aims at 
reimaging these structures as dwellings 
that would withstand the shifting sands. 

The main material implemented was 
correx sheeting, which offers a number 
of solutions due to its characteristics. 
It is reusable, recyclable, lightweight, 
and waterproof, and when layered in a 
multidirectional way it’s internal comb 
structure becomes very strong. The 
pavilion was entirely constructed out of 
this material and precise laser cutting 
allowed for extremely little waste. 

Additionally, the idea to then use sand as 
an abundant natural resource to fill the 
gaps between the comb structure of the 
correx sheets, creates shading from the 
harsh desert sun. The sand also anchors 
the pavilion to the ground while acting 
as a metaphor for time and urgency.

Team PALMEC placed third 
in both the Best Architecture 
and Best Use of Material 
categories.
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This year, three of our team flew over to 
Milan to experience all the excitement and 
inspiration Design Week had to offer. We 
caught up with them to hear all about it.

What were your impressions 
of Milan Design Week? 

A: It was my first time at MDW,  so I 
was excited to see how it differed from 
the London ones. It was much more 
immersive, the whole city was buzzing 
with design and every restaurant, bar, 
showroom and empty corner came alive. 
You couldn’t help but be inspired by 
everything. It was tiring, but intoxicating!

D:  Like Anya, this was my first time 
at MDW. As a first timer I didn’t know 
what to expect, but I was pleasantly 
surprised and at times overwhelmed 
by the incredible design, scale and the 

Q+A: 
WHAT 
HAPPENS 
IN MILAN..

constant curiosity of what’s around the 
next corner! Unassuming side streets 
and alleyways come alive with the most 
incredible pop-ups.

G:  Milan Design Week is Milan Design 
Week! Even since I’ve found my home 
in London, I always remember my 
university years in Milan and the amazing 
days spent around the city during this 
special occasion. The exciting times 
helping friends with their exhibition work 
and the vibrant times exploring the city’s 

by 
Giada Gemignani, 
David Harte &
Anya Gordon Clark.

‘Time Machine’ by Lee Brooms

Salone display by Sancal

Dimore studio apartment
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secret locations occupied by international 
designers and their innovative ideas. As 
a designer, MDW makes me feel part of a 
creative free community.

Coolhunting - 
What did you see?

Participating in this international 
event gave us the opportunity to identify 
what’s coming up next up in the design 
industry. Visiting the Salone is a must 
for designers, it’s important for us to 
source new companies and products 
for future projects. The most inspiring 
parts of MDW are the Fuorisalone, the 
Brera District, Ventura Lambrate 
and 5 Vie where you can witness 
young creative minds presenting 
their experimentations.

The trends of the moment are really clear:

TAKE INSPIRATION FROM 
THE 60s/70s
Passion for vintage has been on the 
market for a few years. Now designers 
are much more interested in the 

Q+A: 
WHAT 
HAPPENS 
IN MILAN..

return to colour, both pastels and darker 
richer tones were prominent throughout. 

SIMPLICITY
If for several years luxury was 
synonymous with gold metals and 
polished stones, the new luxury is 
simplicity.  Clean lines, geometric 
patterns and affordable materials are not 
forgotten. For example cork & plywood 
applied to walls, floors, furniture, even 
lamps! Luckily these are all ideas that we 
are already experimenting with on our 
current projects. It proves that cheaper 
durable materials used correctly can 
have a huge impact.

LIVE IT! TELL IT!
Nowadays interior design doesn’t only 
encompass finishes and furniture. It’s an 
experience that crosses the boundaries 
between art and design, fashion and 
music, and designers use every tool 
possible to tell a story.

The Dimore Studio Apartment in 5 Vie 
Arte Piu’ was the perfect example of how 
design must be a 360° experience. Les 
reines prochaines ‘opfer dieses liedes’ 

was playing, the palette was dusty pink, 
and a still of Romy Schneider (covered in 
glitter) from the unfinished 1960 movie 
L’Enfer’ by Henry-Georges Clouzot was 
projected on screen.

Any interesting partnerships 
to talk about?

One of the more interesting sides this 
year was seeing partnerships and great 
collaborations between brands. Wittman - 
Hayon, Cos - Studio Swine, all producing 
immersive and theatrical exhibits that 
engaged with queues of people ready for 
their Instagram moments.

There was a particular focus on hotels, 
with brands like Moooi , Fritz Hansen and 
Diesel Living all creating exhibits focused 
on the angle ‘prominence of hospitality 
design informing other sectors’. Moooi 
took it to another level by creating a hotel 
with different rooms to show off their 
new products. A Life Extraordinary made 
you feel like you were in a Wes Anderson 
movie crossed with a David Attenborough 
documentary with its over scaled bugs, 
taken by Levon Biss. 

HIGHLIGHT
Lee Brooms Time Machine celebrated 
10 years of his work on a grand carousel 
in disused vaults near Centrale Station. 
All of his pieces were revisited and 
re-imagined in a new palette on the 
carousel. It was so evocative and 
immersive. The combination of sound 
and gentle movement of the carousel 
was almost haunting, it reminded us of 
McQueen’s 2006 ‘Widows of Culloden’ 
catwalk show hologram.

Do you have any tips 
for people looking to go 
next year?

A: Good shoes - and a portable phone 
charger! An open eye as the whole city 
becomes alive with design.

D: If you ever get the opportunity to go, 
don’t give it a second thought! You’ll be 
inspired and discover so much. Milan 
is a great city, made even better when 
buzzing with design week.

G: Go, get inspired, and create your own 
unique design. Think, open your mind 
and embrace the beauty of this job. 

60s/70s aesthetic with its clear lines 
and colourful pieces. A great example 
is the recent work of Patricia Urquiola  
including her incredible carpets for CC-
Tapis and Joinery cabinets for Editions 
Milano protagonists of Brera District. 
Graphic, bold and fun!

Walnut, Terrazzo, Pastels, graphic patterns 
and frosted globe lights! Retro/vintage is 
moving away from industrial towards a 
more refined 70s style. There were also 
hints of influence from the far east in 
terms of pattern and form, as well as a real 

Joinery cabinet by Patricia Urquiola
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An inspirational 
office visit to the 
Serpentine Pavilion, 
this year designed 
by Francis Kéré.
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AWARDS
2017

The Distillery Bar at Hilton London 
Bankside won an International Hotel & 
Property Award 2017 in the Global Bar/
Club/Lounge category.

The prestigious awards were hosted 
at Hotel Caruso, Ravello, overlooking 
the stunning Amalfi Coast on Friday 
23rd June. Like other awards hosted 
by design et al, The International Hotel 
& Property Awards are not judged by a 
panel. Instead, shortlisted entries were 
presented online, and voting was open to 
industry professionals as well as design 
et al readers, clients and customers. 
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Zoë Tallon, project architect on The 
Curtain Hotel & Members Club in 
Shoreditch, was awarded the Creative 
Spark Award as part of the Top Hotel 
Projects 2017 World Tour, a competition 
of the most innovative and iconic new 
hotel projects in Macau, Las Vegas, 
London, Dubai, New York and Zurich, 
presented by the architect or designer 
responsible. The hotel was itself also 
shortlisted in two categories in the 
AHEAD Europe 2017 Awards: Urban 
Newbuild and Event Spaces.

The White Lion Restaurant and Bar 
in Bristol was shortlisted for the 
internationally recognised Restaurant & 
Bar Design Awards.

The DMA redesigned and refurbished 
bar, part of the Grade II listed Avon 
Gorge Hotel, marked the first phase of 
Malmaison and Hotel du Vin’s major 
investment programme into the historic 
property. Our interior design team 
created a fresh, contemporary look 
for the venue that complements the 
character of the original period building.
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DMA 
OFFICE 
TRIP 
2017: 
PARIS

Being so rich in design, architecture 
and culture, the city allowed us to turn 
our attention to one of the pioneers of 
modernism, Le Corbusier. Guided tours 
of the Villa Savoye, Pavillion Suisse and 
Maison du Brasil reminded us all of the 
important theoretical work found in the 
architect’s five points of architecture. 

Design orientated highlights included 
an organised tour of the recently 
renovated five star Le Bains Hotel, 
designed by Vincent Bastie, Tristan 
Auer, and Denis Montel. The building 
in which the hotel is housed is most 
remembered as a hotspot for Parisian 
night-life during the 1980s and 1990s, 
then known as Les Bains Douches. 

The tour took us through the public 
areas including the reception, bar and 
dining areas and the basement club. We 
were also given the opportunity to view 
one of the top floor suite rooms. 

Following the tour, we made our way 
over to the Louis Vuitton Foundation, 
an art and cultural centre designed 
by Gehry Partners. Here we explored 
the art exhibition spaces on the 
expressive exterior, which evokes a 
sense of movement and transparency. 
The roof terrace alternately revealed 
and concealed spectacular views of 
the Parisian skyline, integrating large 
expanses of glass with picturesque 
views of the surrounding gardens. 
Our Saturday night finished at Le Belle 
Armee for our office meal celebrating 
DMA’s 25 year anniversary.

Sunday was a day that gave everyone a 
chance to explore Paris and see things 
they had not seen during the trip so 
far. Within our booklet were included 
suggestions found during our research 
into the organization of the trip, 
providing suggestions of architecture, 
hotel interiors, museums and current 
exhibitions, markets and general sites to 
see for first timers to Paris. Highlights 
included a walk through Parc La 
Villette designed by Bernard Tschumi 
in 1982, which contains 10 scattered 
gardens each giving visitors a chance 
to relax, meditate and play, and a visit 
to Pigalle Duperre which features a 
multicoloured basketball court designed 
by III-Studio and Nike, on a derelict site 
between a row of buildings in the 9th 
Arrondissement of Paris. 

This year we 
ventured to the 
streets of Paris for 
our annual office 
trip.
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DMA team members 
admiring the iconic 
Louis Vuitton 
Foundation building 
in Paris.
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Our talented team turned their creative skills to baking in June, 
taking part in The Big London Bake. Things got competitive, 
Great British Bake Off style: Andrea Cappiello and Jake Johnson 
rose to the challenge, winning the competition with their beautifully 
constructed genoise cake, but lots of fun was had by all and not a 
crumb was left!

THE GREAT 
LONDON 
BAKE OFF..
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In September, our team put 
their considerable baking skills 
to use for a great cause. We held 
a lunchtime bake sale as part 
of Macmillan’s World’s Biggest 
Coffee Morning campaign, raising 
over £277, topped up generously 
by DMA management to £400, 
for this amazing charity. 

Alex Armitstead’s banana bread 
and Armelle Morgan’s tarte à la 
tomate won the Great DMA Bake 
Off, but everyone was a winner 
judging from the smiles and 
empty plates!

..AND 
MACMILLAN 
BAKE SALE
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DMA 
ANNIVERSARY 
PARTY

In July we held an intimate gathering 
at the newly opened Curtain Hotel & 
Members Club to celebrate our 25th 
anniversary in business. 

It was a fabulous evening, starting with 
a cocktail created especially for the party 
by multi award-winning bartender, 
Darius Knox of The Other Room in 
Singapore. Then, music from London 
pop swing band Redstone Collective 
and a performance from cool hip-hop 
dancers Natural Selection & Co provided 
entertainment whilst our guests had 
the chance to make their mark on our 
fun, interactive artwork, curated by 
Artiq, and now proudly displayed in our 
Camden Town office.
 
Dexter’s speech looked forward to the 
next 25 years, and welcomed ten new 
DMA shareholders from our team, the 
heart of our practice. Our collective 
aim is to empower future leadership to 
expand our hospitality lead approach in 

both architecture and interior design to 
new and emerging markets, including 
but not limited to; resorts, co-working, 
co-living, PRS, serviced apartments, 
leisure and retirement living. 
 
We are also focusing our attention on the 
next global growth area of Africa, where 
we have recently completed a 500 key 
dual-brand hotel in Cape Town, and are 
working on new projects in Cape Verde, 
Zambia and Ghana, plus progressing 
opportunities elsewhere.

The ambience of the evening was 
captured in a cool video created by 
Gwilym at Xiphi Films, hover your 
camera over the QR code to view on 
Vimeo.
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