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The last 25 years have truly seen an 
evolution of DMA as a practice; when we 
look back to our roots we have come a 
long way.

In February 1992, 
the practice now 
known as Dexter 
Moren Associates was 
established with three 
employees, including Wan 
Yau (then clearly a student prodigy) 
and myself. We occupied the first floor 
‘billiard’ room of 27 Harley Street, 
courtesy of our first landlord and client, 
The Howard de Walden Estate. 

I recall continuously replacing the small 
light bulbs in the common entrance and 
stairs until we moved a year later to 
Beaumont Mews, just off the then run-
down Marylebone High Street, where 
we enjoyed the luxury of our own front 
door with two car parking spaces and an 
industrial spiral stair leading to skylit first 
floor offices. On one occasion I remember 
a client driving right through the glass 
entrance screen while parking his 4X4!

Over the first decade we slowly filled 
the building, overflowing into the flat 
above, until we took the ambitious step 
of acquiring our own premises at 57d 
Jamestown Road, our present home. 

When we exchanged then trendy 
Marylebone for Camden, Wan was 
devastated at leaving Waitrose and the 
eateries but I promised they would follow 
and so they did. At first we rented out the 
ground floor to the illustrious Nobel Prize 
Institute, but now our team of 55 occupy 
the entire building and we have begun a 
rooftop extension. 

25 years have gone by in a flash but 
certain traditions remain, such as 
gathering together for morning and 
afternoon teatime. In 2007 we started 
recording the practices work of each year 
in an annual, so this celebratory edition 
is our 10th volume. I hope you enjoy it 
as much as we have enjoyed realising the 
projects featured.
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Ethics
1. Honesty and integrity are the most 
important values, and the foundation of 
our practice.

2. Enjoy what you do and do the very 
best you can - no half measures or you 
cheat yourself.

3. Don’t mix office and family life, 
or compromise the uniqueness or 
importance of either.

4. Be respectful and you will be 
respected.

5. Errors are human, apologies 
unexpected and forgiveness rewarding.

Team
6. Our team is our most valuable 
asset.

7. No one emulates what you do. 
Recognising that others achieve the same 
or better result in their own way is how to 
let go and grow.

8. Encourage a healthy work / life 
balance for all.

9. Give all team members a long 
string, the inspiration to pull it and the 
support to fix it if broken.

10. Don’t be self-important - value 
your significance as the space left when 
withdrawing your arm from a bucket of 
water.

Architecture
11. Everywhere is an idea and all 
ideas are valuable.

12. We value bespoke design 
over house style, derived from a unique 
response to each client and site, 
interpreted by the inspiration of the design 
team leader.

13. There is no place for arrogance 
and prima donna attitudes, which lead 
to design that values personal ego over 
client need.

14. To quote Le Corbusier “The Plan 
is the Generator”. No elevational creativity 
can mask a bad layout.

15. Be open minded and never stop 
learning, adapting and growing.

Management
16. Order followed by counter-order 
leads to disorder. Provide consistent 
direction.

17. Communication is king. Most 
problems arise from miscommunication 
and misunderstanding.

18. Sustainability is about building 
and maintaining successful relationships.

19. Mistakes happen - admitting and 
dealing with them is the only way forward. 
Every failure is a building block for the future.

20. Rome was not built in a day - 
building a practice and a reputation takes 
time - 25 years at least!

Reward
21. Money is never the right or 
sole motivation. Short term greed is the 
greatest obstacle to long term success.

22. Keep financially liquid at all 
times - many great businesses have failed 
by simply running out of funds.

23. Collectively celebrate triumphs 
and achievements - however big or small.

24. Covet nothing and no one, and 
always be thankful.

Inspiration
25. The book “What’s so amazing 
about Grace” by Philip Yancey, and the 
person who I feel most exhibited those 
principles of grace within my lifetime: 
Nelson Mandela.

25 YEARS 
25 PRINCIPLES
25 MEMORIES
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Marriott Kensington, Donaldsons 
College, The Conrad St James, 
Marriott Gatwick, The Kensington 
Quarter.

Novotel Paddington, Simonstown 
Cape Town, Holiday Inn Brentford 
Lock, Beaumont Windsor, Holiday 
Inn Camden Lock.

Mornington Hotel Bayswater, 
Great Northern Hotel St Pancras, 
Hampton by Hilton Waterloo, 
Amari Resort Phuket, Luxury 
Resort & Villas Libya.

Travelodge Southwark, 
Marylebone Mews, Spartak 
Otkrytie Stadium Moscow, Hilton 
Bankside, Welbeck Way.

Shangri-La at The Shard, Euston 
Square, The Ampersand Hotel 
South Kensington, Wakering Road 
Barking, The Carlton Cannes.
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Contemporary Shoreditch 
is in constant flux, evolving 
considerably over the past 
10 years to become an edgy 
and eclectic playground 
for young creative 
professionals. It has also 
been subject to increased 
gentrification owing to 
its central location and 
impressive and diverse 
selection of art galleries, 
creative hubs, pop-up 
shops, quirky pubs, clubs 
and eateries. 

Q+A: 
ZOË TALLON 
TALKS 
ABOUT 
THE CURTAIN 
HOTEL 
LONDON
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Based in Shoreditch and due to open 
in May 2017, the nine storey, 120 room 
Curtain Hotel and Members Club is the 
result of hotelier Michael Achenbaum’s 
decade long vision to create a conceptual 
property in London. Achenbaum wanted 
to be in an area that is ahead of the curve 
but also growing organically and to appeal 
to like-minded and forward thinking 
creatives.

The Curtain will feature a state-of-
the-art gym, wellness area (with 2 
treatment rooms and a steam room), 
fully soundproofed Live Performance 
area, screening room, ballroom, 1,600ft² 
rooftop restaurant and bar (with a 
Moroccan styled heated pool offering 
stunning views across the London 
skyline), and acclaimed chef Marcus 
Samuelsson’s iconic Red Rooster 
restaurant and all day Taqueria & Bar. To 
add to the coolness factor, British rock n’ 
roll photographer Mick Rock is curating 
the art.

Here we discuss this inspirational project 
with DMA architect Zoë Tallon, who has 
been working on the design of the hotel 
since 2014.

Describe The Curtain Hotel 
in two words?
Exciting, eclectic.

What has influenced the 
design concept? 
The design of the façades principally 
relates to the industrial warehouse 
aesthetic of this part of Shoreditch. An 
important consideration was to introduce 
a modern hotel building which responds 
sensitively to the site’s historical context.  
This has been achieved through the use 
of rustic red brickwork, profiled metal 
panels, large crittall style windows with 
deep reveals and bullnose brick cills. The 
cabinet factories and colour warehouses 
which previously stood on the site 
underlie the main inspiration for the 
external material selection and detailing.

Most exciting design 
aspect?
The most dramatic development on site 
has been the arrival of the precast and 
pre-tiled swimming pool onto the rooftop. 
This marked a significant milestone in the 

project as the pool signifies one of the 
key design elements of the hotel, and 
provides the setting for impressive views 
over the city. 

From a street level 
perspective the hotel has 
evolved significantly in 
recent months with the 
scaffolding reduced - how 
has the building developed 
internally throughout 
2016?
As the main internal fit out is well 
underway it’s been exciting to see the 
finishes and details taking shape. We 
have developed an advanced guestroom 
on site to integrate all elements of internal 
furniture, finishes and detailing to directly 
inform the guestroom rollout.  

What areas are you 
working on at the 
moment?
We are currently working closely with the 
subcontractors to finalise the external 
cladding, which involves attending site 
regularly for snagging so that any site 
issues can be resolved, and the remaining 
elements of scaffolding can be removed 
from the street and courtyard.
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Mick Rock is curating the 
art, what should we expect 
to see? 
Mick Rock is famous for photographing 
rock legends such as David Bowie, Lou 
Reed and Blondie, and for creating the 
key images of the Seventies, so we 
should expect these influences to be 
present in the artwork.

What will the Curtain offer 
guests that differs from the 
existing hotels in the area?
Apart from the unique hotel design, 
there are plenty of things that will really 
make this hotel stand out. The quality 
of service will be higher than the norm 
in London. Guests will have access to 
the rooftop, offering views of the London 
skyline complete with a plant-infused 
brasserie and bar, a Moroccan styled 
heated pool and day beds. New York chef 
Marcus Samuelsson will provide superb 
dining at Red Rooster and at his first all 
day Taqueria. There will be a 24 hour 
gym with a variety of classes from yoga 
to BOOM Cycle and eclectically styled 
accommodation with the highest level of 
detail.

What elements of the 
Gansevoort hotels NY style 
are visually noticeable in 
this new London hotel? 
Has Michael Achenbaum 
adjusted his approach for 
London?
The Curtain is an entirely new brand and 
vision from Michael Achenbaum. Whilst 
it taps into the surrounding Shoreditch 
area the property has a distinct New York 
industrial feel about it. 
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Favourite design detail?
We invested a great deal of time and care 
in the detailing of the external envelope 
in order to reflect the character and 
history of the local area.  In particular, 
we introduced a set of utilitarian profiled 
metal panels, in part to help break up 
what is essentially a large brick façade but 
also to link back to the external hoisting 
bays typical of the purpose built Victorian 
warehouses common in Shoreditch.  

Best room in your opinion?
The main entrance at the corner of 
Curtain Road and Christina Street, 
which can be viewed from the street, is 
a dramatic double volume space filled 
with natural light from the gorgeous full 
height windows. It will create a bright and 
impressive sense of arrival to the hotel. 
The Curtain Suite is not bad either! 

What would you be doing if 
you weren’t an architect?
I would most likely be a librarian so that 
I could be surrounded by books all day 
long. Alternatively a pastry chef in order 
to design (and eat!) fantastical culinary 
creations. 

Is there another hotel 
in London that you are 
inspired by and wish you 
could have worked on?
One of my favourite London hotels is The 
Edition, in Fitzrovia.  As it’s a conversion 
of a 19th Century townhouse there is 
great juxtaposition between the ornate 
neoclassical façade with grand ground 
floor restaurant and bar spaces, and 
the very contemporary and understated 
bedrooms, which are much more 
domestic and comfortable in scale and 
detailing.  

Is there a building you are 
inspired by and wish you 
could have designed?
Yes, the Teshima Art Museum located on 
the hillside of a small sparsely populated 
Japanese island, it was designed by 
Ryue Nishizawa, one half of SANAA. 
Constructed from a 60m wide thin 
concrete shell with openings to frame the 
horizon, the museum gives the impression 
of a surreal spaceship which has landed 
from outer space. It’s not easy to visit, 
involving catching a few ferries and then a 
cycle ride, but worth the effort! 
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“Good design is a key 
aspect of sustainable 
development, is indivisible 
from good planning, 
and should contribute 
positively to making places 
better for people.” 

(UK National Planning 
Policy Framework, 
www.gov.uk)

BAGGING 
THAT 
TRICKY 
PLANNING 
PERMISSION: 

main image: 
Tower Bridge 
Magistrates Court, 
Southwark
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Council priorities will vary but ‘good 
design’ is something no borough would 
argue against. But what does this mean 
in practice and how can we as architects 
help clients present their schemes in the 
best light commercially? 

As tempting as it is to jump straight into 
establishing scale and massing, context 
is key. It is important to first gain a deep 
understanding of the place and the 
people involved. This requires a thorough 
investigation of the local buildings and 
schemes, for example their character, 
heritage and relative importance; other 
developments planned in the surrounding 
area; and the motivations and ambitions 
of public and key individuals on the 
council.  

Understandably local planners will be 
concerned about the wider benefits of 
a scheme. Doing some research up 
front means we can lead the discussion 
about what can be offered - whether it is 
improving public realm, demonstrating job 
creation, providing a hotel gym accessible 
to the local community, or creating 
distinctive public art. 

When it comes to the scheme itself we 
believe in taking a design-led approach 
raising the bar to delight and exceed 
expectations. Big and bold can be 
fantastic but needs skilful communication.  
Take the opportunity early in the process 
to talk to people individually or in small 
groups in an exhibition style format. 
Explain key aspects of the design and 
respond to their concerns. Upfront 
investment in strong presentation 

TAKING 
A 
TAILORED 
DESIGN-LED 
APPROACH

material, including 3d-visualisation, can 
really help the process. We are also big 
believers in using physical models to 
explain the design and act as a focus for 
discussion with town planners and other 
key stakeholders.  

No matter how wonderful your design, 
reactions to it will inevitably be subjective. 
This can often depend on personal 
agendas. Knowing when to stick to your 
guns and where to be flexible is crucial. 
It’s a fine balance: lack of confidence in 
ideas puts the team on the back foot, 
however overt belligerence may annoy. 
We believe it comes down to being 
able to explain your design rationale 
and material choice. It can also be 
about understanding the big and small 
battles - when you can concede without 
compromising the overall result and when 
to stand your ground.  

To conclude, when it comes to design 
you are never going to please everyone. 
It all comes back to having a strong 
narrative. Any development, particularly 
in high-density urban areas - will always 

be contentious. When under criticism, 
architects have to have a good reason 
for a design being the way it is, based on 
functional considerations and a thorough 
understanding of the natural, built and 
historic environment.  

Top tips for successful 
planning applications:

• Do your research: knit 
the design into the local 
built environment and 
understand local interests.

• Present wider benefits 
of the scheme: suggest 
upfront how the scheme 
will benefit the wider 
neighbourhood.

• Take a design-led 
approach: define your 
narrative and raise the bar 
to exceed expectations.

• Invest in presentation: 
use all the tools available to 
present design to planners 
and wider public. 

• Be resolute on the big 
issues: know when you can 
compromise and when to 
stand your ground.
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Located in a conservation area on 
a tricky site, the design for this new 
build development is a 21st Century 
reinterpretation of a Georgian Mayfair 
townhouse featuring a black brick façade.  
The development has a residential feel 
more akin to a grand house or private 
members club than a hotel.  

VANDON 
HOUSE 
WESTMINSTER 
- BOUTIQUE 
HOTEL AND 
LUXURY 
APARTMENTS 

OFFICE 
SCHEME 
SHOREDITCH
Further East in Shoreditch we have been 
inspired by the heritage of the surrounding 
area. Our proposed design for a highly 
sustainable office scheme uses local 
materials with a form and fenestration 
responding directly to the industrial 
history of the area.
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TOWER 
BRIDGE 
MAGISTRATES 
COURT 
SOUTHWARK
Our redesign of the 1906 Grade II listed Edwardian baroque 
style Tower Bridge Magistrates Court aims to rejuvenate the 
historic building by restoring the listed elements and adapting 
it sensitively to its new function. The provision of facilities 
accessible to the local community and wider public was a key 
component of the brief. The extension to the listed building 
includes a ground floor restaurant and delicatessen, with a 
separate entrance at Queen Elizabeth Street, adding local 
amenity and creating an active street level frontage.
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1:200 Presentation model showcasing 
World Business Centre 4 at Heathrow, 
a minimalistic approach was taken toward 
the contextual buildings and the public 
realm, drawing attention to the design 
of the building.

Constructed 
primarily of 
acrylic, the 
model also 
includes 
programmable 
lighting.
Alex Hamilton, 
Model maker
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HERBERT 
LUI:
DESIGNING 
FOR 
‘GENERATION 
RENT’

Driven by affordability issues, 
demographics and changing 
generational attitudes, the 
growing demand in the private 
rented sector has been well 
documented. While private 
buy-to-let investors may be put 
off by recent changes to the 
UK tax regime, the property 
agent Knight Frank predicts 
corporate investors will treble 
their investment into the sector 
by 2020.

These new, bigger players are creating much 
larger schemes catering specifically for the rental 
market. The exterior architecture and apartment 
layout in these developments tends to be very 
similar to build-for-sale developments, however, 
we are seeing a significant design difference in the 
provision of communal space, including entrances, 
amenity areas and back of house facilities. These 
facilities can generate additional income, but their 
main purpose is to enhance place making and 
community cohesion amongst tenants.

A survey of private rental tenants, conducted by 
YouGov, identified “proximity to friends and family” 
as one of the three most important criteria “with 
widest potential to add value”. If a tenant knows 
one or more people in their building they are much 
more likely to stay for longer, reducing money lost 
through rental voids.

So rather than cram in as many units as possible 
we are seeing large areas given over to amenity 
use. These spaces might include the lobby, laundry 
and post rooms, gym, residents and business 
lounges and entertainment space. The design 
needs to be well-thought out. The use of gadgets 
and gimmicks are not likely to stand the test of 
time. Our core specialism at DMA is hospitality 
design and we believe there is much that can be 
learnt from this sector in creating really successful 
communal spaces, which encourage people to 
dwell and connect with each other.  
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If it works, shared space in rental schemes can 
not only help develop communities and build the 
link between public and private amenity, but also 
turn tenants into ambassadors, by encouraging 
them to invite their friends and family into the 
building. Furthermore, the provision of amenity 
space and other services, such as free wifi and 
superfast broadband, a 24-hour concierge, and 
regular and reliable maintenance, all add value 
to the offer, helping to justify any cost differential 
with units offered by private buy-to-let investors.

We can also look to the hospitality sector when 
choosing fixtures and finishes. As build for 
rent developments are designed for long-term 
investment purposes, the life-cycle of the building 
materials used plays a much greater role than in 
other developments. Finishes need to be high 
quality, robust and designed to last. 

However, it should be noted that these are 
homes not hotel rooms and so some degree of 
personalisation will be welcomed by tenants.  While 
this is challenging from an operational point of view 
it should be explored. Here we might learn more 
from the student sector, where we have designed 
several schemes with design solutions enabling 
occupiers to personalise their space. 

In the UK at least, the professional build for rent 
market is still in its infancy. Those providers who 
pay careful consideration to design issues at the 
outset will get a head start in building their brands 
in this dynamic sector. As the millennial generation 
comes of age it may be that rental is not seen as 
second best, but more a lifestyle choice offering 
a level of service and flexibility not available in the 
for-sale sector.  
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The US Build for Rent specialist Greystar appointed 
us as lead interior designers for this rental scheme 
near Canary Wharf. The development includes 400 
apartments and 12 amenity spaces spread across 
three buildings, these spaces include a residents’ 
lobby and business lounge, sports room, gym and 
club room with kitchen.  

Our interior scheme is inspired by the Docklands 
location - specifically the important role the area 
has played in London’s trade history, creating a 
melting pot of goods, cultures and crafts.

CASE 
STUDY: 
GREYSTAR 
MILLHARBOUR
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A NEW 
HOSPITALITY HUB 
FOR CROYDON

Croydon is currently undergoing an 
ambitious regeneration programme 
with over five million ft² of development 
proposed in the Borough. Working 
with Euro Hotels Group, Dexter Moren 
Associates has developed a masterplan 
for the redevelopment of 585-603 London 
Road, Thornton Heath, situated opposite 
the May Day hospital. The proposal 
includes a hospitality led mixed use 
development comprising of a hotel and 
apart-hotel with dining, conference and 
leisure facilities.

DMA director 
Herbert Lui 
and architect 
Javier Ortega 
talk about 
the latest 
developments 
on site.
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‘A RESTRAINED 
PALETTE OF 
BRICKWORK, GLASS 
AND MINIMAL 
FEATURE CLADDING 
IS EMPLOYED TO 
ACHIEVE A DIVERSE 
YET COHESIVE 
AESTHETIC’.
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What is the reasoning 
for the current design 
response?
HL: The 8,200m²/ 89,000ft² site has a 
prominent frontage along London Road 
and backs onto a residential area. This 
project offered DMA the opportunity to 
create a sensitive yet bold regeneration 
project that would transform the local 
area. 

JO: The strategic masterplan was 
shaped as a result of client workshops 
and numerous pre-application meetings 
with the local authority. The culmination 
of this is a proposed scheme that meets 
the clients’ aspirations and the council’s 
planning policies and design guidelines.

How does the project relate 
to its environment and 
community?
HL: An in-depth assessment of 
the local area, taking into account its 
character, urban grain and scale, greatly 
informed the final design response. The 
large frontage along London Road has 
been carefully designed to provide an 
enhanced public realm and create an 
inviting arrival to the proposed hotels. 

JO: A large piazza style space is located 
on the south-eastern edge adjacent to the 
neighbouring Croydon Mosque, to offer 
the public and hotel guests a landscaped 
area for respite along London Road. The 
development’s basement car park (with 

Herbert and Javier, could 
you offer an overview of 
the project?
HL: This project is born from Euro 
Hotels’ ambitious expansion plan to 
redevelop their hotel site which consists 
of three existing buildings on London 
Road in Thornton Heath. 

JO: The redevelopment scheme 
as submitted to London Borough of 
Croydon for planning seeks to triple the 
density on site, and provide the type 
of contemporary hotel and apart-hotel 
accommodation that is expected by 
today’s well-travelled, savvy guest.
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237 spaces) will also improve the car 
parking supply in the area during busy 
periods and mitigate the overcrowding to 
neighbouring residential streets. The new 
hotel accommodation will also offer family 
and friends visiting the neighbouring May 
Day Hospital a convenient place to stay 
and dine, a much needed amenity that is 
missing at present.

What would be your 
favourite and also most 
challenging design 
features?
HL: Achieving the design for a 
large development with a high level of 
intensification, whilst being sympathetic 

and complementary to the context was a 
real challenge. Designing a 435 key hotel 
and 158 key apart-hotel to ensure efficient 
servicing without guest movement 
crossovers was also a challenge, but that 
is what we do best at DMA. Seamless 
hotel back of house operations with a 
great guest experience; and the two 
should never meet!

JO: After establishing the principles 
of the masterplan, we embarked on a 
tireless process of exploring numerous 
façade design options that responded 

to each elevation / street. My favourite 
aspect of the design was the way a 
restrained palette of brickwork, glass 
and minimal feature cladding could be 
employed in different combinations to 
achieve a diverse yet cohesive aesthetic 
for this large collection of buildings.

When is the project due for 
completion?
JO: Firstly, we are looking forward to 
achieving planning consent for this project 
and to celebrate with a well-earned slice 
of cake (a DMA tradition). 

HL: We are embarking on discussions 
with our clients to progress with its 
realisation, so watch this space!
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Battersea is changing rapidly, Nine Elms in 
particular is set to become Europe’s largest scale 
privately funded urban regeneration project, looking 
to completely revolutionise the area. As part of the 
Battersea Power Station Development Company’s 
£9billion masterplan, over 20,000 direct and 
indirect jobs will be created as a result of the 
successful regeneration of the site.

There are eight main developments planned for the 
42 acre area site including over 4,000 new homes, 
offices, shops, cafes, restaurants, bars, hotels and 
community leisure facilities - along with 18 acres of 
open park space surrounding the iconic Battersea 
Power Station itself. As part of the regeneration 
of the Nine Elms area, two new Underground 
Stations and a river boat service pier are also being 
delivered. A whole new community will spring up 
around this vibrant, new riverside destination.

Set within a prime location in Phase 3 of the wider 
masterplan proposals a new 4 star boutique 
hotel is being built. This dramatic 160 room hotel 
will feature a rooftop bar, open air swimming 
pool and private gardens with panoramic views 
overlooking the Thames and the Grade II listed 
power station. Dexter Moren Associates have been 
appointed to develop the operational concept 
and take the planning scheme forward to create 
a luxury hotel proposal, with DMA architect Robin 
Bentley coordinating the interior architecture of the 
exclusive and innovative art’otel project.
 

What can you tell us about the 
design you are working on?
DMA were appointed as hotel fit-out architect 
to develop the operational brief and programme 
requirements for the new art’otel Battersea. We 
are developing and integrating the interior design 
concept within the Foster and Partners designed 
shell and core proposal.  

How long have you been working 
on this project and what stage is 
it at now?
We began our stage 2 concept development for 
the art’otel proposal in August 2015, and are 
currently in the process of finalising the stage 4 
technical design for submission in February 2017.
 

How do you see the space and 
design evolving?
The art’otel proposal incorporates key public 
spaces at ground floor, +14 and roof level which 
offer the flexibility for the operator to revise and 
update the programme of events within the hotel 
to work with developing guest requirements and 
operational drivers.
 

How does the design you 
are working on fit within the 
building? 
We are working closely with an acclaimed Spanish 
design studio to ensure their interior concept is 
aligned with the distinctive language of the Foster 
and Partners overall architectural proposal.
 

Learning curves, breakthroughs 
in design to date on the project?
Working with two established design offices 
who each have their own individual language 
and approach has taught me the value of 
communication and collaboration to ensure 
the delivery of a successful project. As a result 
I have developed a key role in facilitating open 
conversation and coordination to drive the design 
for the hotel in a direction which meets the 
requirements of all key stakeholders.

What are the common pitfalls to 
look out for in planning a hotel?
Ensuring the guest experience is at the forefront of 
the proposal, whilst not forgetting the importance 
of functional design.
 

Q+A: 
ROBIN 
BENTLEY 
ON BATTERSEA
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How will this hotel 
offering differ from 
other luxury hotel 
offerings in London?
Not only is this the first art’otel in the 
UK, but the project forms part of a key 
location directly adjacent to the iconic 
Battersea Power Station. A high level 
public restaurant and bar are linked to the 
Battersea Roof Gardens - one of London’s 
largest landscaped rooftops, where the 
hotel enjoys an infinity pool overlooking 
the grandeur of the power station itself.
 

What sets this project apart 
from previous projects you 
have worked on?
This is the largest project I have been 
involved in to date in terms of the number 
of different consultants and the design 
teams appointed. As such a strong 
grasp of the developing design has 
been required to ensure the necessary 
coordination within the design team is 
completed as efficiently as possible.

 How will the new design 
fit as part of the broader 
skyline of London?
This design links in with one of London’s 
largest regeneration projects, therefore 
contributing to the further expansion of 
the city to the South. London continues to 
grow and this project is testament to the 
opportunities for development.
 

If you were to walk 
through the hotel as a 
guest what would be the 
most impressive design 
feature and why?
The main hotel bar and restaurant area are 
decisively located at Level 14. The restaurant 

benefits from a large show kitchen which 
leads guests into a large open plan space 
with panoramic views across Battersea Park. 
Directly connected to the restaurant is the 
hotel bar area which opens up into double 
height space with impressive views down the 
newly designed Electric Boulevard and a key 
vantage point for admiring the South West 
corner of Battersea Power Station itself.
 

How does clever hotel 
planning impact on the 
guest experience?
Functional design requires the seamless 
operation of the hotel itself whilst respecting 
the guest experience. There is a reason 
why I have mentioned this point more than 
once - this aspect is fundamental to the 
delivery of a successful hotel project.
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DMA are 
playing a 
prominent role 
in this exciting 
neighbourhood 
evolution, with two key 
sites both in prime locations currently being 
realised. 

The first is the five star, lifestyle-driven New 
Drum Street Hotel for Meadow Partners 
(IHG), with our interior design team carefully 
crafting a concept that draws on the fabric of 
the local market culture to present its guests 
with an authentic Aldgate experience. 

The second is the new four star Dorsett City 
Hotel (for Dorsett Hospitality International) - 
positioned directly on the crossroads where 
the banking district meets vibrant street 
markets - which presents its guests with 
contemporary facilities and luxury finishes, 
catering to both business and leisure 
visitors. 

Both of these eagerly awaited and 
innovative hotel developments are set 
to open in 2017.

(left)
The characteristic 
heritage of Spitalfields 
market and 
community directly 
inspired the interior 
design concept for 
the suites and public 
spaces of the New 
Drum Street Hotel, 
Aldgate.
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1:200 presentation model showcasing the Dorsett 
City Hotel, contextual building surrounds and the new 
pedestrian public realm in Aldgate, a feature point of the 
model being a detailed rooftop bar.

Constructed with 
acrylics, card, 
chemi-wood, 
model details and 
various painting 
techniques to 
accurately represent 
the materiality and 
overall aesthetic of 
the building.
The western most end of the model includes the new 
Aldgate public realm project. The centrepiece of the 
scheme is a large public space uniting two heritage listed 
buildings: Sir John Cass’s Foundation Primary School and 
the church of St Botolph Without Aldgate.

Alex Hamilton, 
Model maker
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Q+A WITH DMA 
INTERIOR DESIGN 
ASSOCIATE 
LINDSEY BEAN-PEARCE

Dexter Moren Associates is widely known 
for award-winning hospitality designs 
and are steadily building on an already 
impeccable interior design portfolio and 
impressive reputation. This evolution has 
been shaped by a team of innovative and 
talented young designers. 

The ID team are currently responsible for 
large hotel projects based both in the UK 
and internationally, including Hyatt Place 
Heathrow, Crowne Plaza and Staybridge 
Suites Manchester, Avon Gorge Concept, 
the five star Westin City of London, Drum 
Street Hotel Aldgate and two boutique 
hotels in the City of London, along with a 
five star Hilton resort in Cape Verde.  

Patricia Urquiola, Tierras, Mutina courtesy of Domus
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Lindsey Bean-Pearce 
offers her thoughts 
on the sector, 
how she steers the 
team forward and 
discusses possible 
trends for 2017.

How long have you worked 
in hospitality design?
This will be my 12th career year in design, 
I started in residential and boutique office 
design before specialising in hospitality 
design seven years ago.

Which five words would 
you use to describe DMA?
Innovative, Creative, Responsive, 
Diverse and Experienced.

What dictates the design 
trends of hotels and how 
easy is it to spot, follow 
and adapt to trends in the 
industry?
I always look to what is happening in 
fashion, product and technological design 
- they all influence each other and interior 
design is no different. 

There are also many cross overs between 
design industries such as collaborations 
with architects and designers on furniture, 
finishes and technology. Recently both the 
Bouroullec brothers and Patricia Urquiola 
launched a ceramic tile range with Mutina, 
the collections are incredibly innovative 
and completely alter your perception 
of a humble tile. Pushing the extent 
of a material like this is dynamic and 
fundamental to design evolution. 

With the rise in social media platforms 
such as Pinterest and Instagram, design 
has become accessible. 

This attainability of innovative and 
efficient design means that both clients 
and guests expect much more from a 
concept. Hotel interiors have to be far 
more adaptable and impressive in order 
for them to succeed. Spaces 
are multi-use in function to adapt to 
the modern millennial. This does have 
its challenges but that makes it even 
more exciting to design. 

The difficulty with trends is being able to 
judge their longevity. You need to account 
for the lifespan of a project; generally, 
from conception to completion it takes 
two years or more, then you need to 
be able to ensure that your design has 
longevity and hasn’t been based on a 
trend that will be long forgotten when you 
open the hotel. This is where experience 
comes into play.Studio Ilse for Sinnerlig Ikea
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How important is it to be 
innovative and forward-
thinking in a sector 
where your brand is an 
established, traditional and 
go-to practice?
Hotel design must encompass 
everything in order to offer the ultimate 
guest experience. This begins with the 
entrance into the building, to the journey 
throughout, the mood of the space, 
through to how it is lit and the finishes that 
are used, down to the smallest details 
such as the hooks you hang your coat on 
or the fragrance of the hand-soaps. It is 
about designing an entire experience, not 
just a space. 

Innovation is the essence of a designer; 
their ultimate desire is to constantly test 
the boundaries and change the end user’s 
perception of things.

How important are public 
spaces in hotels?
The public spaces are paramount to a 
hotel’s success, without them, a hotel is 
only half dressed - they are the top hat. 

Public spaces need to work doubly 
hard as they must interlink with the overall 
fabric of the hotel, yet stand out on their 
own as a destination bar and restaurant 
open to both hotel guests and local 
visitors. 

It’s one of the most challenging yet 
rewarding parts of hotel design to get 
right, and is fundamental to its success.

What’s your favourite part 
of a hotel?
The bar and the public washrooms, both 
must be a knock out. You’ve got to make 
them a talking point, they need to have 
the wow factor. Washrooms are also one 
of the most heavily instagrammed and 
tweeted parts of a bar / restaurant and 
hotel, so they need to be beautiful, 
quirky, fun and edgy.

With so many hospitality 
designers in the industry, 
how does DMA stand out 
from the rest?
Our team is made up of talented 
designers from all sectors of expertise and 
experience, we use this to our advantage 
in providing a full service in interior design, 

image courtesy of Pinterest

Brandingbybri
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from critical space planning, joinery 
detailing, furniture and lighting design, to 
FF&E, OS&E and styling.

We are always trying to push the envelope 
with our designs, to learn from our past 
projects and to gain more from the next. 
We have helped to re-write several brand 
standard policies to help develop them 
into more aspirational brands. 

What hotels in London are 
you currently working on? 
We have a number due to open this year 
including a five star unbranded lifestyle 
hotel in the city and New Drum Street - an 
IHG Indigo branded hotel in Aldgate. Our 
architectural team are also delivering The 
Curtain Hotel and Private Members Club 
in Shoreditch. All very exciting openings.

What would be your dream 
hotel project?
A rural resort and spa retreat set in a 
woodland surrounding.

Where currently ranks 
highest on your travel wish 
list?
Besides revisiting Australia and New 
Zealand; Indonesia, South Africa and 
Canada are high up on the list.

In your opinion, what 
will be the top trends in 
interior design for 2017?
We are finally turning the corner on the 
industrial look and interiors are becoming 
softer, cleaner, more efficient and flexible 

in their uses. COLOUR is back in a big 
way. Earthy tones, pastel tones and 
deep, dark tones are all being used. 
Greens and pinks will be huge as well as 
the ever-popular blues and ochres. We’ve 
just designed a pink rooftop bar complete 
with emperador marble and copper 
accents with an homage to the art deco 
era, I can’t wait to see it finished.

Terrazzo and coloured marble is 
becoming increasingly visible in interiors, 
again pinks and greens are featuring 
heavily. The Enoki table by Philipp Mainzer 
for E15 is still one of my favourite pieces 
because it mixes luxurious marble and 
timber veneer tops with various shades 
of brilliant colours for the base. This was 
launched in 2011 - proof that great design 
is timeless.

3D sculptural ceramics such as the 
Tierras & Rombini collections by Patricia 
Urquiola and the Bouroullic brothers for 
Mutina are pushing both boundaries of 
colour and form. 

At the end of last year, the Norwegian 
word ‘Hygge’ was starting to trend, 
meaning ‘wellbeing’. Roughly translated 
into interiors it describes a warm and 
cosy atmosphere. We are seeing this by 
the layering of textures and fabrics and 
the use of plants to give spaces a lived 
and loved feeling. 

Everything is moving at a great pace in 
terms of innovation and design, clients are 
providing so much more for hotel guests, 
nothing is off limits. It’s a very exciting time 
for us as designers. 

Blogdesalone from riseandshine.fr

Philipp Mainzer Enoki side table for E15 at Viaduct

412016 - 2017



Q+A:
LINDSEY BEAN-PEARCE 
& GIADA GEMIGNANI 
DISCUSS 
A 
NEW 
ORDER 
FOR THE 
NEW DRUM STREET 
HOTEL Dexter Moren 

Associates’ 
specialist 
hospitality 
design team 
are developing 
the interior 
concept for 
the New Drum 
Street Hotel, 
part of the 
Hotel Indigo 
brand by IHG. 

Associate Lindsey Bean-Pearce and 
Senior Interior Designer Giada Gemignani 
talk about the inspiration and influences 
that shaped the scheme.
 

Lindsey and Giada, you are 
both working on the New 
Drum Street hotel interiors 
- can you offer an overview 
of the hotel and what areas 
you are working on?
LBP: This exciting project is a 212 
key hotel with three different bedroom 
schemes and a rooftop extension to 
house the suites, all set over nine storeys 
in Aldgate, London. 

The building’s architecture was designed 
by Allies and Morrison and delivered by 
Barratt London. DMA are designing the 
interiors and our architecture team are 
executing the co-ordination of the fit out 
and extension of the ninth floor and plant 
room.

42 www.dextermoren.com



We are working closely with Henry Reeve, 
(Director of Design and Innovation for the 
Hotel Indigo brand) to develop a neighbourhood 
story concept and ensure this philosophy flows 
through the look and feel of the guest experience. 
Everything has a place and a story, which links 
back to the locality, even down to the coffee 
mugs and reading books in the bedrooms. 

With the hotel situated precisely between the City 
and the vibrant area of Whitechapel, we have a 
wealth of history and culture to weave into the 
interior design story. We have the opportunity 
to celebrate this communal identity through the 
destination bar, restaurant and café with Workshop 
CoffeeTM and locally brewed craft beers that will be 
popular with local residents, as well as guests.

GG: We wanted to merge the old order and 
traditions of the East End with the future of the 
City area with its growing business influences. 
This generated THE NEW ORDER, the name 
of our concept. 

We respect the area’s past, the rich history and 
diverse multiculturalism of Whitechapel and its 
surroundings. This identity is something to honour 
and highlight to guests who perhaps otherwise 
wouldn’t be familiar with it.  
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EVERYTHING 
HAS A PLACE 
AND A STORY, 
WHICH LINKS 
BACK TO THE 
LOCALITY..
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GG: The restaurant, café and bar’s 
designs take inspiration from the market 
life of Columbia Road, Spitalfields and 
Brick Lane. We wanted to emulate the 
vitality and buzz of these markets where 
people go to sample the diverse food and 
drink offerings and enjoy the laid-back mix 
of individuals and trends.

By day the café and bar will collaborate 
with Workshop CoffeeTM with the café also 
offering Merenda - an Italian afternoon 
tradition of take away snacks bought 
in a Deli environment. By night they will 
collaborate with a local east end brewery 
to serve artisan craft beers.

The restaurant, which will be a ‘Theo’s 
Simple Italian’, will serve refined Italian 
food and also offer special Amari - Italian 
after-dinner digestifs. This will hopefully 
entice guests to stay a little longer - after 
all, the best nights are the ones set in a 
relaxed atmosphere with great company, 
food and drink.

We wanted the common areas to be a 
destination for local residents as well as 
hotel guests, so we are proposing a new 
food and drink service that will revolve 

around how a visitor could spend their 24 
hours there.

How do you see the 
interior design style of 
the hotel relating to its 
surrounding environment? 
LBP & GG: We don’t want the 
hotel to sit as an independent machine in 
the area, we want it to integrate into the 
neighbourhood so that the guests can 
immerse themselves in the character of 
Aldgate and also for the community to 
enjoy the hotel as a welcome addition and 
local meeting spot. 

The interiors tell the neighbourhood 
story and reflect the history and charm 
of the area through the mix of materials, 
ceramics and furniture. The lighting, 
colour and artwork reference the weaving 
industry, the Bell Foundry and local 
warehouses, and add depth and interest. 

It is fundamental for a designer to respect 
the history and background of an area. 
This helps progress a design to the next 
stage and evolve the concept. Local 

For example; we use specific references to 
the textile warehouses of Fournier Street, 
the Delftware Jacob Janson Warehouse in 
Duke Street and the Bell Foundry.

What elements have 
influenced the design? 
Does the brief allow you 
a certain experimental 
freedom?
LBP: We wanted to push the 
parameters of the Indigo brand and 
challenge some of the traditional 
approaches. An example of this was the 
wall mural, which we turned on its head 
by making it into a 3D element instead. 
Henry has really encouraged us to look 
and test every element of the brand so 
that we could develop a unique design 
that contributes to the brand evolution. 
We have been very lucky that our client 
shares our passion and strongly believes 
in our team and capabilities; we have 
worked closely with Henry to ensure an 
upscale design that reflects Hotel Indigo’s 
new positioning. 
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history shouldn’t be extinguished, it just 
needs to be carefully curated to be enjoyed.

Talk us through the 
guestroom styles? Which 
room would you like to 
stay in as a guest?
LBP:  I would definitely stay in the 
master suite on the rooftop. 67m² of 
unique loft style designed space with an 
amazingly generous bathroom, his and 
hers vanity with double spa-wellness 
bath, an open plan living and dining 
area with a personal music system and 
enviable book collection. This is a party 
suite, a long stay suite, a family suite, it’s 
adaptable and effortless, with room to 
breathe and entertain. 

GG: As a single traveller I would go for 
the Deluxe Room, mainly because of all 
the research we did on the details and 
finishes, each has a great balance of soft 
velvets and worn leather. Everything has 
been chosen for a reason. 

The space planning is unusual, it’s one 
of the room types where the concept is 
explained more through the layout than 
the finishes, although these are pivotal to 
the design. 

The main inspiration for the concept was 
the Donald Judd warehouse in New York 
in the 60s, this was the first conversion of 
a warehouse into a single dwelling. 

As with these types of conversions, the 
services had to be compressed and 
adapted into a ‘functional block’. 

The same process was used in the 
Deluxe Room, whereby the bathrooms 
were designed to open into the bedroom 
space, with a dual vanity area providing 
an open connection between the spaces, 
allowing the room to be as one entity. 

A special detail that will surely be 
appreciated by many female guests is 
the dedicated make up area, which is 
separate to the basin and desk area, 
and utilises natural light to assist flawless 
application.  

The artwork for this room type is also 
pretty special as it’s based on Anna Maria 
Garthwaite designs. We are currently 
in talks about a collaboration with the 
V&A on this, which would completely 
align with the ethos of the Hotel Indigo 
neighbourhood story.

What’s your favourite 
public area in the hotel and 
why?
LBP & GG: The ground floor is 
one fluid public space so it’s difficult to 
pinpoint the best part. Each area has 
been designed with specific details linking 
to the history of the neighbourhood and 
has a key feature element to help with 
zoning so that it doesn’t become one 
giant lobby. 

We’ve utilised every inch to get the most 
out of the space and we hope guests will 
have a relaxing and enjoyable experience.  
We are looking forward to enjoying a 
coffee there after opening and observing 
how guests interact with and use the 
space. 

When is the hotel due to 
launch? 
LBP & GG: September 2017

How did you ensure this 
project would stand out 
from the crowd in such a 
fast paced sector?
LBP: The hardest thing is to judge a 
trend and forecast how long it will last for. 
That’s why it takes years of experience 
to understand and gauge design. I think 
the design of this hotel is edgy enough 
to set it apart from others, yet timeless 
enough not to date. That’s always the 
challenge with hotel design, especially 
when designing a lifestyle brand, it has to 
be unique enough to have its own identity 
but also be able to attract guests year 
after year. This ethos embraces the entire 
guest experience; the food and drink 
offering, the space, the atmosphere, the 
employees, it all needs to be balanced 
and work in synergy. 

What elements do you 
feel are most critical to 
designing for a hospitality 
environment?
LBP: Each hotel brand and client is 
different in what they want to offer their 
guests. As successful designers we must 
approach the design as the end user and 
ensure we have thoroughly thought out 
the full guest experience and journey.
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previous (non-DMA) scheme

SPACE 
PLANNING 
AT DMA
DMA are well known 
for their space planning 
expertise, this is why..

On a current central London hotel 
interior design project we inherited 
the scheme on the left, for 22 keys 
per floor with three lifts (one a guest / 
service lift).

There were 11 different room types, 
with many of the bedroom layouts 
conflicting with the existing envelope, 
and obtuse multi corner corridors.

The BOH was stacked vertically up 
the hotel, which would have been an 
operational challenge and conflicted 
with a seamless guest experience. 
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DMA scheme

DMA reworked the scheme to 
provide 24 keys per floor, dedicated 
three lifts to guests and added an 
additional service lift.

All corridors are now regular with 
suited family / accessible room 
arrangement.

This enabled us to place BOH on 
the mezzanine floor, negating the 
majority of crossovers and allowing 
an enjoyable guest experience. 

We reduced to four different room 
types, which married with the 
existing envelope and windows; 
any developer, designer or builder 
will know this makes life a whole lot 
easier.

These changes make a big difference 
to the operational effectiveness, the 
guest experience and of course, the 
development budget of the scheme.
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Q+A: 
DAVID HARTE 
TALKS ABOUT 
THE NEW 
HOLIDAY INN 
MANCHESTER

What was your inspiration for 
the Holiday Inn Manchester 
interior design concept?
With the Holiday Inn Manchester City Centre, 
interior design associate Lindsey Bean-Pearce and 
I were inspired by the city’s rich cultural scene, 
in particular the bold, unapologetic music scene, 
typified by Factory Records and the Hacienda, 
and the clashing graphic art of Peter Saville as 
well as Manchester’s rich industrial past.

Situated in the heart of 
Manchester, the vibrant 
new 298-key, 4 star 
Holiday Inn is interior 
designed by Dexter Moren 
Associates and is rooted 
in the city’s heritage. 
The hotel occupies a 
prime position as part of 
the recently completed 
250,000ft² mixed use 
Piccadilly Regeneration 
Project, the city’s vibrant 
new ‘gateway quarter’.
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‘..THIS IS 
MANCHESTER, 
WE DO THINGS 
DIFFERENTLY 
HERE’.

Talk us through the key spaces…
We focused on the signature Holiday Inn open 
lobby brand concept, which combines an open 
plan reception, bar restaurant, lounge, café and 
IT hub. These key areas were designed with a 
distinctive contextual approach, amalgamating 
elements of the city’s identity with references 
to Manchester’s musical scene and industrial 
heritage, to create a fresh design response. 

This large, flexible space is designed to attract 
neighbourhood residents as well as hotel guests 
and is a focal point of the hotel where guests can 
socialise or work, eat, drink and kick back and 
relax.

What is your favourite design 
feature?
There is a quote by the legendary Tony Wilson 
(of Factory Records fame) illuminated in neon lights 
on the ground floor reading ‘This is Manchester, we 
do things differently here’ and I think this perfectly 
sums up the significance of the city, the hotel 
brand, our approach and this particular design 
concept.

How do the key finishes support 
the design?
This concept inspiration is immediately evident in 
the lobby space with its graphic pops and patterns, 
and orange, yellow and blues in the fabrics that 
are reminiscent of the palette used in the album 
artwork of Peter Saville - the iconic graphic 
designer for Factory Records and renowned in the 
Hacienda nightclub scene. The wall in the lounge 
area features lyrics from Manchester based bands 
Elbow, Oasis and Take That, while the meeting 
room wall features a map of the city. 

The guestrooms are fresh, in keeping with the 
brand standards - styled with bright cushions, 
curtains and throws for contrast - with the 
contextual concept focus shifting to the textile 
industries, which is reflected in the design of the 
carpets and wall coverings.
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David Harte, interior designer at 
Dexter Moren Associates talks 
about latest trends in airport 
hotel design..

Airport hotels have progressively started to take 
a new direction, rather than just providing a 
convenient bed before an early flight, airport hotel 
owners and developers are looking at how design 
can create a distinctive experience and deliver an 
identity specific to the location.

Features of the new breed airport hotel:

Convenience is not a new philosophy - after all, 
airport hotels were born out of convenience. 
In-terminal hotels which double as check-in and 
security are taking this to a new level and afford 
the guest precious minutes of extra sleep before 
the red-eye. New technology allows guests to 
check in to their room from the plane and unlock 
their bedroom from their mobile - a valuable asset 
to the time-conscious traveller.

A NEW 
BREED OF 

Airport hotels are paying attention to this trend by 
enhancing their lounge and F&B offer to attract 
guests to stay longer and save them the discomfort 
of the departures lounge bench. Canteen M in the 
Citizen M at Schiphol Airport, Amsterdam is open 
24/7 for breakfast, lunch and dinner.

The neighbourhood story gives the previously 
vanilla airport hotel a more interesting and informed 
identity, making it stand out from the crowd. It is 
not enough to hang pictures of Concorde on the 
walls. At the recently designed Crowne Plaza and 
Holiday Inn Express next to Aberdeen Airport, our 

AIRPORT 
HOTEL
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design was directly inspired by the surrounding 
seascape and hills, and by Aberdeen’s local 
industrial and cultural heritage.

Hotels are turning to small spa facilities, 
luxurious showers, quality linen and premium 
toiletries to refresh and revive their guests, all 
day and night; providing a calming oasis after 
the energetic airport.

Adding high-quality, contemporary and 
characterful conference spaces with up-to-
date technology attracts local and international 
businesses, bored with the nearest hourly-rent, 
bland, beige meeting boxes.

Rather than merely acting as the mediocre and 
traditional stepping stone for guests travelling 
en route to a destination, airport hotels have 
the lucrative opportunity to upgrade and 
evolve their offer to become a destination 
hotel. Embracing this fresh, contextual design-
led approach and expanding upon facilities will 
inevitably attract a broader clientele base, and 
in turn will help push airport hotels forward into 
the next generation of airport hospitality.
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1:150 Presentation model 
showcasing Tsogo Sun Hotel.

Constructed with acrylics, 
card, and various painting 
techniques, a feature point 
of this model is the detailed 
rooftop bar, pool and gym. 

The 
perforated 
brick 
façade of 
the car 
park was 
modelled 
out of 
a card 
that over 
time will 
darken 
with 
exposure 
to 
sunlight.
Alex Hamilton, 
Model maker
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Q+A: 
DEXTER MOREN 
ON THE 
AFRICAN 
HOSPITALITY 
SECTOR
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In the face of uncertainty close to home 
post-Brexit, we turn our attention further 
afield as we talk to Dexter Moren, fresh 
off the plane from the Africa Hotel 
Investment Forum in Togo.

How developed is the hospitality sector in 
Africa?
The African hospitality sector has grown significantly in recent 
years. According to latest figures from the annual W Hospitality 
Group Hotel Chain Development Pipeline Survey the number of 
planned hotel rooms in Africa has risen to 64,000 in 365 hotels, 
up almost 30% on the previous year.

What are the prospects for future growth?
Weaker commodity prices have led the IMF to downgrade its 
growth predictions for the region to 3% this year but a booming 
population and improved business give reason for medium to 
long-term optimism. In the hospitality sector supply is still very 
constrained with 100 rooms per capita compared to 1700 in 
North America. These fundamentals mean it is likely that Africa 
will continue to grow as a target market for international hotel 
developers and investors.

What and where are the key opportunities 
likely to be for international investors and 
brands?
All the main brands are active on the African continent in one 
way or another. Several of the international hotel chains have 
established development offices in Africa, the newest being 
Hyatt in Nairobi. Most brands are focusing on a mid-market 
offer moving away from signature ‘flagships’ in the main cities 
to compete with local brands. Inevitably some countries offer 
better (and less riskier) opportunities than others, currently the 
countries attracting most investment include Kenya, Tanzania, 
Ghana, Ethiopia, Uganda, Mozambique, Angola and Rwanda.

And the challenges?
Doing business in Africa is not without its challenges. The 
pipeline figures already mentioned conceal the fact that many 
projects have been on the drawing board for several years and 
due to lack of funding and other factors, often have no prospect 
of completion any time soon. We are fortunate to have been 
able to undertake a number of projects in the region so have 
some experience working with local developers and architects. 
Nothing happens quickly and it can be incredibly frustrating, but 
on the flip side for those who can afford to be patient there are 
plenty of great opportunities.

‘..it is likely that Africa 
will continue to grow 
as a target market 
for international 
hotel developers and 
investors’.

(left)
Views of Cape Town’s 
famous Table Mountain 
from the gym of the new 
build Tsogo Sun Hotel.
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A NEW 
SCIENCE 
MUSEUM 
FOR 
KAUNAS

DMA encourage 
our architecture and 
design teams to enter 
competitions as often as 
possible, as it inspires 
creativity and also 
offers the opportunity to 
showcase our collective 
talents.

The city of Kaunas in 
Lithuania launched this 
anonymous design 
competition to seek 
an inspirationally 
sustainable concept 
design for a new Euro 
25M National Science 
and Innovation Centre, 
to be located on 
Science Island and 
scheduled to open in 
2018.

With the aim of 
fostering and advancing 
the development of 
science and culture 
in Kaunas, this new 
centre will inspire new 
audiences, promote 
creative and innovative 
thinking, actively 
engage with visitors, 
and take the lead in 
improving environmental 
awareness.
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The Science Centre 
brief focused on three 
interrelated scientific 
themes: the ‘Human’, 
the ‘Machine’ and 
‘Ecology / Nature’. 
Key objectives 
required for the design 
included; functionality, 
innovation, energy 
efficiency (via usage of 
natural and renewable 
resources), flexibility 
and accessibility. The 
proposed total area of 
the centre is 13,000m², 
including a mixture 
of permanent and 
temporary galleries, 
a virtual planetarium, 
an ‘Experimentorium’, 
research laboratories, a 
cafeteria, and a flexible 
events space. Visitors 
to Science Island are 
anticipated to number 
circa 300,000 per year.

Our team put together a 
design response called 
‘The Equilibrium’, which 
integrates the built form 
into the natural setting, 
and creates a landmark 
educational venue 
that re-energises the 
island as a new cultural 
destination.  

Consisting of 
environmentally friendly 
and sustainable 
materials, which allow 
for fluctuating climactic 
factors, the conceptual 
form was inspired by 
the site - a V-shaped 
embankment at the 
western end of the 
island. The triangular 
form of the museum 
consists of four levels of 
gallery space, with each 
angle point directed 
towards a main district 
of the surrounding city. 
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The central volume 
within the triangle 
functions as a 
navigational space, and 
houses the Planetarium 
sphere which is 
suspended in the 
atrium.

The façade is envisaged 
as a timber latticed 
shell that gives a natural 
finish to the elevation, 
responding to the 
setting of the park. The 
structure also provides 
solar shading to the 
museum and office 
spaces. 

The entrance is located 
at the foot of an 
embankment, with a 
piazza as a foreground 
- providing another 
possible outdoor 
exhibition space.
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On June 23rd 2016 I was in Korea when 
the future of the UK’s position within the 
EU was decided. I watched the pound 
drop by 13%.The immediate impact of the 
decision signalled ambiguity for the UK’s 
economy. Aside from the effect on the 
GBP and the cost of my trip increasing; I 
asked myself “What long term effect will 
Brexit have in the UK and more specifically 
- what impact would it have on the UK‘s 
hospitality sector?”

The UK Prime Minister Theresa May said; 
‘Brexit means Brexit’, largely because like 
the rest of us, she had no idea what it was 
actually going to mean. On a basic level 
it means the UK’s withdrawal from EU 
membership, but beyond this what market 
and trade agreements will be put in place 
is still unclear. This insecurity will inevitably 
signal dwindling investment and this also 
poses a serious question for the UK’s 
hospitality sector. 

MATTHEW STURLEY 
DISCUSSES BREXIT & 
ITS POTENTIAL IMPACT 
ON THE HOSPITALITY 
SECTOR

Already the UK is being advertised as an 
economic holiday destination now that 
the pound has dropped so significantly. 
This will probably lead to a boost in the 
UK’s tourism as foreign currencies will 
now go further in the UK. Unfortunately 
this will spell bad news for international 
UK travellers as their cost of going abroad 
will dramatically increase due to the 
unfavourable exchange rate. However 
this in turn will force a lot of UK holiday 
makers to holiday here, which will also 
have a positive knock on effect on the 
UK’s hospitality and tourism industries. 

So good news for these sectors, but 
what about actually leaving the EU? 
We will have to wait until Article 50 
(the mechanism for the UK to actually 
commence leaving the EU) is triggered to 
have a clearer picture. At the moment we 
are in limbo, unable to plan for what might 
happen. At the time of writing this Theresa 
May is planning a Hard Brexit. 
Will parliament allow this?

“What 
long term 
effect will 
Brexit 
have ... 
on the 
UK‘s 
hospitality 
sector?”
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Maybe yes for now, but what about longer 
term? Will the pound increase its value to 
where it was before Brexit? I feel this is 
unlikely given that it was overvalued, but 
I think we will see it rise again. The UK’s 
economy is robust enough to come back 
from this drop but it will take several years 
and a good hand at the economic rudder. 

If we do leave the EU then a lot depends 
on whether we can retain access to the 
single market, which would require us to 
be part of the free movement agreement. 
If not it will be a double hit, as we may 
see mass emigration of EU nationals 
returning home, leaving a huge skills gap 
in the employment market and increased 
legislation for companies operating 
throughout the eurozone as EU laws that 
are currently in effect will inevitably be 
repealed over time. Again, at the time of 
writing the Prime Minister is threatening 
withdrawal from the Single Market and an 
end to free movement of EU Nationals. 

This will hit the hospitality industry - which 
employs 15% of their labour from the 
EU - particularly hard. Finding UK national 
replacements will be very difficult as there 
simply aren’t enough to be able to fill the 
gaps left behind. A lot of EU nationals 
are already considering returning to their 
home countries and this will only increase if 
Britain actually does leave the EU. 

However, highlighting this early gives EU 
nationals who currently live in the UK the 
chance to apply for British citizenship, 
and where there are job shortages 
there is always the chance to sponsor 
VISA entries. With free movement of EU 
nationals eradicated it merely places 
foreign nationals on an even footing in 
trying to gain a work visa, which increases 
the prospective employment pool.  

Where does all this leave the 
hospitality industry? On a positive 
note there should be an immediate 
increase in demand in the sector. 
Negatively the people servicing the 
industry could be returning to their home 
countries, but the UK leaving the Free 
Movement Agreement could be years 
away, thus giving everyone a chance to 
plan to fill these gaps. It will be down to 
how quickly and effectively the industry 
responds to this series of events. My 
personal predicted synopsis of the 
impact is that hospitality opportunities will 
remain positive and the UK’s appeal as a 
destination will remain strong. However 
nothing is certain and until the government 
trigger Article 50 the actual repercussions 
remain to be seen.
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AVON GORGE 
CONCEPT

DMA have been 
appointed to work on this 
exciting refurbishment 
hotel project overlooking 
the Clifton Suspension 
Bridge. 

The public areas include function 
spaces, a bistro restaurant extension, 
hotel bar and listed White Lion Pub, 
in addition DMA are undertaking the 
works on the 78 guestrooms. The 
design concept pays homage to the 
existing building’s fabric, but injects a 
playful modern irreverence and quirky 
details to create interest.
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BICESTER 
HOTEL

Dexter Moren Associates 
are designing the 
architectural concept 
for a 290 key hotel, 
113 key aparthotel 
and a conference centre 
at Bicester Heritage, 
a former military airfield. 

The RAF Conservation Area comprises an 
assemblage of 35 Grade II listed buildings 
located within the Cherwell County 
district. DMA are working to create a 
unifying concept responding directly to 
its rich heritage, inspired by the aviation 
and motoring history of the site and the 
existing period buildings.

The proposed hotel design will feature 
a contemporary glazed atrium which 
will form the focal point of the hotel, 
contributing to the sense of arrival. A 
museum space will be incorporated 

in order to exhibit classic automotive 
and aviation themed displays to further 
emphasise Bicester Heritage’s character 
and legacy.  

The proposed hotel design draws 
inspiration from modernist architectural 
principles, reflecting the form as a clear 
expression of its function with simple 
and elegant design responding to the 
site. This is a consistent characteristic 
that is reflected by the functionality of the 
existing listed aircraft hangars at Bicester 
Heritage.
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BRENTFORD
This 165 room mid-range hotel scheme forms part of Brentford 
Football Club’s planning consent to relocate their existing 
Griffin Park stadium to nearby Lionel Road South. The stadium 
and hotel form part of a much larger residential development 
masterplan planned for the area.

The hotel has been conceived within this masterplan as directly 
connected to the stadium’s new West Stand. The building 
podium will accommodate a dedicated stadium entrance, car 
parking and various food & beverage facilities available to both 
supporters and hotel guests. 

The façade is proposed as an exciting facetted metal texture 
which draws subtle influence from the club’s branding, while a 
number of the guestrooms will provide ‘surreptitious’ views of 
the pitch.

CROWNE 
PLAZA 
ABERDEEN

Contemporary and comfortable interior design elements 
incorporating slate, copper, greens and blues, blended with 
heritage influences and inspired by a striking backdrop of rolling 
hills and vast seascapes, shape the Crowne Plaza Aberdeen 
Airport. Dexter Moren Associates’ team of specialist hotel interior 
designers have created bespoke interiors, featuring subtle 
traditional elements, that mark a point of difference amongst 
current hotel stock in the vicinity of the airport.
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Freedom Bay is a luxury five star eco spa resort hotel located 
within a UNESCO World Heritage site on the unspoilt island of 
Saint Lucia. With an immaculate beach fringing the Caribbean 
Sea and breath-taking views of the Petit Piton mountain, the 
‘arrival’ offers guests a dramatic first impression. 

The DMA designed hotel is conceived as a series of ‘best view’ 
terraces straddling the valley, orientated to optimise views 
and make a feature of the lights that will enliven the night time 
experience over the darkness of the bay. This orientation is 
harnessed by the proposed roof form, designed to bring in 
morning light.

FREEDOM 
BAY 
ST LUCIA 

DORSETT 
CITY HOTEL 
ALDGATE
Located on a slender site sandwiched between the Grade 
I listed St Botolph’s Without Aldgate Church and Aldgate 
Underground Station, this four star business hotel for the 
Dorsett Hospitality International brand will feature 270 rooms, 
a restaurant, bar, fitness suite and meeting facilities.

The hotel boasts a multi-layered façade that successfully marries 
the form of a hotel with the visual amenity required of a City 
building. Limestone forms the outer façade referencing the 
detailing of the neighbouring church whilst an abstract glass 
skin, integrated with reconstituted stone panels, establishes the 
inner layer. Dorsett City Hotel Aldgate is due for completion in 
2017.
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FISHER 
STREET 
HOLBORN

8-10 Southampton Row (1-2 Fisher Street) in Holborn was 
originally built as a hotel but after residential use has become 
a key site in the development of Crossrail. This has led to the 
opportunity to develop a new hotel over the huge Crossrail 
site to the rear linked to a reinstated hotel frontage on 
Southampton Row. 

DMA have been appointed by Idé Real Estate to deliver this 
redevelopment which will restore the building to its original 
use as a hotel, combining the existing structure with the 
rear neighbouring site to create an exciting and efficient 
contemporary intervention. Proposals currently in planning 
negotiation involve a contemporary extension to the listed 
frontage.
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HILTON 
PRAIA 
CAPE 
VERDE

This Hilton in Cape Verde will feature 201 
guestrooms and suites, seven food and 
beverage outlets, and an Eforea Spa and 
conference centre across the landmark 14 
storey building. Located in the embassy 
district of Cape Verde’s capital city Praia 
overlooking the Atlantic ocean, the hotel 
will cater for both the business and leisure 
traveller. Our interior design concept takes 
inspiration from Cape Verde’s local culture 
and traditions, as well as its geographical 
location off the west coast of Africa. The 
scheme is composed of a rich tonal palette 
of textural layers teamed with metallic 
accents and a sophisticated use of colour. 
The hotel is due to open in 2018.

visual courtesy of The Resort Group

LLANA 
RESORT
CAPE 
VERDE
Situated in a prime coastal location on 
the South West coast of Sal Island, Cape 
Verde, the Llana Beach Hotel Resort is a 
scheme DMA completed in 2016. 

Split between a dedicated adult guest area 
and a family oriented side, and linked by 
the outdoor spaces, the creative concept 
behind this project flows from the interaction 
between the surrounding landscape and 
sea. Our interior design team are delivering 
all 22 of the public spaces.

visual courtesy of The Resort Group
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DMA DESIGNS THE 
GENERATION IV
HOLIDAY INN 
EXPRESS 
ST. ALBANS
The new Holiday Inn Express St Albans 
designed by Dexter Moren Associates has 
opened for business. Located adjacent 
to junction 22 of the M25, the hotel 
includes 86 beds with ancillary employee 
accommodation (5 bedrooms), restaurant, 
meeting rooms, offices and associated 
car parking and landscaping.

The property is one of the first newbuild 
Generation IV Holiday Inn Express hotels 
to complete. Targeted at the ‘smart 
traveller’, the exterior of the hotel reflects 
the contemporary features of the brand 
with an inviting entrance and landscaping. 
The design minimises environmental and 
noise pollution from the motorway using 
the mass of the building as a barrier to 
the road that wraps around three sides of 
the scheme. The ‘U’ shaped plan places 
the main focus of the hotel onto a new 
courtyard entrance.

Brick for the elevations facing the roads 
was chosen to create a durable finish 
requiring minimum maintenance. The 
window openings are kept to a minimum 
to reduce noise to the rooms and heat 
loss. Landscaping to the front of the 
hotel consists of large deciduous trees, 
providing protection from the sun in the 
summer but allowing maximum solar gain 
through the winter.

Dexter Moren:

“The Holiday Inn Express 
IV Generation lobby is a 
great example of the ever 
evolving world of hotel 
lobby design where guests 
can eat, work, drink and 
relax encouraging dwell 
time and boosting return 
on investment for the hotel 
owner.”
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HOLIDAY INN 
EXPRESS 
SOUTHWARK

Holiday Inn Express Southwark in central London has been 
undergoing a phased redevelopment with the input of DMA 
over the last few years. With planning permission granted in late 
2012, a fully accessible 48-bedroom extension is complete at 
101 Southwark Street, in a former office building next door to 
the existing hotel at 103-109. 

The next phase of the scheme, which gained planning 
permission in 2015, is now on site and will see the existing hotel 
extended onto the corner of Southwark Street and Bear Lane, 
and will feature an upgrade of the currently dated façade. The 
proposed extension follows the proportion and vertical rhythm 
of the existing building, and features a material and colour 
palette complementary to its neighbours. The proposal 
represents a scheme that successfully connects 101, 103, 
109 and the new extension into one cohesive streetscape.

HOUNSLOW 
ROAD 
MIXED USE 
SCHEME
The site, which consists of an existing 59 room hotel and five 
residential properties, is located within the catchment area of 
Heathrow Airport. The redevelopment proposal enhances and 
increases the hotel key count to a 151 room aparthotel with 
45 car parking spaces, offering a new hospitality destination 
to international visitors to London. 

The design of the hotel is envisaged as a collection of three 
pavilion blocks, interconnected by bridge links. This approach 
breaks down the massing to complement the residential 
characteristic of the surrounding context. The central pavilion 
block is given an identity distinct from the two side wings by 
the introduction of a double gabled front, which reflects the 
silhouette of the existing hotel it replaces.

The palette of materials, consisting of London stock brickwork, 
timber slat cladding and feature metal window surrounds, 
creates a high quality and contemporary new aparthotel 
offering along Hounslow Road.
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Originally the Arora 
Hotel Heathrow, DMA 
are working with M&L 
Hospitality to refurbish 
and rebrand this 4-star, 
357 bedroom hotel to an 
upscale Hyatt Place. 
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HYATT PLACE 
LONDON 
HEATHROW 
AIRPORT

Situated on Bath Road, just moments 
from Terminals 2, 3 and 5, the hotel now 
offers an inviting mix of hospitality options. 

Our work covers an extensive 
refurbishment and reconfiguration 
of the public areas to create the stylish, 
comfortable and seamless experience 
that guests have come to expect from 
the Hyatt Place brand. 

This includes the Reception / Gallery 
area with ‘Gallery Market’ and ‘Coffee 
to Cocktails’ Bar, as well as the Gallery 
Cafe Restaurant where we were able to 
double the covers, and 2,422ft² of flexible 
meeting spaces.

Our neighbourhood story takes inspiration 
from flying, both the golden age of aviation 
as well as other forms of flight, all abstracted 
within the interior design scheme. Key 
concept buzzwords include captivating, 
tranquil, fresh, metallic and curvilinear.
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JAMESTOWN 
ROAD
CAMDEN

This proposed roof extension to Dexter Moren Associates’ 
own property in Camden will provide a valuable staff and client 
entertainment space to this busy office. In relationship to the 
buildings original function as a piano factory, the façade is 
wrapped with unique perforated metal panels which denote an 
abstract interpretation of the interior of a grand piano.
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THE 
MANDEVILLE 
HOTEL
Working with the Mandeville Hotel, DMA have developed 
plans to add 38 additional guestrooms and give the tired 
1970s annexe wing a new facelift. The total number of 
rooms will be increased to 180. 

The new façade treatment will bring about an exciting 
transformation to the skyline and to the public realm along 
Marylebone Lane. In tandem with Howard de Walden’s plans 
to improve pedestrian experience along the lane, the enhanced 
shopfronts and additional retail space to the annexe will play 
a major role in regenerating this key gateway to Marylebone 
Village.

...EXTENSION
DMA have obtained planning consent for the reconfiguration 
of the existing hotel building and the uses of the adjoining 
properties at 4-6 Mandeville Place, which form part of the same 
ownership.

These proposals include the internal space planning of the hotel, 
and inclusion of the rear courtyard to create a new atrium with 
a dedicated entrance, introducing an exciting double volume 
multi-function space that will add to the hotel’s guest facilities. 
The phase of works will also form new retail and restaurant 
spaces along Marylebone Lane.

Together with the improvements to the hotel annexe, the 
Mandeville Hotel be will be a more attractive hospitality 
destination at the heart of Marylebone Village.
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1-9 
PEEL PLACE 
FULHAM
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Dexter Moren Associates unveiled Peel Place 
in 2016; a £5 million newbuild development for 
Singaporean developer Favor Well Ltd, consisting 
of nine contemporary family-sized town houses 
aimed at the private rental market. This design-led 
scheme has transformed a constricted 2059m² 
(0.21Ha) brownfield site near Earls Court, offering 
light filled rooms that flow naturally onto outside 
terraces and gardens, perfect for families and 
entertaining.

The design rethinks the traditional London town 
house, deliberately moving away from homes with 
rear gardens. Staggered forms and setbacks, 
stacked exterior spaces and enclosed courtyards 
maximise direct access to the outside, both in 
terms of daylight and physical connection.

Peel Place responds to the need for larger, family 
or extended family-sized houses in the private 
rented sector, a market otherwise saturated with 
smaller one and two bedroom units.

Paul Wells, Associate, Dexter Moren Associates:

“This is a rare example of a 
development which provides 
spacious new family homes for 
rent in the heart of London that 
also have the benefit of private 
outdoor space and off-street 
parking. We have been lucky 
enough to work with a client 
who has been supportive of 
our innovative solutions and 
contemporary architectural 
style.”

The development includes a new street frontage 
of two houses on Lillie Road with another seven 
houses forming a terrace behind, perpendicular 
to the road. The terrace fronts onto a ‘mews-
style’ space with shared access and thoughtful 
landscaping, whilst the Lillie Road frontage is set 
back to allow for front gardens and vehicle parking 
similar to other properties in the street.

The external façades offer a play of high quality 
materials, elegantly proportioned shapes, and 
protruding and recessed planes to provide a strong 
rhythm and unified architectural expression across 
the mews, whilst clearly identifying each property 
as an individual home. Dexter Moren Associates 
have deliberately avoided a pastiche of the various 
surrounding architectural styles to add a distinctly 
modern chapter in the history and development of 
Lillie Road.

Inside the properties, DMA’s design for a full height 
atrium stairwell is one of the stand-out elements, 
linking together the internal and external spaces of 
the house in a light-filled central core. 

In the open-plan kitchen and dining area, stylish 
but hard wearing black quartz floor tiles flow 
seamlessly between the internal rooms and 
the outside terrace, while floor-to-ceiling doors 
and glazing give uninterrupted views between 
the spaces. In the bathroom, DMA chose bold 
anthracite grey for the floor and wall tiles, lightened 
by the curvaceous geometrical designs and buttery 
hues of the tiles on the feature walls.
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CONTEMPORARY 
ELEMENTS 
WERE ADDED 
THROUGH THE 
USE OF EXTENSIVE 
GLAZING TO LET 
NATURAL LIGHT 
INTO OPEN LIVING 
SPACES
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Cambridge is an international visitor 
destination with strong heritage appeal, 
thanks to its famous universities, 
museums and galleries. The historic city 
has seen rapid economic growth in recent 
years, fuelled by tourism, and as a result 
the hospitality sector is evolving. 

MILTON 
ROAD 
CAMBRIDGE

Originally with a 
competitive stock split 
primarily between 4 
star, 3 star and budget 
hotels, the city is now 
seeing a growing supply of 
serviced apartments and 
apart-hotels to meet the 
increasing corporate need.

DMA have designed this newbuild 
apart-hotel to deliver studio, one and two 
bedroom suites at the upper level of the 
market, with extensive leisure facilities 
including a swimming pool and club 
lounge, bar & restaurant facilities.
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NEASDEN 
HOTEL

This proposed 200 guestroom hotel begins 
the redevelopment and rejuvenation of an 
industrial area of Neasden, north London. 

A meeting room terrace, gym, bar and 
restaurant are accommodated at the west 
end of the building and form part of the main 
façade. These key spaces will all benefit 
from clear views of the sunset over nearby 
Wembley Stadium.

PENDLEY 
MANOR 
TRING

Pendley Manor Hotel is a Grade II listed 
Tudor Style building set in 12 acres of 
landscaped and wooded parkland in 
Hertfordshire, with an extensive legacy 
and heritage dating back to the 1870s. 
DMA are undertaking the refurbishment, 
working with A & J Interiors on behalf 
of our client; The Mandeville Hotel. We 
are also working alongside the local 
Council to ensure we preserve Pendley’s 
historic character and retain its scale and 
authentic appearance. 

Focusing mainly on the guest room 
annexe, our design will increase the 
number of bedrooms from 72 to 86, 
and also includes a roof extension. A 
complete renovation of the guestrooms 
is also underway, with the reconfiguration 
of existing layouts to create 6 new 
bedrooms in the roof space of the 
Harcourt extension with skylights to the 
rear.

photography courtesy of The Pendley Manor Hotel
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THE 
VICTORIA 
HOTEL

Dexter Moren Associates are working 
on a proposed newbuild 200 key hotel 
in Victoria London, which will replace a 
fragmented series of post war buildings 
to form a resolute urban infill. 

The hotel will incorporate a bar, work 
zone and restaurant, which will be 
publicly accessible. 

The façade consists of two key materials 
stone and masonry, relating to the site’s 
immediate neighbours, with the red 
masonry prevalent when viewed from 
one direction and the stone visible from 
the opposite side. 

86 www.dextermoren.com



THE 
WESTIN 
CITY 
OF 
LONDON

Dexter Moren Associates continue to 
develop the interior design concept for 
the Westin, City of London. Building 
upon the brand’s biophilic pillars DMA 
produced a sophisticated minimal modern 
scheme that draws influence from the 
sites context of bridging the city with the 
River Thames. 

DMA are now appointed to design the 
interiors for lobby areas, reception, 
conference facilities, spa, all day dining 
and riverside cocktail bar, in addition to 
the 220 guestrooms which will include 
presidential, executive and duplex suites.
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The White Lion Restaurant and 
Bar, part of the historic Avon 
Gorge Hotel, has reopened 
after a fast track six week 
construction fit-out. This 
refurbishment marks the first 
stage of Malmaison Hotel 
du Vin’s major investment 
programme into the historic 
property.

With its famous panoramic 
terrace view of the river Avon 
and the Brunel designed 
Clifton Suspension Bridge, The 
White Lion Restaurant and Bar 
has been given a fresher, more 
contemporary feel. The Grade 
II listed building retains all the 
character of the original venue, 
but with the ambiance of a 
modern restaurant and bar.

The design concept references 
the industrial history of Bristol 
and the mechanical materials 
and form of the bridge. An 
iron antique style station 
clock hangs behind the bar 
with hanging spoked brass 
light fixtures resembling 
suspension. The walls have 
been painted charcoal grey, 
complemented by the brass 
topped bar and reclaimed 
artwork frames. The soft 
lighting, wooden tables and 
old original stained hardwood 
floors combine to create a 
cosy atmosphere, contrasting 
with a striking central mosaic 
feature floor. The bathrooms 
reflect the era when the bridge 
was erected, with Victoriana 
style tiled floors, urinals and 
toilets, inset porcelain basins, 
satin brass taps and antique 
style mirrors.

A HISTORIC BAR 
WITH AN 
ICONIC VIEW
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DMA Interior Designer Anya 
Gordon Clark added;

“The White Lion 
was an exciting 
project for us to 
work on as it’s a 
very well-known 
bar with such an 
iconic view of 
the suspension 
bridge. We aimed 
to incorporate the 
essence of this 
heritage in the 
redesign, focusing 
on industrial style 
features with a 
contemporary 
twist.”

Redesigned and improved, 
the composition of the bar has 
increased spatial efficiency; by 
moving the entrance slightly 
closer to that of the hotel and 
by replacing the old central 
bar structure with a new 
brass topped focal point bar 
in line with the wall. Additional 
seating has been created 
including long communal, 
poseur and high tables.

The White Lion will be followed 
shortly by the next phase of 
DMA redevelopment, including 
the hotel’s restaurant and the 
addition of a new terrace bar.© Ki Price / Emulsion Lifestyle
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THE 
EUROPEAN 
HOTEL 
DESIGN 
AWARDS 
2016

In November DMA attended the ‘Last 
days of Disco’ themed 2016 European 
Hotel Design Awards (EHDA) which took 
place at the Park Plaza Westminster 
Bridge, London.

Celebrating hotel design and architecture, 
creativity and innovation across thirteen 
different categories, the EHDAs are 
judged by a panel of industry experts 
representing the various disciplines 
involved in new hotel projects across 
Europe.

We were 
shortlisted 
in four 
categories for 
our design 
of Hilton 
London 
Bankside; 

a vibrant five star, 292 key hotel located 
close to the Tate Modern. The categories 
were New Build, Event space, Restaurant 
and Bar.  

Our inspiration for the architectural 
and interior design was rooted in the 
character, culture and heritage of the 
surrounding neighbourhood; an urban 
grittiness combined with refined and 
elegant detailing. We instilled our DMA 
ethos of ‘creating places people want to 
stay’ into the design and are very proud of 
our work on the destination hotel. We also  
had great fun on the night!
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InterContinental Lisbon 
has been recognized as the 
‘Best Business Hotel in 
Portugal’ 2016. 

The award was presented by the Haute 
Grandeur Global Hotel Awards, in a 
ceremony where the best hotels in the 
world are recognised. Our DMA interiors 
team worked on all the public areas, 
including the reception lobby, the new 
My-Oh-My Pastry lounge, club lounge, 
AKLA restaurant, Uptown Bar and 
meeting rooms. 

Global Hotels & Resorts appointed DMA in 
2014 to undertake the interior re-planning 
and comprehensive design refurbishment 
of what was the Tiara Park Hotel Lisbon, 
and later rebranded as Intercontinental 
Lisbon in 2015. Since 1985 the 5 Star 
hotel has been a landmark on Lisbon’s 
skyline, located in the business district of 
the city. The hotels interiors were dated, 
with some of the public areas needing re-
planning in order to optimise their flexibility 
and functionality. The business facilities in 
particular were updated to a high standard, 
improved to what is now expected of a 
contemporary business hotel in order to 
attract an increased client base.

 

INTERCONTINENTAL 
LISBON WINS 
THE HAUTE 
GRANDEUR 
AWARD FOR BEST 
BUSINESS HOTEL 
IN PORTUGAL 2016

In order to renew the reception area, the 
existing atrium was repurposed and re-
zoned into smaller intimate and engaging 
seating areas in order to improve its 
functionality. DMA proposed the addition 
the new cafe My-Oh-My Pastry lounge in 
the foyer to appeal to local residents and 
to generate a buzz in the public lobby 
spaces.

The design concept for the interior 
refurbishment took its inspiration 
from Lisbon’s traditional barrios; the 
neighbourhoods which surround the hotel, 
cultivating a strong sense of heritage and 
identity with references to local artisans, 
tradesmen, craftspeople and iconic 
Portuguese ceramics. The barrio inspired 
spaces help to create zoning within the vast 
1970s building forming a series of warm 
and inviting spaces in which guests and 
passers-by can dine, meet and relax.

Intercontinental Lisbon has also been listed 
in The Telegraph as one of the top Ten 
Hotels to Stay in Lisbon 2016 and one of 
the Top Hotels to Stay in Portugal 2016.

photography 
courtesy of 

InterContinental 
Hotel Group
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A 
SERIES 
OF WARM 
AND INVITING 
SPACES..
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photography courtesy of InterContinental Hotel Group
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ARCHICHEF 
NIGHT 
2016
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Dexter Moren Associates 
were one of five 
architectural practices 
& design studios, 
including Arney Fender 
Katsalidis, Bureau de 
Change Architects, 
Rene Dekker Design 
and Buckley Gray 
Yeoman, invited 
to participate in 
architectural culinary 
event; ArchiChef Night 
London 2016.

The event, sponsored by Architonic and 
Elle Décor Italy, was organised by Italian PR 
company Towant, and each practice was 
asked to come up with a concept for a dish 
that best represented their practice and 
become chefs for a night. 

DMA Director Herbert Lui and Associate 
Paul Wells represented our practice by 
creating a signature dish, sketched and 
designed by Herbert, titled ‘Room Service’ 
- reflecting DMA’s ethos of ‘Creating Places 
People Want to Stay’ and our international 
focus on the hospitality sector. Herbert 
and Paul worked with chef Patrick Leano 
at Osteria Restaurant Barbican, to define 
the menu and prepare their individual dish. 
On the night they both helped the chef and 
kitchen staff to construct it and present it to 
the guests. 

The event took place on the 12th July 
2016 at the Barbican’s Osteria Restaurant 
and hosted approximately 50-60 guests - 
including journalists, designers, clients and 
suppliers - all dining on the architect’s dishes.
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‘ROOM 
SERVICE’
THE RECIPE
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Serves 4

4x 120g square portions of sea bass, grilled 
with olive oil, salt, black pepper, garlic and 
thyme.
8 medium size scallops, cut in half, seared in 
a hot pan, with olive oil and seasoned with 
salt and lemon juice.

For the risotto:

300g carnaroli rice
1 shallot, finely diced
1 garlic clove, crushed
1 sprig of thyme
600ml boiling vegetable or 
fish stock
125ml dry white wine
50g squid ink
Good quality olive oil
Maldon sea salt
Cracked black pepper

In a large pot, sweat the shallot, garlic and 
thyme in 30ml olive oil. Then add the rice 
and sweat for a further 2 minutes. Deglaze 
with the white wine, then slowly add your 
stock. Season to your liking constantly, 
making sure that it’s boiling and stirring at 
the same time. Once all the stock has been 
absorbed, let it stand for 3 minutes, then 
add the squid ink and serve directly. You can 
add a touch of water if it’s too thick but be 
careful that it’s not too thin.

4 tiger prawns, chopped 
1 large spoon of tobiko roe, 
any colour of choice

For the batter:

100g self raising flour
200ml sparkling water
25g corn flour
A pinch of salt and pepper
1 whole egg

Mix all ingredients together. Add this mix 
to the prawns and tobiko, form 4 balls and 
deep fry at 180 degrees until crisp.

For the saffron mayonnaise:

200g Hellmans mayonnaise
10g saffron, steeped in 30ml 
white wine and cooled
Maldon sea salt

Mix all ingredients well. Place into a bottle 
until use.

For the drawers:

16 slices of parsnip, deep 
fried

Parsnip puree:

200g parsnips
Double cream

In a pot, finely slice the parsnips and cover 
with the cream (until just covered). Bring 
to the boil and simmer till the parsnips are 
cooked. Season with sea salt, then blend 
while still warm until smooth. Cool in a 
piping bag.  

When ready, pipe a small line of puree onto 
the deep fried parsnip, repeat 3 times and 
on the 4th time place a crisp on top to finish.
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DMA 
ANNUAL 
TRIP 
2016: 
VIENNA
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Cultural highlights included a walk 
through the leafy Stadpark; scattered 
with statues of famous Viennese artists 
and composers including Johann 
Strauss and Franz Schubert, sampling 
classic Viennese café culture in Café 
Central and cuisine in Motto am Fluss 
restaurant, going on horse & cart rides, 
lunching in the Naschmarkt (the city’s 
best known market with over 120 
stands and restaurants) and visiting the 
Donauinsel. We also saw the colourful 
Hunderwasserhaus neighbourhood 
and the Parliament Building, the 
Museumsquartier, one of Vienna most 
famous squares Michaelerplatz, and 
the dramatic baroque Belvedere and 
Schonbrunn palaces.

DMA 
ANNUAL 
TRIP 
2016: 
VIENNA
This year our 
annual office 
trip adventure 
took us to the 
beautiful and 
lively city of 
Vienna. 
Design orientated highlights included 
an organised private tour of the five star 
Sofitel, architecturally designed by Jean 
Nouvel, the quirky circus interior themed 
25Hours hotel and a guided architectural 
tour of the campus of WU (Vienna 
University of Economics and Business). 

We visited Gasometer city which 
comprises four former gas tanks built 
between 1896 and 1899, each of which 
have been rejuvenated and internally 
redesigned into apartments and a 
shopping mall by architects Jean Nouvel, 
Coop Himmelbaus, Manfred Wehdorn 
and Wilhelm Holzbauer - with the brick 
exterior walls preserved in their original 
state. Also on our itinerary was the Alt-
Erlaa Housing Estate which is one of the 
largest housing estates in Austria - a city 
within a city, with its own independent 
infrastructure showcasing a functioning 
satellite town of the 1970s.

104 www.dextermoren.com



1052016 - 2017



106 www.dextermoren.com



1072016 - 2017



Áine McGuinness, Alejandro Abreu, 
Alex Armitstead, Alex Hamilton, 
Alex Wood, Andrea Cappiello, 
Angela Franco, Anna Hanson, 
Anne Spulber, Anya Gordon Clarke, 
Artur Jozefowski, Ben Tilston, 
Caroline Thaler, Christopher Leonard, 
David Brockbank, David Harte, 
Dexter Moren, Dionne Cole, 
Dominic Davies, Eoin Carroll, 
Evgeny Rodionov, Florence Stone, 
Freya Jones, Giada Gemignani, 
Giuseppe Cadeddu, Herbert Lui, 
Jacqui Kirk, Janine Kariyawasam, 
Jasmin Tregonning, Javier Ortega, 
Jennie Walton, Jesus Burgos, Joel Iseli, 
John Harding, Joshua Takaoka, 
Kassym Ulikbanov, Kate Kilborn, 
Kate Sandle, Laurynas Deveikis, 
Lawrence Rocha, Lindsey Bean Pearce, 
Mario De Sa, Mark Wood, 
Matthew Sturley, Michael Cheung, 
Michele Arndt, Nadia Salamo, 
Neil Andrew, Paolo Pirroni, Paul Wells, 
Rebeca Aquilera, Rebekah Boys Jee, 
Robin Bentley, Ron Nightingale, 
Rosie Ashton, Simon Bond, 
Sophie Evans, Stamatis Zografos, 
Steve Norris, Steven Farr, 
Valerio De Santis, Wan Yau, 
Wayne Hincks, Zoe Mayne, 
Zoë Tallon, Zuzana Sutkova

DMA 
2016:
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t +44 (0)20 7267 4440 
57d Jamestown Road 
London NW1 7DB UK
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