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In recognition of our continued growth, 2018-
2019 saw the expansion of the Dexter Moren 
Associates management team to ten partners, 
representing the spread of leadership across 
architecture, interiors, business development 
and management. 

Hospitality remains our focus and this expertise 
has morphed from hotels into many development 
models such as aparthotels, hostels, co-working, 
co-living, PRS, student & aged housing. We find 
ourselves busy with these opportunities across 
the UK, Europe, the Middle East & through many 
African territories, the latter continent being the 
focus of our international aspirations.  

None of this would be achievable without 
the continued support of our great clients, 
consultants and dedicated team with whom 
we look forward to the year ahead.

The pipeline 
for 2019 looks 
promising with 
many new & 
impending 
planning 
approvals as 
well as some 
iconic hotel 
openings. 

(Top row from left) Dexter 
Moren, Wan-Sheong Yau, 
Herbert Lui, Matthew Sturley, 
Mark Wood
(Bottom row from left) 
Janice Mitten, Neil Andrew, 
Lindsey Bean-Pearce, 
Paul Wells, John Harding
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THOUGHT 
FOR TOMORROW: 
RISE 
OF THE 
ARCHITECTS

Dexter shares his vision of 
the industry in 25 years’ time 
and foresees technology 
offering greater power and 
control to designers. 

As a result of many factors, not least 
the obsession with concept design over 
all other disciplines throughout their 
long years of study, architects have 
increasingly squandered their leadership 
role in the building process. Decades 
ago architects really lived up to the 
dictionary definition of ‘master builder’, 
inventing and executing their visions 
more directly.

Quantity surveyors emerged to manage 
budgets and project managers to oversee 
everybody, while contractors became the 
leaders and principal clients by novation 
in a design-and-build world. 

However, as 
advances in 
technology 
provide 
designers with 
ever more 
sophisticated 
means of 
modelling 
their ideas 
and 3D 
printing 
evolves to 
realise them, 
will the future 
see control 
restored 
back into the 
hands of the 
creators? 

by Dexter Moren
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To get there, changes are required in 
the way we teach the future generation. 
Architects need more training on detail 
during their long study years.

This way, they can ensure that directly 
manufactured components for robot 
assembly on site are technically resilient 
and fit for purpose, while manufacturers 
and technicians will seize this leadership 
from architects as an opportunity to 
deliver high-quality buildings with 
greater speed and efficiency.

The ability 
to connect 
design to 
delivery 
brings 
architects 
back to the 
role of ‘master 
builder’

In a contemporary evolution of Antonio 
Gaudí’s hands-on approach, the ability 
to connect design to delivery by way 
of programmes that digitally instruct 
the manufacturing, measuring and 
construction process potentially brings 
architects back to that long-forgotten 
role of ‘master builder’.

In the future, it won’t just be the 3D 
programme instructing the architect’s 
model-shop mockup, but the actual 
building component.
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Q+A: 
INSPIRING 
WOMEN 
AT DMA Wan-Sheong 

Yau, Partner
What is your role at DMA?
As a Partner I have numerous 
management responsibilities, from 
defining practice architectural and 
interior design standards, to overseeing 
and supporting our staff. I find 
increasingly that I am practicing less 
architecture and spending more time 
running the business.

What attracted you to a 
career in architecture?
I studied architecture at The Bartlett in 
London. The course was wide ranging 
and challenging. We studied drawing, 
design, people, politics, philosophy, 
engineering, light, mapping and even 
anatomy. While working at a residential 
practice in London during my ‘year out’ 
I learnt about the building process; the 
transformation of a design into a physical 
manifestation; the variety and breadth 
of cross consultancies and designers; 
and the decision making that goes into 
creating a building. I love architecture. I 
enjoy working with a team to design and 
construct a beautiful and useful building.

What advice would you 
give to women joining the 
profession?
Love architecture. 
Love design. Be 
inquisitive. Be assertive. 
Be competent and 
confident but don’t be 
afraid to say you don’t 
know and will find 
out. Find a mentor to 
champion you.

Lindsey 
Bean-Pearce, 
Partner
What is your role at DMA?
I co-run the interiors department. I’m 
responsible for all of the projects and 
managing the team. No two days are the 
same. I might be doing anything from 
interacting with clients and working on 
pitches, to checking progress on ongoing 
projects and researching new suppliers. 
It’s incredibly varied and that’s what I love.

What is the most enjoyable 
part of the job?
I love working with the client and team 
to develop the brief. As part of this 
process we research the site context and 
decide the most efficient spatial layout. 
The best part is that first 10 minutes 
after the project opens when our team 
can see what they have achieved. If your 
client walks round and says “I really love 
it”, that is an amazing feeling!

What advice would you 
give to women joining the 
profession?
Find a mentor, I was 
lucky enough to be 
mentored by two amazing 
women at my previous 
practice. Have conviction 
in your design. Do not be 
scared of failure - it will make you 
stronger. Never stop learning - try to 
learn something new every day, research, 
ask colleagues, read books and articles, 
attend seminars and conferences.

In celebration of International 
Women’s Day in March, 
we caught up with some of 
DMA’s female designers.
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Rebeca 
Aguilera, 
Associate
What is your role at DMA?
I am an architect, my role within the 
practice is mainly in the area of planning 
and feasibility. I work on the project 
from the early feasibility stages to the 
moment we submit the scheme for 
planning approval. I really enjoy the 
design stages. One of my latest projects 
is the Hampton by Hilton Bath, a new 
hotel in the historic centre of Bath which 
has just received planning approval.

Why did you choose to be 
an architect?
Architecture for me is the perfect 
discipline. Since I was a kid I loved to 
create, being an architect gives me the 
option to imagine a new building and 
make it happen.

Any advice to woman joining 
the profession?
Although sometimes 
it can be a demanding 
profession, it is also 
gratifying. Listen and 
learn.

Kate Sandle, 
Associate
What is your role at DMA?
I qualified as an architect 22 years ago 
and have worked at DMA for over 19 
years.  I focus on the construction end 
of the profession, delivering complex 
hotel and mixed-use schemes through 
the production drawing stages to site 
delivery.

What was your route into 
architecture?
I fell into architecture after doing an 
Art Foundation Course and had little 
knowledge of what I was getting myself 
into! An architectural education sets 
you up for many diverse design career 
options, and for me it was an inspiring 
time.

What advice would you 
give to women joining the 
profession?
Go for it! The construction industry is a 
career where you never stop learning and 
every day is different and challenging.

I am lucky to work in 
a practice where there 
are many women role 
models to look up 
to. I believe diversity 
in a design practice 
allows more versatile 
opportunities for 
women contemplating a 
career in architecture.

Giada 
Gemignani, 
Associate
What is your role at DMA?
I’m an Associate with specialist 
experience in the hospitality sector. 
During my time at DMA I have been 
lucky to work with major international 
brands, however recently my focus has 
been on boutique and lifestyle schemes 
including Vintry & Mercer - one of the 
most anticipated recent London hotel 
openings, and the Clayton Hotel City of 
London - a unique project inspired by 
the neighbourhood story of East London.

How did you become a 
designer?
I actually studied science and wanted to 
be a nuclear engineer but was lucky to be 
pointed in another direction combining 
my passion for art, architecture, fashion 
and branding with a methodical approach 
to delivery. After my studies I worked on 
interiors and branding projects in Italy 
before moving to Toronto to kick off my 
career in the hospitality sector. I relocated 
to London four years ago.

What do you most enjoy 
about your job?
Design is my main passion but 
construction and delivery are equally 
fascinating. Seeing an abstract idea 
become a three-dimensional space is an 
incredible experience.

What advice would you 
give to women joining the 
profession?
When I was studying we weren’t 
presented with many female role models. 
Aspiring woman architects and designers 
should seek out their own heroes. The 
incredible futuristic and provocative 
vision of Lina Bo’ Bardi was a huge 
inspiration for me.

Approach your career 
with passion and 
determination. These are the 
most efficient weapons against insecurity 
and the best tools to help you achieve 
success.

(From far left) 
Wan Yau, 
Lindsey Bean-Pearce, 
Kate Sandle,
Rebeca Aguilera, 
Giada Gemignani.
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REDEFINING THE LUXURY 
HOTEL What makes a luxury hotel? Gazillion thread count bed linen, 

opulent bathrooms, stylish furnishings, Michelin starred 
restaurants: these factors can’t be ignored, but they are no 
longer enough on their own. A new breed of affluent traveller 
is redefining the meaning of luxury in the hospitality sector. 

Millennials are a big driver of this shift 
as they enter their peak earning years.  
Growing up in a more secular era where 
previous social and economic certainties 
do not apply, their status is typically 
defined by emotional and spiritual needs 
as much as possessions.  

Even the word luxury is losing its appeal.  
A browse in any supermarket will reveal 
numerous ‘luxury’ products from cat 
food to chocolates. Likewise, many 4 
and 5* hotels and resorts self-define as 
luxury. With overuse the word ceases 
to mean what it is intended to: the 
luxurious becomes the every day.  

So how can hotels wishing to place 
themselves in this category differentiate 
themselves from the everyday? What 
makes a hotel truly luxurious for this 
new breed of affluent consumer?

(Above) Deluxe 
guestroom headboard 
detail at the Vintry & 
Mercer luxury boutique 
hotel: room types 
are varied in their 
materiality and palette 
to reflect the colours and 
type of different guilds.

By Neil Andrew
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Feeling 
vs Having 
There has been much comment on the 
growing ‘experience’ economy. By 2022, 
the Boston Consulting Group predicts 
that personal and experiential luxury 
will be a €1,135 billion market - a 34% 
increase from 2015. By 2022 two-thirds 
of luxury hospitality will be experience 
based. This may be partly because 
experiences are harder to commodify, 
so are seen as more authentic. Travel 
to remote parts of the world, and 
memorable interactions with local 
people are not easily reproduced. 

Recently we have seen the extension 
of this trend from ‘experiential’ to 
‘transformative’: a holiday that will 
provide a life-changing experience. The 
luxury travel company Black Tomato 
encourages its customers to create a 
bucket list of unforgettable experiences 
from ‘conquering the iconic’ to creating 
‘moments of wonder’. Luxury hotel 
brands need to think creatively about 
how to curate these experiences for their 
guests in a way that offers something 
unique and authentic.

At your service 
Human interactions are the 
cornerstone of an authentic experience. 
A knowledgeable concierge is a human 
filter for the plethora of online reviews 
and recommendations. Hotels are 
raising their levels of personalised 
service and creating unexpected 
moments of pleasure. Captured data 
can be used to create customer-centric 
service completely customised to each 
guest, from their favourite pillow type 
to preferred vintage of wine. 

Details 
and Discretion 
When it comes to authenticity, details 
matter and so do stories. Hotels can 
make craftsmanship a feature and tell 
the story behind the materials and the 
makers. We are seeing a move toward 
a more intimate expression of luxury, 
focused on natural colour schemes, 
softer lines and locally-sourced design 
ideas and materials, as can be seen at 
the Westin City of London, a newbuild 
luxury hotel overlooking the River 
Thames.

At the luxury boutique Vintry & Mercer 
hotel in London, our interior design 
team drew upon the varied nature of 
London’s merchant districts to engage 
guests with the story of the hotel’s 
creation, neighbourhood and history. 

The hotel features bespoke carpets 
reflecting the fine fabrics traded by 
mercers and art work which connects to 
each of the City of London guilds. Room 
types are varied in their materiality and 
palette to reflect the colours and type 
of different guilds. Dressing areas are a 
modern play on a deconstructed travel 
trunk, featuring scraped textured timber 
veneer with brass mesh panels.

The Dominance 
of Digital 
Digital platforms play a large role in 
luxury hospitality: the online booking 
portal has become a prerequisite for 
luxury travellers who prefer to book 
directly with the hotel before travelling.  
The digital experience must be seamless 
with the physical.   

Millennials are dependent on the 
internet and so connectivity is now a 
big part of luxury. They are not passive 
consumers. They are curators and 
creators, using digital platforms to share 
their voice. The ‘instagrammability’ 
of destinations and experiences is 
an important part of their appeal, 
encouraging guests to share online 
content for luxury brands. 

Wellness 
Wellbeing is becoming a status symbol 
as people look to transform their lives 
inside and out. Spa experiences are likely 
to include mindfulness and meditation 
alongside yoga and pilates. Unplug 
retreats are increasing in popularity 
where guests give up their devices for a 
digital detox. Affluent consumers want 
healthy food and beverage options with 
the latest superfood ingredients from 
turmeric to collagen. We can expect 
to see more natural toiletries in large 
bottles which can refilled.  

Sustainability is also likely to increase 
in importance with travellers looking 
to create meaningful memories in 
sustainable developments where 
they are contributing positively to the 
surrounding area. At a new eco-resort 
brand Salt in Mauritius, guests are 
encouraged to take part in a skill 
swap scheme learning the likes of 
basket weaving in return for sharing 
their expertise.

A new kind 
of luxury hotel?
Clearly the new breed of luxury 
consumer is creating challenges for the 
luxury hotel sector. Traditional concepts 
of what makes a luxury hotel just won’t 
cut it anymore. However, for those who 
are willing and able to adapt and meet 
the challenge there is a huge opportunity 
to create a more intimate, meaningful 
luxury model which will stand the test 
of time.   
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(This page) The Executive Lounge 
at the Westin City of London: 
natural colour schemes, softer 
lines and locally-sourced design 
ideas and materials.
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DESIGNED TO 
HELP YOU SLEEP:

With growing awareness of the 
importance of sleep to health, and the 
rising incidence of insomnia, it is not 
surprising that sleep is a hot topic. So 
much so that the first ever conference in 
London devoted to the subject was held 
in 2018. Even the most accomplished 
slumberers can find it hard to sleep in a 
hotel room due to something called the 
‘first night effect’, where one half of your 
brain is alert to its new surroundings 
while the other sleeps more deeply.  

Three key factors 
which can help 
or hinder sleep 
include: light, 
sound and the 
comfortableness 
of the bed.
 
The biological cycle of wakefulness that 
repeats approximately every 24 hours 
is known as the ‘circadian rhythm’. It 
plays a large part in governing hormone 
release, body temperature and sleep/
wake cycles, in a natural environment 
this would be triggered by sun rising 
and setting. Handheld electronic devices 
emit a blue light, also found in LED 
bulbs, which mimics the brightness 
of the sun suppressing the release of 
melatonin.  

While hotels are unlikely to take the 
bold step of confiscating electronic 
devices, they can make sure that natural 
light is maximised in daytime and 
minimised at night. This could be as 
simple as providing blackout blinds or 
lined curtains. Some hotels at the luxury 
end are going even further and using 
circadian lighting control systems to 
mirror the variations of intensity and 
colour that are intrinsic to the sun’s daily 
cycle. State-of-the-art wellness rooms 
at the Four Seasons, Beverley Hills, 
include circadian lighting as well as air 
purification and a guided meditation by 
Deeprak Chopra.  

Noise is one of the most frequent causes 
of guest complaint. Hotel design needs 
to allow for soundproofing to eliminate, 
or at least significantly reduce exterior 
noise. Some hotels enable guests to 
create their own masking ‘soundscape’ of 
ambient sound/white noise. ITC Hotels 
Luxury Collection in India offers a sleep 
TV channel with specially commissioned 
music as well as a bedside sleep box with 
essential oils, ear plugs and an eye mask.  

Last but not least - the bed. Four Seasons 
has partnered with Simmons Bedding 
Company to create an exclusive bed 
experience. Guests can specify their 
desired level of firmness by selecting one 
of three mattress toppers. 
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HOW HOTELS ARE 
LEADING THE WAY IN THE 
SLEEP REVOLUTION
Getting the right body temperature is 
key to falling asleep faster, sleeping 
deeper and longer. Body temperature 
starts to drop as we approach sleep 
and rise as we approach morning, 
to prepare for wakefulness. Natural, 
breathable bedding helps regulate body 
temperature. The Four Seasons mattress 
has patented GetTouch Foam Center 
heat-absorption technology to keep 
guests cool.  

If you really like it, you can even take 
the Four Seasons bed home, by ordering 
directly from your hotel or resort with 
your chosen mattress topper.

There are other things that can 
help guests get a good night’s sleep.  
Complementary shades of grey, blue, 
or green are known to create a calming 
effect. Natural elements such as wood, 
can help instil a sense of tranquillity 
through connection to nature. Some 
hotels are removing desks to encourage 
guests to view the room as a place 
of relaxation rather than work, and 
replacing the traditional notepad next to 
the bed with mindful colouring books.  

As concern about lack of sleep rises so 
do the number of gimmicks and gadgets 
promising to fix it. Air purification 
systems with a choice of natural aromas 
and essential oils can aid relaxation. 
Westin hotels provide a special sleep 
menu promoting lighter options. 
Somnox Sleep Robot claims to help you 
sleep faster and longer by synchronising 
your breathing to that of the sleep robot.

It should be 
noted that when 
it comes to 
helping us sleep, 
one size does not 
fit all. 

What is one man’s soundscape might 
be another’s nightmare. Perhaps most 
important is the ability for guests to 
customise their surroundings with 
light, bedding, temperature, sounds and 
smells to suit them.

In the past sleep was seen as an 
indulgence; it is now an essential. Lack 
of sleep can increase the risk of poor 
health and common mental health 
problems like anxiety and depression. 
Over half of travellers in a recent 
TripAdvisor survey say they look for 
reviews addressing sleep quality when 
choosing a hotel. It is clear that hotels 
can, and should be doing all they can 
to help their guests sleep well; not just 
because it is the right thing to do, but 
also because it makes commercial sense. 

(Left) Sonox Robot, 
image courtesy of 
Geniuspharm.

(Above) Circadian 
Sun Progression, 
image courtesy of 
HowToGeek.com.

By Neil Andrew
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BAR
DESIGN:
CALLING 
IN THE 
EXPERTS

By Neil Andrew, 
Partner at Dexter Moren Associates
Originally published in the December 2018 issue 
of Bar Magazine

With rising costs, a huge range of 
competition and a clientele both 
strapped for cash and keen for new 
experiences, many bars are looking to 
refurbishment to create an attractive 
offering. Research target markets and 
current (and upcoming) competition, but 
beware of trying to be different for the 
sake of it or following niche themes. 

Instead, try to develop ideas that 
resonate with your target clients. 

Unless an established brand with a 
strong design identity is taking over the 
venue, try researching the history of the 
building or its locality to uncover unique 
story-telling opportunities. 

Once you’ve established a compelling 
design narrative, communicate it in 
every aspect of the design; finishes 
and furnishings, table dressings and 
glassware, fixtures and artworks 
to engage with local history and 
community. Don’t forget to build upon 
and emphasise existing features within 
the building and continue the story 
in the food and beverage menus, for 
example cocktails that reference local 
icons.
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Good lighting design is also pivotal to 
the success of the venue - creating or 
destroying the mood in an instant. Use 
spotlights to accent focal points and 
create drama, whilst the soft washes of 
indirect ambient lighting create warmth 
and intimacy. Install a system with 
changeable settings, so that the mood 
can adapt across day and night. 

Acoustics is another design element that 
can ruin a venue. Whether the space is 
vibrant or intimate, acoustic materials, 
from fixed screens and sumptuous 
draperies, furniture, veneered ceiling 
panels, or even a stunning ‘green’ wall, 
can be seamlessly integrated into the 
design narrative. 

With so many 
elements that 
can make 
or break a 
memorable 
experience, 
be confident, 
stick to your 
original idea 
and focus on 
executing it 
well.

(Left & Below) The White 
Lion Bar at the Avon 
Gorge Hotel, Bristol.

(Bottom left) The DND Bar 
at the Vintry & Mercer 
Hotel, City of London.
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by 
Giuseppe Cadeddu 
& Matthew Sturley

Some of the technology we employ 
enables us to view and navigate, in real 
time, a photorealistic 3D prototype 
of the building and surrounding 
environment. This enables our client to 
undertake streetscape and solar studies, 
and improves design reviews. It allows 
us to view exactly what the consequence 
of any changes are as they’re being made 
from all different perspectives.

BIM IS 
JUST THE 
BEGINNING

Additional benefits are derived from 
the finished model, which the client can 
use to forecast the cost of running and 
maintaining the building. This can help 
inform the building’s sustainability and 
any potential changes to improve it’s 
performance through the design.

In the last year DMA have been 
developing and adopting rigid protocols 
for the integration of our interior 
design into the Revit platform. In doing 
this we are increasing efficiencies in 
coordination and output of information. 
With the deployment of the real time 
rendering software we will be able to 
view the interior design within the model 
as we are designing, giving a greater 
scope of optioning both fit out and 
colour schemes. 

Through our Virtual Reality tools and 
software, we are able to give clients an 
opportunity to view a digital prototype 
of their building to gain an idea of the 
space. We are investing in hardware that 
will allow us to showcase the model to 
clients and allow them to experience and 
appreciate the building digitally at a 1:1 
scale, and to explore their future asset as 
if they were physically present. 

At DMA we love technology 
and the value it enables 
us to deliver to all project 
stakeholders.

Undertaking projects within a 3D 
environment by adopting Building 
Information Modelling (BIM) processes 
together with our arsenal of 3D tools 
is just the beginning. BIM allows us 
to provide our clients with the most 
immersive design experience, increase 
the positive impact on the overall 
project performance and outcome, 
and to maintain efficiencies across all 
disciplines involved in our projects.

We have integrated BIM across 
architecture and interior design, and 
across all work stages, from concept 
through to project delivery with great 
success. 

By working in BIM from early stages, we 
are able to quickly revise and adapt the 
model at each design iteration in line 
with our client’s requirements. 

In the nearer future we plan to 
utilise this software to give clients an 
opportunity to review mock-up rooms 
and public spaces before they’re built in 
order to save time and costs. 

One of the many advantages we have is 
our dynamic structure which gives us the 
ability to implement change and evolve 
as a practice, and we are able to quickly 
embrace and adapt to the constantly 
evolving digital world. We have always 
had a culture of investing in the latest 
technology: we are ready to integrate 
future technological advancements 
into our work and add that value to our 
client’s projects. 

212018 - 2019



The design philosophy at DMA is to 
create original and unique designs 
specific to the requirements of each 
individual project. Rather than blindly 
following trends or a rigid house style, 
the team takes design inspiration 
from a building’s context and local 
neighbourhood to create spaces with 
longevity that are authentic, and above 
all have character.

What excites you about the 
hospitality sector?

LBP:  I’ve been lucky enough to work 
in all sectors of interior design, but 
have never found any of the others as 
challenging and rewarding as hospitality.  
With hotels, we don’t just create the 
space, we design the entire experience. I 
find the first stages of design incredibly 
satisfying where we take the initial 
drawings from planning and set the 

Co-heads of interior design at DMA 
Lindsey Bean-Pearce and Neil Andrew 
talk to Space magazine.

DMA’s growing interior design team 
has been instrumental in winning 
new clients such as Hotel du Vin and 
helping the practice diversify into 
related markets including build-for-rent, 
serviced apartments, retirement living 
and co-working / co-living. 

The team benefits from a varied skill and 
knowledge base with a strong ethos of 
collaboration. Designers are supported 
by a mentoring system and clear career 
goals.   

Q+A:
NEIL ANDREW & 
LINDSEY BEAN-PEARCE

(Right) At DMA, 
designers are supported 
by a mentoring system 
and the establishment of 
clear career goals.
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narrative, optimising the spatial layouts 
and designing in the experience. This is 
where the vision really comes to life for 
me. I also like the discipline of having 
to think commercially - when you’re 
building a hotel with over 150 rooms it 
really does become a mathematical and 
creative challenge to deliver your scheme 
to cost.

NA:  In design we’re often conveying 
a story. Unlike residential space, 
hospitality design requires us to present 

but that can take years, so I would say 
the very first stages when the whole team 
is engrossed in creating the narrative 
and developing the design. 

The final stages are exhilarating and 
stressful, seeing all of those months 
and years of hard work pulled together 
and complete. Design isn’t for the 
faint hearted, it’s not a constant 
steady stream, it’s up and down like a 
rollercoaster and you have to be able to 
balance it out to make it work. 

how do you translate this 
into a commercial scheme?

LBP:  Inspiration comes in so many 
forms consciously or otherwise, as 
designers we are often called ‘dreamers’, 
which I find funny as quite often my best 
ideas come when I’m asleep! 

I look for inspiration in everything 
and explore many avenues, avidly 
researching new project sites and 
locations to try and find that one 

nugget of interest that can become the 
cornerstone to the entire design. 

NA:  Everywhere and nowhere. Whilst 
studying I undertook a brief stint of 
door-to-door selling. I wasn’t very 
good but it taught me the importance 
of a simplistic and honest approach in 
selling an item, be it a vacuum cleaner 
or a design concept. Once you get to 
the core of your concept the medium in 
which to sell it reveals itself - it’s quite 
simple, sometimes it just takes longer. 
Commercially speaking you then just 
have to be careful with how you allocate 
the budget.

that to guests in quite a short amount 
of time. Hanging out in bars and 
restaurants is a favourite pastime of 
mine, and I enjoy being able to create 
spaces for others to enjoy, the level of 
detail you can go into leads to endless 
possibilities as you need to consider 
every element such as branding, music, 
uniforms and menus.  

What is the best bit about 
your job? What drives you?

LBP:  The best bit, definitely seeing a 
project from inception to completion, 

Within the team it is incredibly 
humbling to watch designers that you 
have mentored over time flourish into 
stand out designers who create amazing 
spaces, and manage a team and client 
relationships. 

NA:  Sharing the satisfaction of seeing 
schemes built with team members 
and clients. Also, mentoring younger 
designers and watching them grow.

Where does your design 
inspiration come from and 
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Which projects are you 
working on at the moment? 

LBP:  A 146-key hotel that links three 
buildings together and is located 
adjacent to St. Paul’s Cathedral, a new 
HQ for one of our longstanding clients 
and our office extension - necessary 
thanks to the rapid expansion of DMA 
over the past couple of years. We’re also 
collaborating on the design of a new 
brand of hotel, which is exciting because 
of the breadth of thought and application 
required, not just interior design but 
an over-arching examination of all 
components of the hotel experience. 

Other projects finished or nearing 
completion include the Clayton Hotel,  
Aldgate which has been an absolute joy 
to work on, it’s taken three years but 
we have a phenomenal client who has 
supported all of our ideas, no matter 
how unorthodox. Vintry & Mercer also 
opens this year, it has been receiving a 
fair amount of publicity which makes us 
very proud.

NA:  We’re currently developing 
some exciting prototypical models 
for two major brand hotels to refresh 
their prototypes, one of which is the 
reworking of the public areas for 
Sheraton, that they recently launched 
in New York. I’m heading up the 
design team for Westin City of London 
which is a more modern and minimal 
interpretation of the brand, as well as 
two new look Hotel du Vin projects in 
Stratford-Upon-Avon and Bristol. In 
addition to those I’m also working on 
an iconic hotel refurbishment project in 
Brighton and two projects in Dubai.

What is your design ethos? 

LBP:  I have a few, my main ones are: 
form follows function. The space must 
prevail in functionality, ergonomics must 
be at the forefront of the design, and the 
aesthetics must honour this.   

The devil is in the detail. It will not 
be a beautiful space if you have not 
considered how the floor finishes will 
junction or whether the shower valve 
aligns with the grout lines in the tiling. 

NA:  My personal ethos is, and always will 
be, “less is more” ie: one big idea per space 
and everything else complements that - 
like a good trumpet solo in a jazz song.

of weaving: cane, wicker, rattan and 
bamboo, which can be seen in furniture 
and joinery. The fifth wall has also 
come full circle, I’ve long been a fan of 
painting or wallpapering the ceiling to 
add an extra dimension to a space; this 
will become an even bigger focus as we 
see more emphasis on the ceiling, with 
tiling, bricks, vaulted and arched ceilings 
taking centre stage.

NA:  I hope that we’ll see the fascination 
with following interior design trends 
disappear. A growing trend, and one that 
interests me greatly is the introduction of 
wellness into hospitality spaces and the 
holistic approach to create an experience 
- focusing on all elements that go into 
that, not just the interior design scheme. 

What are the current trends 
in interiors?

LBP:  The main trend in hotels is the 
emphasis on creating unique experiences 
that are tied to locality. Placemaking 
is pivotal to a successful hotel. All 
brands have seen this shift and want 
to ensure the hotel engages the guest 
by embedding the hotel in the local 
environment. The once austere under 
used hotel lobby has become the place 
to socialise and do business, and not just 
for guests but also local residents. 

Aesthetics wise, we are seeing a 
resurgence in more neutral schemes 
with a spotlight on craft in the form 

The Clayton Hotel, Aldgate

Vintry & Mercer, London
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I’m also seeing a more collaborative 
working method between clients and 
consultants driven by independent 
owners moving into the hospitality 
sector. I find that very interesting as it 
results in more individual hotels with 
a personal approach - it’s like you’re 
staying in their home, and as a guest it 
feels much less transactional.

You co-run the DMA interiors 
team, how do you share the 
workload? 

LBP:  I think it’s incredibly important to 
like what you do and who you work with, 
and to also never stop learning. Neil 
and I challenge each other to be better 
designers and managers, we have a great 
dialogue and working relationship and 
I think this strengthens our team and 
work. 

NA:  We handle all design and 
management tasks equally, but approach 
them in slightly different ways which is 
where I believe our strength lies. Lindsey 
and I have both worked in every sector 
of interior design at varying price-points 
and so the sum of our experience is a 
great advantage.

What is the advantage for 
clients of having architecture 
and interior design under 
one roof? 

LBP:  The advantage to this early 
collaboration lies in the ability to 
combine forces far sooner. This leads 
to optimised layouts and the smoother 
adoption of an encompassing ‘big’ idea - 
a united and shared vision which ensures 
a comprehensive approach to how the 
design is delivered. 

NA:  Architectural space-planning 
is at the core of what we do and we 
always review that in full when taking 
on an interiors project, often proposing 
significant changes and improvements. 

Similarly, there are many interior 
designs out there that photograph well 
but don’t function in reality. We provide 
the ‘wow’ but don’t forget the practical. 
If we are undertaking the architecture 
and interiors of a project then there 
are obvious benefits and opportunities 
to streamline the design process for a 
client.

Westin City of London

Hotel du Vin Stratford-Upon-Avon
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DMA partners 
Herbert Lui, Wan Yau 
and Dexter Moren 
demonstrate the 
company’s stringent 
QA procedures
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DEXTER MOREN: 
MY KIND OF TOWN
Article originally published in Architecture Today, December 2018.

The great bonus of travelling from 
London to Cape Town is that despite 
an 11-hour flight you arrive without jet 
lag on ‘European’ time to a welcoming 
reception that should be a model to 
countries everywhere. The incredible 
Table Mountain dominates the city; 
Cape Town is the only coastal location 
I know where inland-view hotel rooms 
are more prized than those facing the 
sea. Thankfully, with the exception of 
one notable 1960s threesome, buildings 
haven’t challenged that dominance and 
the increasingly tall structures in the city 
centre seem to huddle unnoticed like 
infants gathered in a parent’s embrace.

The waterfront has been eroded by land 
reclamation, and the now-landlocked 
1679 Castle of Good Hope is the only 
reminder of the Table Bay shoreline that 
nineteenth-century maps record. Sadly, 
twentieth-century transport engineers 
embraced this reclaimed foreshore, as in 
Manhattan, to locate a freeway that now 
separates the CBD (Central Business 
District) from the sea. Thankfully it 
missed the bustling old Victoria & Albert 
Waterfront, which has been transformed 
as a mixed-use development. Shipping 
activity, retail, hotels, housing, offices 
and public facilities, including a 
wonderful aquarium and the new Zeitz 
MOCAA gallery, co-exist in a dynamic 
development that is buzzing with locals 
and tourists alike.
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“Cape Town 
is the only 
coastal 
location I 
know where 
inland-view 
hotel rooms 
are more 
prized than 
those facing 
the sea”
From here you can also embark on a 
moving journey to Robben Island, and the 
cell where Nelson Mandela was interned. 
His ‘rainbow nation’ legacy of forgiveness 
and inclusivity defines the vibrant post-
apartheid culture of Cape Town, though 
some physical scars remain, such as the 

as yet undeveloped District Six, from 
which an entire community was totally 
cleared in the 1970s.

The gridded CBD nestling into the 
mountain affords views of green 
space down most of its axes, and its 
buildings are an eclectic mix of smaller-

“I might be 
partial, but I 
defy anyone 
to visit this 
extraordinary 
city and 
not want to 
return”

scale seventeenth- and eighteenth-
century Cape townhouses, Victorian 
shops with cast-iron-balconied 
accommodation above, some wonderful 
1950s modernism and international 
contemporary architecture housing a 
good urban mix of uses.

Building heights once followed a 
59-degree angle from the opposite 
building line, giving a stepped massing 
of a low-scale street wall with set-back 
towers. Sadly, this policy has been 
eroded so that many new towers rise to 
their full height on the pavement line. 
We chose to follow the traditional line 
in designing the recently completed 
SunSquare and StayEasy City Bowl 
hotels, thereby maintaining the quality 
of light permeating to the pavement and 
street trees in the public realm.

Beyond the CBD very distinct 
neighbourhoods exist, from the low-rise 
multicoloured houses of Bo-Kaap to 
the designer districts of Cape Quarter 
and Woodstock. Stretching further 
along the Atlantic seaboard are the 
beautiful beaches of Sea Point, Bantry 
Bay and Camps Bay, home to a collection 
of stunning contemporary houses 
seemingly in competition for the best 
ocean view and coolest shade of grey.

What I most love about the city is the 
range of interesting experiences within 
easy reach of its centre. At the ‘back’ of 
Table Mountain, the University of Cape 
Town is an impressive composition, with 
Herbert Baker’s original buildings joined 
by notable contemporary extensions. 
Beyond are the botanical gardens of 

Kirstenbosch, with Proteas and other 
species unique to this location, and then 
the historic wine estates of Constantia 
where fields of vines stretch out from 
distinctive white, thatched Cape Dutch-
style homesteads. The Southern suburbs 
lead via Simonstown naval port and 
the Boulders Beach penguin colony to 
Cape Point Nature Reserve, where in 
theory the Atlantic & Indian Oceans 
meet alongside magnificent unspoiled 
beaches.

I grew up in South Africa, and though 
based in London for many years I 
return often to Cape Town. I might be 
partial, but I defy anyone to visit this 
extraordinary city and not want to 
return.
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MODELLING 
THE 
FUTURE
At DMA we routinely work with the 
full range of architectural technology, 
including BIM models, CGI renderings 
and fly-throughs. While they can be 
very useful they are no substitute for a 
physical model.  

It allows us to do many things from 
testing the material presence of the 
building and the way spaces and light 
interact, to viewing the design in relation 
to its surroundings.  

At their simplest, models are loosely 
assembled structures of card held 
together with pins, a 3D manifestation 
of an initial sketch which can be 
manipulated as our design thinking 
develops. It’s like the difference between 
computer drawing and sketching. 
Hand sketching is often said to be a 
dying art in architectural practices. 
This is a shame. We are not saying that 
technology does not have its place, 
but there is something in the way the 
physical act of moving a pencil or pen 
on paper helps the brain develop ideas. 
Models can work in the same way.  

As design concepts develop and 
become more detailed so do the models 
expressing them. In these later stages 
they will be built to a larger scale out 
of a range of materials including foam, 
blocks, card, wood and glass. Some 
models are even built to full scale to 
illustrate particular elements of a design. 

As well as helping the design process, 
models are a fantastic communication 
tool. Imagine trying to engage a room of 
people with your beautifully conceived 
design. 

(Top) 3D printed 
model of Park Street, 
Cambridge.

A 3D model 
can convey 
a real sense 
of depth, 
dimension 
and text in 
a tactile way. 
At an early stage of the project this is a 
useful way of engaging all stakeholders 
in the design process.

Models can be used to describe 
complicated or unusual design details to 
builders and other consultants. They can 
also be used to explain and ‘sell’ a design 
to clients, planners, local authorities 
and the wider public. They add a ‘wow’ 
factor to presentations and can even be 
interactive with elements that pop and 
light up, flash, float, pulsate or rotate, 
all with interactive speed or direction 
controls. Finally, models can be used 
as exhibition pieces in the completed 
building and museums.  

We are fortunate at DMA in that our 
in-house model making capability 
is integral to the practice. Far from 
being an outdated tool, superseded by 
the seemingly unstoppable march of 
technology, we believe model-making is 
here to stay, now and in the future.  

(Bottom) Design 
development model of 
Hammersmith 
Magistrates Court.
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1:500 context building used for 
Kings Cross Methodist Church.

3D printing has become more 
accessible and popular over the last 
few years. 

What was 
once the 
preserve of 
specialist 
companies is 
now widely 
available 
via desk top 
machines. 
This model, still attached to it’s 
support structure from printing, 
demonstrates the crispness and 
detail that can be realised. What were 
once ‘impossible shapes’ can now 
be modelled with relative ease and 
speed.
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CO-WORKING OFFICE, 
1 AFRICA PLACE, 
WESTLANDS, 
NAIROBI, KENYA
DMA’s interior scheme for Imaran 
Group’s first co-working office is 
designed to help the brand stand out, 
while retaining a sense of the local 
neighbourhood story. The office will be 
located across three floors at One Africa 
Place, a flagship 138,000 sq ft office 
space in one of Nairobi’s most prestigious 
locations. The scheme is intended to 
inform the design of the group’s co-
working brand to be introduced across 
more sites in the future. 

The building has 
a near 360-degree 
aspect over 
the city’s many 
parks and urban 
forests. It is the 
perfect spot to 
take in the rich 
earthy colours of 
Nairobi’s famous 
sunsets: 
an ever-changing 
artwork in their 
own right.” 

Warm rich colours such as ochre, 
terracotta, navy and deep greens, 
accented with pops of colour have been 
used across the scheme. Brighter and 
more vibrant colours have been used 
in the larger open plan spaces, while 
those used in private and dedicated 
offices and meeting rooms are richer 
and less saturated. Local flavour is 
injected with artworks and accessories, 
including books and antiquities, and soft 
furnishings. 

As well as the requisite desks and offices, 
the scheme incorporates flexible event 
space, a café, extensive meeting facilities 
and a new staircase. Running between 

The neighbourhood story is integral to 
the design, inspired by local art, history, 
landmarks and landscape. David Harte, 
senior interior designer at DMA:

“Having visited 
the site in 
Nairobi it seemed 
fitting to take 

inspiration from 
one of the city’s 
famed monikers: 
‘the green city in 
the sun’. 
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all three floors of the coworking space, 
the new staircase is a key design feature. 
Framed by a feature nature-inspired 
wallcovering, the stair appears to float 
between levels as if part of Nairobi’s 
skyline. 

The interior scheme is sophisticated and 
luxurious without being overly opulent. 
The first floor of the co-working space, 

The bases of the tables create 
additional seating or small tables 
removing the need for storage. Natural 
timbers and a warm palette with pops 
of colour from the lockers create 
a comfortable, social ambience. 
Planters are used as screens for the 
dedicated desks.  

Kitchen areas on all three floors have 
an earthy palette with colourful cabinetry 
window sill seating, sleek brassware and 
feature lighting. Meeting rooms with digital 
signage feature gradient frosting to create 
privacy while encouraging openness. A 
mixture of seating types enables flexible use 
for formal, and informal, meeting formats.  

Level 9 features a café and the main 
reception for the co-working spaces. 
This floor is largely made up of meeting 
rooms and dedicated serviced offices. 

(Opposite) Running 
between all three floors 
of the coworking space, 
the new staircase is a 
key design feature.

(This page bottom) 
The reception area has 
elegant lines with feature 
lighting.

level 8, is made up of two different 
working zones: a hot desking area with 
varied seating and a permanent desk 
zone. The reception area has elegant 
lines with feature lighting. This level 
also contains the flexible event space. 
The playful design includes desk tables 
which can be suspended from the ceiling 
creating acoustic rafts during events. 

(This page top) The 
professional mood is 
enhanced by a subdued 
palette with rich wall 
coverings and African 
art adding interest. 

The professional mood is enhanced by a 
subdued palette with rich wall coverings 
and African art adding interest. Level 
10 is split between private and bespoke 
offices. A breakout area with banquette 
seating has a dedicated entrance, a small 
covered balcony links these offices. 

The project is currently on site.
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ART’OTEL LONDON 
BATTERSEA 
POWER STATION

The lifestyle hotel will feature a rooftop 
bar, open air swimming pool and 
private gardens with panoramic views 
overlooking the River Thames and the 
Grade II* listed Power Station. 

We were appointed to develop the 
internal layouts and operational concept 
to create the most efficient hotel 
strategy. The interior design concept 
by Hayon Studio has been developed to 
tender stage, and DMA’s involvement 
will continue through to construction 
and co-ordination of the design on site.

DMA are working as fit-out and delivery 
architects on the new high-profile 
art’otel inside the Battersea Power 
Station development scheme, alongside 
Foster+Partners. 
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Associate Kate Sandle: 

“Achieving a 
common design 
language across the 
various consultants 
involved, and 
making sure the 
commercial needs 
of the hotel are met, 
are some of our 
biggest challenges. 
It’s an incredibly 
complex project but 
one in which we 
have loved being 
involved.”

The hotel is set within a prime 
location in the Battersea Power Station 
development. The wider development 
aims to bring the iconic power station 
and surrounding area back to life as 
an exciting and innovative mixed-use 
neighbourhood with a unique blend of 
homes, offices, restaurants, shops, parks 
and cultural spaces.

(Above & Left)
Currently the biggest 
building site in London, 
and one of the largest 
regeneration projects 
in Europe, the project 
also featured the 
biggest concrete pour 
in the history of UK 
construction.
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THE 
AVON GORGE 
HOTEL

Set in a prime location above 
the site of a listed pump 
room and spa, the historic 
Avon Gorge Hotel has 
unparalleled views of Bristol’s 
famous Grade I listed Clifton 
Suspension Bridge. DMA’s 
experience of sensitively 
restoring and enhancing 
heritage sites has been 
instrumental in bringing this 
building back to its former 
glory.

We have worked with Hotel du Vin on 
the design of the 78 guest rooms and 
suites, and all public areas including 
reception and lobby bar, bistro 
restaurant, function spaces and spa in 
the basement area and the attached 
listed White Lion Pub.
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Our design enhances the unique 
character of the building, shaped by it’s 
architecture, history and location to give 
the hotel an identity of its own.

The design concept pays homage to the 
existing building’s fabric, celebrating 
the many existing features including 
original stained-glass windows, Turkish 
arches and existing tiled floors. A playful 
irreverence is injected into the scheme 
via tongue-in-cheek artworks and 
accessories.

Jewel-coloured fabrics layered over 
darker tones create opulent and intimate 
spaces. Lighting has been carefully 
designed to inject a sense of drama, 
pinpointing focal points of interest. 
Where possible, local materials have 
been used, for example the use of 
pennant stone provides an immediate 
connection to the cladding of the famous 
suspension bridge.

The new extension to the Goram & 
Vincent restaurant introduces much 
needed additional dining space, with 
floor to ceiling glazing to optimise the 
captivating vista of Avon Gorge and the 
Clifton Suspension Bridge.

The restaurant’s layout has been 
designed to maximise both these sights 
and that of the open kitchen, ensuring 
that no diner is left with a bad view. The 
clientele can indulge in the smokehouse 
menu while partaking of the culinary 
theatre afforded by the open kitchen, 
which features coal-fired grills and a 
smoker.

Rich blue walls, playful detailing, 
considered lighting and planting, 
along with carefully selected and 
designed furniture all combine to 
accentuate these uninterrupted views 
and ultimately draw in the outside.

Bedrooms and suites have a residential 
feel: comfortable, relaxing and luxurious. 
Classic period features are retained yet 
interpreted in a contemporary manner, 
providing a timeless interior and 
intriguing story inspired by the location’s 
past and present and the Hotel du Vin 
brand, with whimsical artwork providing 
touches of irreverent British humour.

Please use 
the QR code 
to view the 
3D Tour and 
video of the 
Avon Gorge 
hotel.
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spaces allocated , road
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post tarmac repairs
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DMA’s design for the Bicester Heritage 
Hotel achieved planning in October. 
The hotel is situated on a former RAF 
base in the heart of ‘motorsport valley’, 
close to a number of Formula One teams 
and the Silverstone Circuit. The scheme 
will feature a 252-room hotel, 92-unit 
aparthotel, restaurant, leisure facilities 
and conference centre.

The design is inspired by RAF 
Bicester’s rich heritage, offering a 
modern interpretation of the form of 
the adjoining listed aircraft hangars. 
A signature entrance atrium will 
showcase a display of motor vehicles. 
The metal-clad curved façade references 
the sinuous line of a classic car. An 
expanded steel mesh covering the curve 
of the building plays homage to RAF 
Bicester’s past as a camouflage training 
centre.  

Alongside amenities such as a top-
tier restaurant, bar, courtyard, gym, 
swimming pool and sauna, the hotel 
will offer an immersive experience for 
automobile enthusiasts. Hotel rooms 
have views out to the airfield and 
race track, and the cars and planes 
displayed in the central atrium. The 
atrium will feature a rotating showcase 
of automotive themed exhibitions, 
featuring not only classic cars, but also 
the very best cars of the present and the 
future.

The hotel will be adjacent to a raised 
earth bank complete with Mille Miglia-
style start line, making Bicester Heritage 
an ideal start point for rallies. It is the 
next stage in Bicester Heritage’s vision to 
become the world’s leading automotive 
resort.BICESTER 

HERITAGE HOTEL, 
OXFORDSHIRE

Hangar
type C

Hangar
type A

Hotel
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BICESTER 
HERITAGE HOTEL, 
OXFORDSHIRE

Herbert Lui, partner at DMA: 

“We were thrilled 
to be selected to 
design a landmark 
hotel on this 
heritage site. 
Our design is a 
contemporary 
response to the 
rich and unique 
story of the former 
RAF base. 

We were inspired 
by the location’s 
historic position 
at the forefront 
of aviation, 
engineering, and 
innovation, and 
the existing period 
buildings.”

(Opposite) Site plan: 
The shape, footprint 
and orientation of 
the hotel provides a 
rectangular massing 
that sits naturally within 
the existing pattern 
of development, while 
being clearly legible as a 
modern hotel. 

The subtle signature 
curve feature of the 
building distinguishes 
the hotel from the 
hangars and takes its 
cue from the perimeter 
track shape.

(Above) Visual showing 
the North East elevation 
of the hotel, and the 
curve that is a signature 
feature of the design.

(Below) Massing:
The shape and footprint 
of the hotel has been 
aligned to mirror the 
form of the surrounding 
hangar buildings.
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significance of the 
hangars and other 
listed buildings 
on site. The 
approved scheme 
was welcomed by 
Cherwell Council 
planning officers 

Jesus Burgos, architect: 

“We have worked 
closely with the 
clients and heritage 
specialists to 
provide an exciting 
contemporary 
design which also 
celebrates the 

and councillors as 
a suitable response 
to a complex and 
historic location 
which will enhance 
the activity and 
leisure offer of 
Bicester.”
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Freya Jones, project leader at DMA: 

“Our hotel layout 
experience helped us 
reconfigure the plans, 
optimising room size to 
considerably increase the 
number of keys, while also 
achieving a striking roof top 
lounge and additional front 
of house area.”

Resolution Property appointed DMA 
to reconfigure an aparthotel scheme 
originally created for Union Hanover.  
Following a change of ownership the 
property will now operate as a Hyatt 
Place hotel.  

The site is currently home to a seven-
storey, 75,000 sq ft office block.

Our design increases the room count 
within the previously consented 
massing, from 217 to 280 keys. We have 
also added a roof top guest lounge and 
increased the front of house area on the 
lower ground floor. Planning permission 
was granted in 2018.

The hotel, due to open in 2022, will be 
the first Hyatt Place in central London 
and the seventh Hyatt-branded hotel 
in the UK. It will feature a ninth-floor 
hotel lounge and terrace with views 
across London, a flexible meeting room 
concept, inner courtyard, gym, and a 
grab-and-go food market.

The hotel will contribute to London’s 
continued expansion in the east and the 
on-going regeneration of Aldgate and 
Whitechapel.

BLACK LION HOUSE, 
WHITECHAPEL, 
LONDON
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HAMPTON 
BY HILTON 
HOTEL, 
BATH
Dominvs Group has been granted 
planning permission for a DMA-
designed 200-room hotel in the 
centre of Bath. The development will 
replace the former Bath College Ralph 
Allen Building. The scheme has been 
sensitively designed to respect the 
World Heritage Site and character of 
the Bath Conservation Area, as well as 
complementing nearby contemporary 
developments.

Having initially rejected plans for the 
site following opposition from other 
hoteliers in the city, Bath and North-East 
Somerset Council approved our revised 
design, commenting that the minor 
changes make a “good building better 
still”. The Council also recognised the 
economic benefits of the proposal. Bath 
Preservation Trust and Historic England 
similarly welcomed the proposal. The 
hotel will include a restaurant, bar and 
leisure facilities at ground-floor level, 
open to guests and public alike.

Rebeca Aguilera, associate at DMA, 
comments: 

“When we embarked on 
the planning process, 
I was impressed by 
the time the planning 
officers spent explaining 
their vision for new 
buildings in the historic 
core of the city. They 
pointed us clearly in the 
direction of realising a 
contemporary rather 
than pastiche approach, 
using appropriate 
local materials. Their 
passion was sincere and 
resulted in a laudable 
positive dialogue and 
the development of a 
design that has now 
been granted planning 
approval.” 
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Owned and operated by Dalata Hotel 
Group, the DMA-designed Clayton Hotel 
is located in Aldgate, bordering London’s 
financial district. Featuring an interior 
design inspired by the rich history and 
character of its local neighbourhood, the 
four-star, 212-key hotel includes three 
different bedroom schemes, eight suites 
housed in a rooftop extension, a lobby 
lounge, bar, restaurant and gym.   

When we inherited the scheme, it 
comprised 22 keys per floor with three 
lifts - one a guest/service lift - and 11 
different room types with obtuse multi-

CLAYTON HOTEL, 
CITY OF LONDON

corner corridors. Our brief was to create 
a more efficient, guest-friendly layout.  
We reworked the scheme to provide 24 
keys per floor, dedicated three lifts to 
guests and added an additional service 
lift, reduced the scheme to four different 
room types, which married with the 
existing envelope and windows, and 
added a 10th floor.

Upon entering the hotel lobby, guests 
and visitors can immediately see 
references to the nearby revolutionary 
Freedom Press, founded in the late 19th 
century on Whitechapel High Street, and 

(Opposite clockwise 
from top left) Lobby 
washrooms feature 
bespoke artwork based 
on Pearly Queen jackets; 
the bar, restaurant and 
café take inspiration 
from local market life; 
guestrooms adhere to an 
open space, warehouse 
concept.

(Above) Deluxe 
guestroom: DMA were 
kindly given permission 
by the V+A Museum 
to reproduce the vivid 
floral fabric designs 
of the renowned 18th 
Century textile designer 
Anna Maria Garthwaite 
as a series of artworks 
displayed in embroidery 
hoops, creating a visual 
link to the local area’s 
long connection with the 
lacemakers trade.
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Lindsey Bean-Pearce, Co-head of 
Interior Design at DMA, says:

“We worked 
closely with the 
brand to develop 
a neighbourhood 
story concept for the 
interiors and ensure 
this philosophy 
flows through the 
look and feel of the 
guest experience. 
Everything has a 
place and a story, 
which links back 
to the locality.”

exquisite detailing in Persian carpets 
that recall the area’s involvement in the 
tea trade. Lobby washrooms feature 
bespoke artwork based on Pearly Queen 
jackets, with meticulously sewn pearl 
buttons by Ann Carrington that reveal 
locally resonant symbolism, such as the 
Truman Brewery’s moon and star and 
the logo of the Salvation Army, founded 
in 1878 on Whitechapel Road.

Guestrooms adhere to an open space, 
warehouse concept, influenced by the 
Donald Judd warehouse in 1960’s New 
York. 

Sliding critall doors conceal bathrooms 
and wardrobes with panels to their base, 
inspired by the metalwork and delftware 
once prevalent in the area. Metal wall 
ladders feature in all rooms as a direct 
nod to the warehouse concept and also 
a place to hang towels or coats. Bespoke 
inset carpets feature patterns inspired by 
pressed metal work, traditional delftware 
pottery, and vivid floral designs, which 

link to the carefully selected artworks 
such as the Delft inspired plates, 
Victorian bells and embroidery hoops 
which adorn the walls. 

Designed to appeal to hotel guests 
and local residents and workers, a 
destination bar, restaurant and café 
take inspiration from the market life of 
Columbia Road, Spitalfields and Brick 
Lane. 

The hotel opened in January 2019.
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(This page) Clayton 
Hotel, City of London: 
victorian bells on the 
walls of the double 
guestrooms provide a 
link to the now-closed 
Bell Foundry and other 
metalwork trades once 
prevalent in the local 
area.
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Previous (non-DMA) scheme
22 keys
01. Two shared passenger / guest lifts + one shared service / guest lift
02. Eleven different room types
03. Back of House stacked vertically up the hotel
04. Layout conflicts with the existing envelope and windows
05. Obtuse multi-corner corridors

SPACE 
PLANNING 
AT DMA
DMA are well known 
for their space planning 
expertise, this is why..

On a current central London hotel 
interior design project we inherited 
the scheme on the left, for 22 keys 
per floor with three lifts (one a guest 
/ service lift).

There were 11 different room 
types, with many of the bedroom 
layouts conflicting with the existing 
envelope, and obtuse multi corner 
corridors.

The BOH was stacked vertically up 
the hotel, which would have been an 
operational challenge and conflicted 
with a seamless guest experience. 
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DMA scheme
24 keys
01. Three dedicated guest lifts + one dedicated service lift
02. Four room types (Standard, Accessible, Double, Deluxe)
03. Two additional keys per floor permits floor area for usable Back of House
04. Layout marries with the existing envelope and windows
05. Regular corridor suited for family / accessible room arrangement

Scheme fixes problems with the existing envelope, stair and lift core.

DMA reworked the scheme to 
provide 24 keys per floor, dedicated 
three lifts to guests and added an 
additional service lift.

All corridors are now regular with 
suited family / accessible room 
arrangement. This enabled us to 
place the BOH on the mezzanine 
floor, negating the majority 
of crossovers and allowing an 
enjoyable guest experience. 

We reduced to four the different 
room types, which married with 
the existing envelope and windows; 
any developer, designer or builder 
will know this makes life a whole lot 
easier.

These changes make a big difference 
to the operational effectiveness, the 
guest experience and of course, the 
development budget of the scheme.
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CURIO BY HILTON 
CREED COURT, 
ST PAULS, 
LONDON Dominvs Group appointed DMA to 

review this consented hotel scheme. 
The 82,500 sq ft site is located 
on Ludgate Hill close to St Paul’s 
Cathedral, a UNESCO World Heritage 
site. Planning permission has been 
granted for our redesign which 
increases the number of rooms from 
132 to 152 keys, and reconfigures the 
ground level to provide a bar and 
restaurant, optimising active frontage 
and facilities for local residents. 

The luxury boutique hotel will have 
guest bedrooms across eight floors and a 
basement gym. At ground level there will 
be a restaurant and a separate cafe, open 
to hotel guests as well as local visitors and 
residents. 

The scheme has been designed to a 
BREEAM Excellent level, representing 
the highest possible environmental and 
sustainability standards. Our redesign 
incorporates a height change enabling 
green roofs across the scheme.

Paul Wells, partner at DMA:

“Using our extensive 
expertise in hotel 
design, in particular 
space planning and 
understanding 
of hotel brand 
requirements, we 
reconfigured the 
the scheme to meet 
the expectations of 
a luxury boutique 
offer.”  
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CUCKOOZ 
NEST, 
LONDON
DMA are developing schemes across 
various sites for the co-working 
space provider Cuckooz Nest. We are 
drawing on our hospitality experience 
to create aspirational and welcoming 
environments reflecting the surrounding 
neighbourhood. 

Cuckooz Nest is an innovative shared 
work space concept with the added 
convenience of on-site childcare. 

The first Cuckooz Nest opened in 
Clerkenwell in 2018 and the company 
is now considering opportunities for 
expansion.
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THE DIXON HOTEL, 
LONDON

Named after the Grade II-listed building’s 
original architect John Dixon Butler, the 
193-room hotel The Dixon opened in 
2018. The design of the hotel is inspired 
by the building’s rich history and the 
vibrant surrounding neighbourhood, 
only 200m from London’s iconic Tower 
Bridge and near to some of the city’s most 
famous cultural landmarks.  

The Edwardian and Baroque styled 
building was previously home to the 
Tower Bridge Magistrates Court and 
Police Station. A strong sense of enclosure 
prevails throughout the area, evolved 
through a network of narrow streets and 
tall buildings created through the area’s 
original use as 19th century docklands 
and warehouses. 

Our scheme rejuvenates the historic 
building, restoring listed elements and 
adapting it sensitively to its new function. 
The design retains many key features of 
the magistrates’ court and police station 
to remind guests and visitors of the 
building’s original function. 

Where it proved impractical to restore 
and retain original features, the design 
ethos was to salvage, recycle and reuse 
these features within the interior design 
of the new spaces within the building. 
This approach furthermore reminds 
guests and visitors of the buildings 
original function. 

Two discreet new mansard roofs were 
integrated above the east and west 
bays of the main facade, based on an 
interpretation of other Dixon Butler 
buildings of this age, importance and 
genre. The distinctive courtroom number 
one was converted into a dining area. We 
retained much of its internal timberwork 
and other original features and reinstated 
a grand clerestory roof light. 

The more utilitarian rear of the site, 
housing a very un-neighbourly block 
of cells, was regenerated by a new urban 
form. The facade, while unashamedly 
contemporary in design, drew inspiration 
from the composition and materiality 
of Dixon Butler’s architecture. Some of 
the original holding cells were restored 
and reintegrated inside the new 
restaurant area. 

(Below) The Edwardian 
and Baroque styled 
building was previously 
home to the Tower 
Bridge Magistrates 
Court and Police Station.
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(Above) The more 
utilitarian rear of the 
site, housing a very 
un-neighbourly block of 
cells, was regenerated 
by a new urban form.

(Below) The design retains 
many key features of the 
magistrates’ court and 
police station to remind 
guests and visitors of the 
building’s original function.

Mark Wood, partner at DMA:

“DMA’s location-
based design 
approach and 
experience of 
heritage projects, 
were essential 
to the successful 
transformation 
of this historic 
building. The end 
result celebrates 
the best of 
contemporary 
design while 
respecting the rich 
history of the site.”
Previously a closed and inaccessible 
site, the design accommodates several 
publicly accessible entrances and active 
frontages to the three main streets that it 
faces onto. 

Public spaces include a ground floor 
bar and restaurant, leisure area and 
conferencing and meeting areas. 

The hotel was developed by Dominvs 
Group and is operated as part of the 
Marriott Autograph Collection. 
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(This page) Two discreet 
new mansard roofs were 
integrated above the 
east and west bays of 
the main facade, based 
on an interpretation 
of other Dixon Butler 
buildings of this age, 
importance and genre.
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NEW SKYBAR 
COMPLETES 
DORSETT 
CITY LONDON, 
ALDGATE

The opening of the Jin Bo Law Skybar in 
April marked the completion of Dorsett 
City London. The rooftop bar offers 
guests a selection of Asian-inspired 
cocktails with views of some of London’s 
most iconic buildings including Tower 
Bridge and the Shard. 

This newbuild four-star hotel, the second 
for Dorsett Hospitality International 
in the UK, opened in 2017. Using an 
existing planning approved design we 
redesigned the hotel’s interior layout, 
reducing the number of keys from 275 
to 267 and adding a second restaurant. 
We subsequently achieved planning 
permission for the spectacular roof bar 
extension while delivering the hotel on a 
challenging site, next to the Grade 1 listed 
church of St Botolph without Aldgate.

(Above) The Jin Bo 
Law Skybar offers 
guests a selection 
of Asian-inspired 
cocktails with 
(Below) views of 
some of London’s 
most iconic 
buildings.

(Below right) 
Limestone forms 
the outer façade 
referencing the 
detailing of the 
adjacent St Botolph’s 
Church while an 
abstract glass skin 
integrated with 
reconstituted stone 
panels establishes 
the inner layer.
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THE GARAGE, 
DMA OFFICE, 
LONDON
The transformation of the under-croft 
space to the side of DMA’s office has 
created a new dedicated social space for 
our fast-growing team.  

We retained the existing shell and 
inserted an all-black kitchen to 
contrast against the red brick walls and 
compliment the exposed concrete soffit. 
Large concrete effect porcelain tiles have 
been used to tie into the poured concrete 
floor of the adjoining reception space 
and 3m high glazed bi-fold doors have 
been inserted to the front of the space 
to bring in natural daylight and activate 
the frontage of the building, a further 
slot window has been added to the rear 
to bring more light into the space and 
natural ventilation. 

The design of the kitchen, whilst clean 
in aesthetic, had a more complex nature 
that conceals steel bars to create a 
deep ‘floating’ shelf, with recessed LED 
lighting to display our architectural 
models and wash the brick walls 
with light. The worktop, made from a 
concrete quartz composite from Compac 
is reinforced with another steel support 
so that it can cantilever the wall, creating 
a niche for the bespoke dining table to sit 
under when not in use.

The black kitchen doors are made 
from recycled PET bottles and adorned 
with blackened knurled steel handles, 
secondary shelves span the brick wall 
with simple black brackets to house a 
mixture of crockery, plants, and books to 
soften the space.

To assist with the reverberations of 
the hard finishes and exposed vaulted 
concrete soffit, a perforated plywood 
raft with Rockwool blanket above was 
conceived as an acoustic baffle and to 
bring overhead illumination in the form 
of linear slots whilst also concealing 
the AC unit and housing the overhead 
projector.

Referencing the building’s past life as a 
piano factory, a bespoke 3m long dining 
table has been designed with decorative 
solid turned legs that follow the same 
detailing as one of the models that were 
once made in the factory. 

The worktop, again reinforced with steel 
support for rigidity and robustness, sees 
a matt black Valcromat top contrast 
against the highly polished lacquer of 
the legs. Heavy duty lockable casters on 

the legs mean the table can easily work 
with any social situation - be it an island 
for serving champagne and cocktails 
for events, a sharing table for lunches, a 
meeting table for internal presentations 
and training or pushed back under the 
worktop to make space for yoga mats 
and Pilates in the evenings, the table 
along with the black stackable loose 
furniture, means this space can truly 
adapt to any occasion.
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HOBSON 
HOUSE, 
CAMBRIDGE
DMA are working for Henley Homes on the conversion of this 
prime city-centre building into a 57-room boutique style hotel 
and tea room. The Grade II listed property was previously 
occupied by Cambridge Council offices. 

The hotel will operate under the Rogue City brand. Meeting 
increased demand for extended stay accommodation, each 
hotel suite has a signature mini-kitchen. The brand aims to 
combine the convenience and comfort of a home from home 
experience, with the look and feel of a boutique hotel serviced 
by 24-hour duty management, reception, concierge and daily 
maid service. 

The landmark building, built in 1901, sits on a site associated 
with the charity founded by Thomas Hobson, a public-spirited 
man who lived in Cambridge in the 17th Century. Our design 
proposals reveal and retain various historic features including 
the exterior façade, ornate staircase and entrance hall and 
stained-glass windows. A former drill yard will become a tea 
room.

Sulaiman Quereshi, architect at DMA:

“Our scheme 
celebrates this historic 
building by restoring 
and retaining features 
that have been hidden 
for many years. As 
well as giving the 
building a new lease 
of life, the proposed 
hotel will help serve 
the needs of the 
city’s many visitors 
and provide local 
employment.”
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HAMPTON 
BY 
HILTON, 
EALING
Working for M.B. McNamara, DMA are the 
architects for this 182-bedroom newbuild 
hotel. Currently under construction, this 
will be one of the first using Hampton by 
Hilton’s new brand concept.

Our contemporary design sets the 
building back from the street to give a 
comfortable space for the hotel’s bar and 
restaurant users. The façade is made of 
render and metal shingle infill, in colours 
that reference London stock brickwork, 
to create a bridge between the past and 
the present.

LINCOLN SQUARE, 
HOLBORN, 
LONDON
DMA worked as executive architects on 
the fit out of this high-end residential 
project for Lodha Group, on a prime 
central London site located between 
the West End and the City. 

The new ten-storey residential building 
features 221 apartments from studio 
suites up to four-bedroom penthouses 
with a shell and core designed by PLP 
Architecture. Residents will have access 
to a swimming pool and spa, private 
dining room, state-of the-art gym, 
library and private cinema. A hotel-
style lobby will be staffed by Lodha’s 
dedicated hospitality company Saint 
Amand available 24-hours a day. 

The project is currently on site.

Image courtesy of 
LODHA Group
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HYATT PLACE, 
HEATHROW AIRPORT
DMA oversaw the completion of this 
latest addition to the successful Hyatt 
Place brand of up-scale select-service 
hotels. In addition to refurbishing 
357 guestrooms, we replanned and 
redesigned the public spaces to include 
The Gallery - the hub of the public area 
- which contains the reception, a relaxed 
bar and a ‘grab & go’, plus a separate all-
day dining space and extensive meeting 
facilities.

Hand-blown frosted glass light fittings 
hang above the reception desk which is 
backed by a deep blue bespoke carved 
art panel inspired by the air flow created 
by propellers. The propeller influence 
is carried through into the angled fins 
that obscure the perspective and make 
a delicate screen between the reception 
and lounge/bar area.  

The calm elegance of the reception area is 
set off by the more domestic and relaxed 

David Harte, senior interior designer 
at DMA: 

“This is an excellent 
example of DMA’s 
vision for a new breed 
of airport hotel. The 
design moves beyond a 
mere convenient place 
to sleep before catching 
a flight. By bringing 
out the neighbourhood 
story and history, 
the airport hotel can 
offer a lucrative new 
opportunity, becoming 
a destination, rather 
than just being en-
route to somewhere 
interesting.”

of the banquettes, and its basket woven 
into the wall panelling. 

In the meeting spaces, elements of the 
lost age of bi-planes mix with the latest 
technology. Pale walls are contrasted 
with deep blue lacquer panels and dark 
timber joinery where strong diagonals 
interconnect like the cross-bracing of 
Wilbur and Orville’s Wright Flyer.  

atmosphere of the lounge/bar where 
cylindrical forms are refined and detailed 
and the blade motif is carried through in 
the pattern of the ombre carpet. 

The dining area presents a tranquil and 
unfussy feeling. There are glimpses 
of a hot air balloon, gliding delicately 
across a summer’s sky, its envelope 
reflected in the three bold circular 
mirrors, its ribbing in the stitching 
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HENRIETTA 
STREET, 
COVENT 
GARDEN, 
LONDON
DMA are working alongside interior designers Chzon for 
Experimental Worldwide Group and Capital & Counties 
Properties PLC on the proposed conversion of this Grade II 
listed office building into a hotel. The conversion respects the 
identity and integrity of the existing building, recovering and 
enhancing its internal and external heritage elements.

The scheme will create 23 new guestrooms to be added to the 
existing 18-room boutique Henrietta Hotel which opened in 
2017.

HOLIDAY INN, 
OXFORD
DMA are architect and interior designer 
for the redevelopment and extension of 
the Holiday Inn hotel in Oxford.  

The four-storey extension will create 66 
new guest rooms and a suite of meeting 
rooms. High quality landscaping 
improvements including outside seating 
have been incorporated in the proposal. 
Soft yellow brick and a lighter stonework 
palette, alongside generous window 
proportions, provide depth and visual 
interest to the façade whilst linking 
seamlessly to the existing hotel.

The extension received planning 
approval in January 2018 and is 
currently progressing to site.
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Our design plays with 
irreverent modern 
elements within the 
historic fabric, and 
subtly references 
Shakespeare in artwork 
and styling without 
being too obvious.”
In the guestrooms, the period colours 
of the Georgian era, usually pale greens, 
blues and pinks, are deliberately 
amplified to deeper tones of olive green, 
teal blue and aubergine with punches of 
ochre yellow to deliver a more vibrant 
feel. Generous low-set velvet headboards 
sit against feature wallcoverings; whilst 
the artwork captures the playful nuances 
referencing the great bard’s works. The 
guestroom joinery is finished in rich 
veneer offset with brass ironmongery 
and contemporary lighting. 

In contrast, bathrooms are kept minimal 
with classic white subway tiles and 
chrome and stainless-steel fixtures. 
 

In the public areas, much of the original 
brick walls of the Georgian townhouses 
are left exposed to create an expressive 
backdrop for the scheme. A rich colour 
palette influenced by the bespoke carpet, 
which takes its inspiration from the 
Shakespeare’s mythical Forest of Arden, 
is used throughout. Herringbone cross 
sawn oak timber flooring links the old 
and new buildings and injects a feel 
of traditional charm to contrast the 
contemporary furniture and detailing. 

Hard finishes have been selected 
to provide a durable and practical 
environment which will age timelessly 
with the building. Soft furnishings in 
accent colours and patterns lift the 
scheme.

The glazed wine room is the central 
focus in the hotel’s restaurant Bistro du 
Vin; wine bottles are stored in a wire 

HOTEL DU VIN, 
STRATFORD-UPON-AVON

The DMA-designed interiors at the 
Hotel du Vin, Stratford-upon-Avon were 
unveiled when the 46-bedroom hotel 
opened on 1 May 2018.  

Our scheme for the converted Grade 
II listed Georgian townhouses adds a 
contemporary update to the boutique 
brand’s classic design style combined 
with the heritage of the building and 
location. Many elements are bespoke to 
the Stratford site, but provide a ‘golden 
thread’ that will be taken forward to 
future projects, to be adapted depending 
on the place and context. 

Neil Andrew, partner at DMA: 

“The client was keen 
to return to Hotel 
du Vin’s heritage, 
and to develop an 
intriguing scheme that 
would invigorate the 
property and attract 
potential local and 
tourist clientele alike. 
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frame structure set against an accent 
ochre wall for additional impact, further 
drawing guests’ attention to the rhythm 
of the display and wine selection. 

The luxurious washrooms celebrate 
the Georgian era with grandiose 
freestanding vanities made from black 
granite and inspired by the forms of a 
cut crystal decanter. Matt blue walls 
are offset with glossy sapphire blue 
tiles and contemporary brass fixtures 
set against a terrazzo and black granite 
floor. The darker palette links back to 
privacy and night-time - a key theme in 
Shakespearean literature.

The public areas have been carefully 
planned to create an intuitive flow 
around the central service core, 
seamlessly linking reception, lounge, 
bar and bistro. The landscaped courtyard 
is visible from the bistro, function space 
and a large number of the guestrooms. 
A tree at its centre can be lit to create a 
focal point visible from the public areas. 
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1:200 planning model for 
Park Street, Cambridge.

This model 
was made in 
two halves 
allowing 
the below 
ground car 
parking and 
communal 
areas to be 
expressed. 
The proposal itself is 3D printed 
from Sketchup in four sections. 

3D printing allows fine detail 
to be modelled simply, detail 
that would otherwise be time 
consuming and expensive to 
produce. The surrounding 
context is made from a 
combination of acrylic, 
chemiwood and styrofoam.
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CROWNE PLAZA 
AND STAYBRIDGE SUITES, 
THE LUME, 
MANCHESTER

This 328-room dual-branded hotel is the 
first of its kind in the north of England. 
The double-decker building, so called 
because one brand is placed on top of 
the other, is in the vanguard of a growing 
trend for dual-branded properties in the 
UK. The hotel is located in the heart of 
Manchester’s University district. 

Our client M&L Hospitality asked us to 
rethink the proposed layout and interior 
design scheme for both brands to create 
an exciting product that responds to 
guests’ expectations and the location. It 
was also important to create an identity for 
the two brands which, while interlinked, 
created a distinction which could be felt 
by guests.

The Crowne Plaza occupies the lower 
12-storeys with 212 guest rooms, a 
120-seat restaurant, bar, fully equipped 
24-hour gym, club lounge and seven 
state-of-the-art meeting rooms catering 
for over 200 delegates. The extended-
stay brand Staybridge Suites, is located 

on the upper seven floors with a mix of 
116 modern studio and one-bedroom 
suites featuring fully-equipped kitchens 
and exceptional views of the city.  A 
communal lounge/terrace on the 18th 
floor includes a hub kitchen, observation 
deck and reading den and living room, 
complete with fire place, book shelves 
and sofas. 

The building reflects the rich heritage 
of its location. The name - ‘The Lume’ 
- celebrates not only the light-filled 
design, but also Manchester’s historic 
links to the textile loom. This link 
continues into the interiors, where we 
drew influence from the city’s textile, 
weaving and cloth-making industrial 
heritage. 

Within the Crowne Plaza, the ground 
floor reception and all-day dining 
restaurant, The Laureate, flow into 
each other in a three-storey volume, 
with layered screening to create more 
intimate spaces. Bespoke light fixtures 

bring a sense of grandeur whilst creating 
intrigue from the outside, drawing 
guests into the space. A feature glass 
screen, interlayered with fabric, is backlit 
to frame the reception desk and directly 
links to Manchester’s textile heritage. 
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The all-day dining area features an open 
kitchen to the rear, creating theatre and 
drama whilst engaging diners and passing 
guests. In contrast the bar has been made 
more intimate with the introduction 
of a lowered ceiling and copper mesh 
panels which layer the back bar and 
walls to create depth and add detailing 
to the space. Richness is felt in the dark 
earthy tones on the furniture which is 
relaxed and enveloping. From the bar, 
the space opens onto the three-storey, 
high café lounge. Sweeping bespoke light 
pendants, and the continuation of the 
metal mesh wall panels, are softened 
by lush greenery from planters and a 
section of green wall. 

The Crowne Plaza’s first floor is dedicated 
to the executive lounge and gym, linked 
to the ground floor lobby via a grand 
staircase. The lounge offers a more 
intimate space for working and relaxing, 
lined with book shelves akin to the 
University library. The grand staircase 
continues up to the second floor, where 
a large pre-function space offers views 
over the cafe lounge to the ground 
floor below and welcomes guests to the 
Creative Attic; an informal meeting space 
designed to be more conducive to relaxed, 
innovative thinking.

The Staybridge Suites scheme creates a 
“home away from home” feel. The public 
spaces are homely and comfortable, 
using residential-feel materials and 
furniture furnishings.

Lighting is domesticised in scale with floor 
lamps balancing industrial style wall lights 
and ceiling pendants. The bumblebee, 
long a symbol of Manchester’s hard work 
and industry, is playfully referenced 
throughout the space, with the bumblebee 
motif featuring on wall coverings.

The designs for the guestrooms at 
Crowne Plaza and Staybridge Suites 
also reflect the different dynamics seen 
in the public spaces. Although both 
sets of rooms are of the highest club 
room standard, the Staybridge Suites 
continue the ‘home away from home’ 
feel whilst the Crowne Plaza has a more 
streamlined, slick business hotel quality. 

The scheme for the Staybridge Suites 
guestrooms is built around a calming 
palette with the introduction of subtle 
patterns to create interest. Muted 
colours and materials offer the perfect 
background for the bespoke joinery, 
carpet and contoured lamps, which echo 
a library reading room and continue the 
links to the University and Manchester’s 
industrial history. Joinery is unique to 
the rooms, but broken down into a more 
homelike scale and form. 

(Above left) Staybridge 
Suites communal living 
space.

(Above) Staybridge 
Suites short stay 
apartment, showing 
bespoke joinery and 
kitchen facilities.

(Opposite, clockwise 
from left) Three storey 
Crowne Plaza cafe 
lounge ‘The Graduate 
Bar’; Detail of Crowne 
Plaza bar lighting panel; 

View of ‘The Laureate’ 
triple height all-day-
dining restaurant, 
Crowne Plaza.
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Joel Iseli, senior architect at DMA: 

“Working closely 
with the client and 
brand, DMA were 
delighted that our 
designs for the two 
brands have been 
realised to their full 
potential and deliver 
an experience that 
surpasses the guests’ 
expectations of 
both.”
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MALMAISON, 
YORK

(Above) Elevation 
visual showing the bar 
restaurant.

(Below) Elevation 
visuals of the new hotels 
rooftop bar.
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MALMAISON, 
YORK

The conversion of one of the most 
prominent office blocks in York into a 
luxury 150-bed Malmaison hotel is the 
third project DMA is working on for 
Malmaison and the Hotel du Vin group. 

The building is in the brutalist style of 
architecture, recognisable by the use 
of reinforced concrete. Ten levels of 
concrete floorplates, façade and waffle 
ceilings will be retained as an integral 
part of the scheme. 

We are undertaking the full interior 
design services for the hotel, which is 
part conversion and part extension. Our 
scheme optimises the space to create 150 
guestrooms and suites, a ground floor 
reception and lobby lounge, signature 
bar and restaurant, and rooftop bar.  

Within the guestrooms, dark stained 
maple millwork sits on dark grey 
marble tiling. Recycled coconut shell 
marmoluem lined walls meet part height 
glazing and amber tinted glass shower 
enclosures. Tan leather upholstery is 
punctuated with black metalwork and 
bronze accents. 

Yves Klein blue and burnt orange - key 
colours of the sixties - are playfully used 
in the bathrooms and artwork, whilst 
bold geometric patterns are applied in 
the wallcovering and fabrics to further 
bolster the link to the brutalist nature of 
the architecture. 

The new single storey rear extension, 
with Crittall glazed façade and central 
clerestory, will be home to the dedicated 
Malmaison ‘Work and Play’ facility 
linked to the retained building with 
bookable meeting pods, dedicated 
meeting rooms, conference rooms 
and ballroom with extensive breakout 
area, self-service kitchenettes, bar and 
Starbucks café. 

A dedicated lift will take guests directly 
to the new rooftop bar, spanning the 
entirety of the top floor and boasting 
views of the York skyline, York Minster 
and the river Ouse. 

Lindsey Bean-Pearce, partner at DMA: 

“Our design will 
sensitively retain 
and refurbish the 
concrete building, 
celebrating its bold 
brutalist style with 
a purposefully 
pared back 
palette allowing 
the architectural 
bones of the 
building to sing 
and adopt a ‘less 
is more’ design 
ethos.”

732018 - 2019



NOVOTEL, 
WOLVERHAMPTON 

DMA have been appointed by Fairview Hotels to design 
a 59-room extension to the existing 3-star Novotel 
Wolverhampton hotel. The proposed extension is a west 
wing development to the south western side of the existing 
hotel, adding 59 guestrooms. We have used our experience 
of designing extensions to existing hotels to create a scheme 
which complements the existing building, while providing a 
significant increase in capacity.

NOVOTEL, 
IPSWICH
DMA are also working for Fairview Hotels on a 57-guestroom 
extension to the existing 4-star Novotel Ipswich Centre hotel. 
To minimise the visual impact of the development, the design 
complements the existing hotel’s material palette of redbrick, 
stone and white render; pitched roofs, gables and soldier brick 
course give a consistent pattern to the elevations.

MERCURE 
BLOOMSBURY, 
LONDON
DMA are redesigning this 4-star boutique hotel for 
Fairview Hotels Ltd. Our scheme increases the number 
of guest rooms from 114 to 132. New side, rear and roof 
extensions will add 6,300 sq ft of extra floorspace. 

The design uses high quality materials and architectural 
elements complementing the existing red and cream brick 
with Portland stone ornaments of the late Victorian / 
Edwardian hotel. 

Planning permission has been received. The project 
is the first of a series of expansion opportunities we 
are looking at for Fairview.
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LETCHWORTH 
HALL 
HOTEL
Fairview Hotels Ltd appointed DMA to 
work on the extension and enhancement 
of Letchworth Hall Hotel. The Grade 
II* building is within the Letchworth 
Conservation Area and the green belt. 
Our proposed scheme creates a new 
building with seven meeting rooms and 
58 guest rooms. 

Enhancements to the existing building 
include refurbishing the listed 
façade, demolishing and replacing a 
conservatory and building an additional 
new conservatory at the back of the listed 
building. Both new and replacement 
conservatories will be in a modern 

style, with glazing frames that allow a 
transparency to their surroundings and 
match the proportionality of the historic 
windows. 

The new build element takes inspiration 
from the listed building.
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PROPOSED HOTEL, 
NEW MARLBOROUGH 
YARD Located between Waterloo Station 

and Tate Modern, the mid-market 
hotel will have two separate blocks of 
accommodation connected via an elegant 
light-weight glazed bridge link. 

A public route between the blocks 
(the re-instatement of the lost 
Marlborough Street) leads through to 
a verdant pocket park, New Marlborough 
Yard, designed in the spirit of other 
‘discoverable’ courtyard spaces such as 
Ham Yard, St Christopher’s Place and 
Shepherd Market.

On behalf of client Frogmore, DMA 
have achieved planning permission for 
a 274-key hotel on a disused brownfield 
site in the heart of Waterloo. The 9,800 
sq ft newbuild development, which 
is now on site, will include a ground 
floor restaurant fronting onto a public 
courtyard and pocket park.
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The pocket park 
will incorporate 
seating, sculpture 
and abundant 
planting to offer 
respite and a 
sense of place 
within the hubbub 
of city life. 
Diverse tree species will provide shade 
and create a calm oasis, as well as 
helping to improve local air quality. 
Native and ornamental plants will foster 
biodiversity throughout the scheme and 
a mosaic of wildflower and sedum green 
roofs will provide a habitat for wildlife. 

A ground floor restaurant will welcome 
the local community and hotel guests 
generating an active frontage along the 
pathway, with an al fresco dining area 
spilling informally from the interior into 
the courtyard. 

Our design reinterprets local materials 
and characteristics into an under-
stated, contemporary piece of quality 
architecture. Three colours, textures and 
tones of brickwork (glazed green, yellow 
London stock and pale white matt) 
reflect the local Victorian industrial 
vernacular and public houses, creating 
a light, delicate façade. A repetition 
of bay elements brings structure and 
vertical rhythm. Perforated metal panels 
and detailing provide a subtle industrial 
reference. The development is designed 
to achieve BREEAM Excellent rating. 

The building has been pre-let to Premier 
Inn and the investment forward 
sold to clients of LaSalle Investment 
Management.

Partner at DMA, Mark Wood: 

“This is a complex 
and sensitive site 
and our design 
has been through 
several iterations, 
each taking on 
board comments 
from council 
officers and local 
stakeholders. The 
approved scheme 
is a thoughtful and 
outward looking 

development that 
is respectful to 
its context and 
neighbours. The 
beautiful pocket 
park invites locals 
and hotel guests 
alike to meander 
through the re-
instated roadway, 
and spend time in 
the restaurant and 
courtyard.” 

(Left) Visual of New 
Marlborough Yard 
showing the pocket park 
and verdant new public 
realm, which the scheme 
will provide.

(Right) Visual showing 
the scheme from Ufford 
Street.
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MOTTO BY HILTON, 
MARYLEBONE ROAD, 
LONDON
Following our work on The 
Dixon hotel in Tower Bridge, 
Dominvs Group appointed 
DMA to design this new hotel 
on Old Marylebone Road. 
The 86-bed hotel will be the 
first in London to be branded 
Motto by Hilton, Hilton’s 
newest affordable lifestyle 
brand located in prime 
neighbourhoods in some of 
the world’s most visited cities.

The site for the proposed 
30,000 sq ft hotel is 
currently home to a 1990’s 
office building. Our scheme 
takes inspiration from the 
surrounding neighbourhood 
to create a distinctive but 
complementary contemporary 
design.  

The design for the new hotel 
is higher than the existing 
building to better match 
the character, scale and 
hierarchy of the surrounding 
streetscape. The materials 
will integrate sympathetically 
into the diverse collection 
of periods and styles of the 
surrounding buildings. The 
front façade is predominately 
made of two types of stone: 
a light stone to bring visual 
attention to the façade’s 
projection, and a darker stone 
to blend with the darker 
elevations of neighbouring 
buildings. 

A new landscaped street 
frontage will replace the 
current parking forecourt, 
helping to create a vibrant 
presence at street level, and 
enhance the Old Marylebone 
Road streetscape.

Javier Ortega, senior architect 
at DMA: 

“The new Motto 
by Hilton at Old 
Marylebone 
Road is one of 
several projects 
we are designing 
for Dominvs 
Group. It builds 
on our strong 
track record of 
creating quality 
hotel projects 
that achieve 
both commercial 
success and 
enhance the 
neighbourhoods 
in which they are 
located.”
Demolition is currently 
underway.
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OLD SHIP HOTEL, 
BRIGHTON

DMA have submitted planning for the 
comprehensive redesign of this historic 
Brighton beachfront hotel for the Cairn 
Group.

Aimed at delivering a ‘lifestyle’ brand, 
the redesign consolidates & replans 
several properties encompassing new 
sea-facing food & beverage outlets, 
enlarged and consolidated conference 
facilities, and a new leisure complex 
featuring an (openable) roofed 
pool within a lush inner courtyard. 
Extensions will add an additional 54 
rooms bringing the key count to 206.

The period property, dating from 1559 
or earlier, has a rich history 
encompassing high and low culture: 
from famous guests King William, 
Charles Dickens and W.M. Thackery 
and performances by the celebrated 
17th century musician Niccolo Paganini 
attended by the local elite, to the 
discovery of a network of smuggler 
tunnels running under the hotel.

Our concept is inspired by the rich 
history and vibrant location of the 
hotel and aims to re-position it as the 
important venue that it was in times 
past.

The design for the public areas aims 
to uncover lost stories from key stages 
of the hotel’s development through 
detailing and accessories applicable to 
those eras.

black lion street 
extension

proposed landscaped 
pool area with 
retractable roof

proposed new core

proposed 4th floor link
(kings road extension)

enclosed fire escape
(ship street extension)

Guestrooms similarly reference back to 
the building’s history and beachfront 
context with a focus on a light and 
airy feel. Perforated screens increase 
the amount of natural light whilst 
maintaining bathroom privacy. Most 
rooms are sea-facing, with the verdant 
inner courtyard forming a focal feature 
to others.

Artwork will take a lead from the 
work of locally-born Brighton artist 
Aubrey Beardsley to further connect 
to the locale, with tropical elements 
accentuating a lively beachside feel. 
Locally sourced accessories add an 
additional layer of storytelling.
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DMA were appointed by contractor 
Maclaren to help deliver the design for 
this luxury boutique hotel scheme. The 
40-room hotel opened in 2018. 

Our team were involved for the duration 
of the 18-month build; working out of an 
office opposite the site we were able to 
solve issues as they arose.  

The site was previously home to the 
headquarters of the Baptist Union. It 
comprises two buildings, both listed, 
including an octagonally shaped chapel 
to the rear.  

HOTEL L’OSCAR, 
SOUTHAMPTON 
ROW, 
LONDON We had to make the scheme work within 

the listing restrictions and resolve 
various issues with the original design, 
from resetting floor levels to ensuring 
building regulation compliance. As 
well as the internal reconfiguration, 
the scheme provided for a new roof 
extension. A striking bar and grill are 
housed in the original chapel.

Working to an initial concept by Paris-
based interior designer Jacques Garcia 
we created much of the interior detailing 
including restoring, and replacing in 
parts, the distinctive Peacock panelling 
in the bar area.  

Speaking about the project, senior 
architect Anna Hanson said: 

“We had to use 
all our expertise 
in construction 
techniques and 
materials, working 
pragmatically while 
being true to the 
original design 
intent. The project 
required us to 
constantly problem 
solve, working out 
everything from 
changing floor levels 
to creating bespoke 
non-leaking stone 
urinals!”  
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DMA were appointed by JSH Hotels 
to design the interiors of this renovated 
‘urban villa’; merging a city hotel (urban) 
with a resort (villa) to appeal to business 
and leisure travellers.  

We are responsible for the design 
of the entire hotel interior including 
refurbishment of 235 guest rooms, 
existing restaurant, reception lobby, 
lobby bar & lounge, conference 
facilities and a new rooftop bar. 

Giada Gemignani, associate, 
interior design at DMA: 

“Our scheme was 
inspired by the 
location, climate 
and seventies 
architecture. 

HOTEL PAMPHILI, 
ROME

In the bathrooms, the underused baths 
are transformed into walk-in showers 
and bespoke large vanities. Walls will 
be lined in bright fresh tiling which will 
complement the new green terrazzo 
floor.

A pastel palette of peach, pink and 
green has been adopted in the front 
of house design for both hard and soft 
materials. The pastels are used to create 
bold patterns which act as an informal 
wayfinding for guests. The rigidity of 
the existing travertine column grid 
is punctuated by multi-use benches, 
creating cosy pockets of seating that 
easily adapt for work or leisure.  

In the restaurant the pastel tones are 
grounded by rich, earthy terracotta 
shades. Accents of natural stone and 
timber are used to bring warmth and 
authenticity. Plants line the walls 
echoing the greenery of the vast terrace 
gardens within the grounds. A new 
rooftop bar will be created from the 
reformatting of existing suites.

The hotel is due to open in 2020. The 
property owner is ‘Fondo Antirion 
Global - Comparto Hotel’ and it will be 
managed by Antirion SGR Spa.

To activate the frontage of the hotel and 
to optimise the long floorplate we are 
creating a larger feature bar. The new 
prominent location makes the bar more 
accessible to guests, as well as attracting 
local residents and visitors. The bar 
space merges into a lobby lounge 
wrapping around to the terrace at the 
rear with views of the surrounding park.”  

Influenced by the Italian designer Gio 
Ponti, the guestrooms feature blocks 
of grey and mint green, punctuated 
by the geometric lines of the slatted 
headboards. 

The desk and mini bar are volumes that 
pop out from a platform created for the 
placement of luggage and shoes, leaving 
the floor space free for circulation.  
New open wardrobes with benches for 
dressing, and full height sliding mirrors, 
create an open feel to the room. 
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SHERATON 
DESIGN 
FOUNDATION

As part of Marriott’s revitalising of 
Sheraton, DMA have been appointed 
to work closely with the brand in 
developing a series of signature 
elements that sit within the public 
areas. Moulded by function, then 
refined aesthetically, this kit of parts will 
form the basis of the prototypical design 
to be rolled out globally across the vast 
array of Sheraton properties. 

The gravitas of this project is not only 
fuelled by the fact that Sheraton is 
Marriott’s third-largest brand by room 
count but also that it has such a strong 
legacy.

Our toolkit brings together a series of 
elements to allow individual Sheraton 
hotels to respond flexibly to their own 
context, architectural envelope and 
budget whilst following a clear and 
energised design vision. The typical 
layout has been space planned to be 
intuitive and efficient with the core 

elements, such as key joinery pieces, 
featuring details that maximise 
ergonomic use. The public spaces 
respond to the practical and changing 
needs of the traveller, drawing people 
inside and, once there, being responsive 
enough to make guests want to stay, and 
return again in the future.
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STAYBRIDGE 
SUITES, 
DUBAI

Based on DMA’s success with a 
similar project in Manchester we were 
appointed to work on the interiors of 
two extended stay serviced apartment 
towers for Staybridge Suites in Dubai. 
One tower is close to the financial centre 
(city), the other to Internet City (beach). 

Our concept uses 
these locations 
as a point of 
reference for the 
interiors.
Our brief covers the interiors for the 
public areas, meeting rooms, spa, health 
club and guest apartments. 

The design scheme employs vibrant 
colours and contemporary finishes, but 
has a maturity to appeal to a diverse 
mid-market target clientele which is 
otherwise under-serviced by Dubai’s 
current hospitality offerings.

(Below) 
Visuals showing, 
from top, apartment 
and reception lounge 
at Staybridge Suites 
Financial Centre.
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(This page) 
Visual of the public areas 
at Staybridge Suites 
Internet City.
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Dating from 1902, St James’ Court is 
one of London’s leading luxury hotels. 
It comprises five ‘townhouses’, and the 
Taj 51 Buckingham Gate Suites and 
Residences.

We worked in collaboration with 
interior design consultant Sue Freeman 
to redesign the premium rooms in 
the Almoners Townhouse, part of the 
hotel’s ongoing multi-million pounds 
refurbishment project.  

Our brief was to blend the heritage of 
the hotel and Taj brand with the best 
contemporary design, while creating a 
comfortable and convenient experience 
for guests. The scheme complements 
the hotel’s ‘English Classics, Reinvented’ 
series, a partnership between Taj and 
contemporary British artists to create 
new limited edition covers for selected 
literary classics.  

TAJ 
ST JAMES’ COURT, 
LONDON

Kassym Ulykbanov, architect at DMA: 

“This project 
played to DMA’s 
strengths, 
requiring 
contemporary 
design, respecting 
the historic nature 
of the property, 
combined with 
hotel design 
experience.”  

In the hallway, carefully crafted light 
installations from Heathfield & Co 
work with a deep blue colour palette 
to create a sophisticated look, which 
is accentuated by clusters of nature-
inspired artworks from Project Art.

Continuing the nature theme into the 
renovated rooms, a variety of earthy 
colour palettes draw inspiration from 
the surrounding cityscape, including 
St James’ Park. Pale hues are used 
throughout the colour scheme to 
accentuate the abundance of natural 
light, giving the newly renovated spaces 
a bright and airy feel. New luxurious, 
modern bathrooms, in a neutral palette 
continue the open, bright feel. 

Each room has simple panelling with 
elegant touches and is zoned with two 
types of flooring: the ‘bedroom’ area 
features lush, neutral carpets from 
Ulster Carpets, changing to dark wooden 
flooring at the entrance. 

The renovated premium rooms took nine 
months to refurbish, with a reconfigured 
internal floor plan designed to make 
each of the rooms more spacious and 
functional. We were also responsible for 
redesigning circulation areas - including 
a new 13 passenger lift - and upgrading 
the acoustic installation of the 
traditional timber windows. The 
renovated areas blend heritage with 
contemporary design, evocative of a 
modern townhouse, without forgetting 
the building’s historic features. 

(Top) 
Plan showing floor 
layout prior to redesign 
of the hotel: circulation 
is convoluted with an 
eclectic variation in 
room sizes and shapes.

(Bottom) Plan showing 
floor layout after 
redesign of the hotel: 
the circulation has been 
rationalised, and the 
simplified room layouts 
allow for two extra 
rooms to the key count.

Before: 
26 rooms

After: 
28 rooms
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TAJ 
ST JAMES’ COURT, 
LONDON

TRAVELODGE 
DOCKLANDS

Talking about the design concept, DMA partner Mark Wood:

“The theme and 
typology of our 
design draws on 
the area’s industrial 
heritage in it’s 
selection of façade 
materials. The scheme 
will enhance the 
local area with an 
illuminated art wall, 
a public plaza and 
pocket park around 
the base of the 
building.”

DMA are the architect for this new Travelodge hotel near 
East India Dock. The 19-storey scheme will provide 350 new 
hotel rooms, bar, restaurant and café facilities. The scheme 
also includes a pocket park and enhanced landscaping around 
the site’s perimeter. Planting has been specified to reduce the 
impact of air pollution and new cycle facilities will be provided 
in a secure, visible location. The development aims to achieve 
BREEAM ‘Excellent.’
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1:500 design development model showcasing 
Travelodge, Docklands

This is a very 
straightforward 
model in reality, 
but a great example 
of how lighting can 
influence the visual 
impact. 
The context was modelled in styrofoam and card. The 
proposal is modelled from stacked laser cut acrylic. The 
lighting comes courtesy of an iPhone placed ‘strategically’ 
under the model. Simple but effective, as long as the phone 
doesn’t ring..
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111-113 
TOOTING HIGH STREET, 
LONDON

Working with London Hotel Group, 
DMA have been appointed to design this 
221-room, 4-star aparthotel. Planning 
was granted in April 2018.  

The £40m development will transform 
the vacant 0.5-acre brownfield site. The 
aparthotel scheme also consists of a D-Use 
Class community area and a clubhouse 
that fronts onto a publicly accessible green 
space at the rear of the hotel. 

DMA have successfully re-planned the 
previously consented residential scheme 
to create a new hospitality destination, 
which includes four levels of basement 
spaces naturally lit by lightwells. 
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Herbert Lui, partner at DMA: 

“Tooting is an area 
undergoing an exciting 
transformation; long 
established cultural identity 
is now rubbing shoulders 
with new lifestyle trends. 
It is a real melting pot with 
lots to offer. We had strong 
support for the development 
throughout the planning 
process - the new hotel will 
enhance the neighbourhood, 
encouraging local 
interaction with the new 
clubhouse and public 
garden area.”

The design aims to create a simple, 
high quality building using a pared back 
palette of materials that respond to the 
character of the area.

Tooting was recently voted into the 
Top 10 “coolest” neighbourhoods in the 
world by the travel guide Lonely Planet, 
who praised the area’s multiculturalism, 
eclectic shopping and quirky bars and 
cafes, plus its access to green spaces.

912018 - 2019



VINTRY & MERCER, 
LONDON
The 92-bedroom Vintry & Mercer, 
located close to St Paul’s Cathedral, 
includes a gym, three private event 
rooms, an all-day dining room on the 
ground floor, rooftop restaurant and 
bar, and a decadent speakeasy in the 
basement. The hotel is the second 
designed by DMA for Anton Fedun, 
owner of the award-winning Ampersand 
Hotel in South Kensington.  

When we were appointed in 2015, we 
inherited an approved scheme with 
bedrooms focussed around a tiny 
internal courtyard. Working within 
the building’s envelope, we redesigned 
the space, increasing the number of 
external aspect rooms and improving the 
entrance. 

Like the Ampersand, Vintry & Mercer is 
a special, one-of-a-kind hotel, immersed 

in and visually referencing the location 
using bespoke wallcoverings, carpets, 
feature staircase and light sculptures to 
engage guests with the story of the hotel 
and its neighbourhood. We reinterpreted 
signature aspects of The Ampersand 
such as a grand stair, with the added 
feature of rooftop space making the most 
of the site’s unique view of St Paul’s. 

Trade heritage is referenced with 
specialist finishes in joinery: metal 
meshes to doors, leather wrapped niches 
and metal stud detailing. Hand drawn 
graphic maps, which merge the old city 
with the new, are digitally printed as 
wallcoverings. Bespoke designed carpets 
reflect the fabrics once traded in the 
local area, curated artwork connects to 
each of the guilds, and a light sculpture 
draws guests through the building into 
the main spaces.

There are five room categories, 
ranging from doubles to suites with 
glass-panelled balconies that overlook 
London’s Southbank skyline. Room 
types are varied in their materiality and 
palette to reflect the colours and type 
of the chosen guilds, focussing on the 
composition and scale of traditional 
patterns and furniture forms. 

The hotel offers three distinct dining 
destinations. The design for the Mercer 
Roof Terrace is based on a countryside 
orangery with floor-to-ceiling windows 
celebrating the views of St. Paul’s 
Cathedral. Open all day, the ground floor 
Vintry Kitchen offers a relaxed colonial 
style of dining from an Asian-fusion 
inspired menu. 

The opulent basement speakeasy cocktail 
bar, Do Not Disturb (DND), takes 
inspiration from the clandestine bars of 
1920s New York. Hand-beaded images 
of Ziegfeld Follies girls line the walls 
enticing guests in through a darkened 
entrance.  

92 www.dextermoren.com



(Opposite) Entrance 
lobby: a light sculpture 
pulls guests through the 
building into the main 
spaces.

Associate of interior design at DMA, 
Giada Gemignani: 

“Our DNA at Dexter 
Moren Associates is 
always to explore the 
neighbourhood and its 
history. We use this 
to develop a strong 
concept that can carry 
through the hotel’s 
entirety. At Vintry & 
Mercer this story is 
based on the history 
of the trade guilds: 
tailors, drapers and 
shoemakers, combined 
with the contemporary 
character of the City. 
The old world charm 
of vintage-inspired 
furniture and joinery 
mixes with modern 
and clean detailing: 
it’s a playful marriage 
of the two.” 

Co-head of interior design at DMA, 
Lindsey Bean-Pearce: 

“As with creating any 
new hotel, the hardest 
thing is always to 
balance the impact of 
beautiful design and the 
ability for that design to 
remain timeless. That 
is why it is so important 
to immerse the motif 
in the neighbourhood 
story, and thereby 
create an authentic 

hotel unique to its 
location, that guests 
can understand and 
engage with. In this 
instance we believe we 
have created something 
truly special.”

(Top) Roof top bar.

(Above) Standard 
guestroom.
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(This page) The Library 
meeting room features a 
giant trade map on the 
ceiling and a collection of 
books each referencing 
the local area.
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WESTIN, 
CITY OF LONDON
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WESTIN, 
CITY OF LONDON

DMA are the architect and interior 
designer for 4C Hotel Group and 
Vascroft Construction on this newbuild 
development near St Paul’s Cathedral. 
Nine luxury residential apartments with 
river-facing views, and 222 guestrooms, 
which include 29 suites, will be housed 
in a landmark new building. 

The development also includes a 
fitness and leisure suite, conference 
facilities, plus a restaurant and bar with 
spectacular views over the River Thames. 
Our modern, pared back scheme 
celebrates the selected materials and 
showcases feature artworks.

972018 - 2019



DMA was one of 60 architects, designers and 
engineers involved in Gingerbread City: an 
annual exhibition created by the Museum of 
Architecture at the V&A Museum in London.  
With a theme of ‘Imagining the Future City’, the 
exhibition was a playful way to connect the public 
with architecture during the Christmas period.

DMA designed the city’s premier leisure 
destination with a towering sugar glass structure, 
‘Burj al Cookies ‘n’ Cream’, illuminating the 
skyline. The gingerbread hotel features all the 
amenities of a luxury 5 ‘cookie’ hotel including 
vibrant ground floor areas, inclusive public 
realm space, an ice rink and bar, fashionable roof 
terrace, and helipad. Embracing cookie cutting-
edge technology and eco-friendly design the 
building incorporates UV-filtering ‘sugar-glazing’ 
(patent pending), a tasty ‘green’ roof to the high-
level bar and cookie-car charging points.  

Gingerbread architect Sneha Baptista:

“This was a brilliant project 
to be involved in. Edible 
materials gave the Gingerbread 
City designers the chance to 
experiment with form, structure, 
proportions and ornament to 
create buildings that are playful, 
but also pose questions about the 
way we live in cities.”

A SWEET 
FUTURE: 
DMA 
AT 
GINGERBREAD 
CITY

The Museum of Architecture’s Gingerbread City 
proposes that our forward-thinking cities of the 
future will be inclusive and easy to navigate, while 
also being sustainable and encouraging a healthy 
lifestyle. The city is based on a masterplan 
created by Tibbalds Planning and Urban Design 
following three key planning principles: high 
density construction, new transportation models 
and a variety of green spaces.

Gingerbread model-maker Alex Armistead:

“Working on our Gingerbread 
City entry has reignited my 
passion for modelmaking 
and sculpting spaces with 
my hands. It was fantastic to 
see the collaboration between 
architects, designers and baking 
enthusiasts taking shape.”
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Project manager of the Burj al Cookies ‘n’ Cream, 
YooJin Lee:

“It was a great experience 
managing such a unique project, 
creating a gingerbread hotel 
from concept to completion. 
It was a busy time for us in the 
office, so my main challenge was 
to ensure every professional in 
the team could focus on their 
tasks and deadlines. I’m happy 
to say we delivered the project on 
time and on budget!” 

DMA’s star baker, Gillian Moren:

“Having previously only ever 
constructed a pre-made kit, the 
challenge of an edible 65cm-
high construction that had to 
withstand moisture and heat for 
over five weeks was somewhat 
daunting. There were endless 
experiments in working out 
the strongest and best colour 
results in sugar glass which was 
transformed with the use of LED 
lighting inside. One of the main 
limitations of making such a tall 
building was the size of a baking 
tray that fits in a standard oven, 
as well as making the building 
structurally sound enough to 
transport in a taxi to the V&A!”

Now in its third year, the Gingerbread City 
exhibition is the Museum of Architecture’s annual 
fundraising project that supports its year-long 
programming and activities. This year it was 
open to the public from 8 December 2018 until 6 
January 2019.
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FAB FEST is a week-long celebration 
of design and making, hosted by the 
Fabrication Lab from the Faculty of 
Architecture and the Built Environment 
at the University of Westminster. 
Creative. Designers from around the 
world envision and build their ideas 
about architecture and the city out of 
cardboard. The recyclable event features 
over 80 pavilions and installations, 
manufactured in the Fabrication Lab, 
and assembled and installed in London.

Following our role mentoring a team 
in 2017, in 2018 we were invited to be 
judges.  From our time as mentors, we 
already had a good understanding of 
how difficult it is to turn your idea into 
something modular, self-supporting and 
fascinating out of cardboard. Choosing 
the right fabrication technique and 
understanding the material are essential.

Some teams created products. Others 
made something more architectural, 
in one case a mini dome formed of 
modular cardboard pieces using lighting 
to direct visitors to the most interesting 
parts of the structure. When judging 
the pavilions, we considered two main 
aspects: the idea and its realisation, how 
easy it is to understand, and the artistic 
and architectural feel of the pavilion. We 
awarded the most points to the pavilions 
which looked the most interesting and 
interactive, for example giving distinct 
views from different angles or the ability 
to contribute and adjust elements of the 
structure.  

After the five days of making, 
entertainment and international 
competition, FAB FEST opened 
to the general public, with the 
lightweight, recyclable pavilions 
forming the transient architecture 
for a series of making events, live 
musical performances and a three-day 
exhibition. All the materials for FAB 
FEST are then recycled (98%!), for the 
next year’s event.

Laurynas Deveikis

“We took our time walking 
around the mini pavilion 
city and carefully tried to 
interact with these mini 
structures. Some of the 
pavilions were like mini 
cardboard sculptures, 
others were more like 
installations presenting a 
problem and solution or 
just an interaction with a 
visitor. It was fascinating 
to see the passion of the 
students as they explained 
the concept behind their 
mini pavilions.”

Please 
use the 
QR code 
to view 
our video 
of the 
FAB FEST 
event.
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DMA JUDGES 
CARDBOARD CREATIONS 
AT FAB FEST 2018
Laurynas Deveikis & Valerio De Santis

Valerio De Santis

“After an hour or two 
strolling around and 
exploring the pavilion city 
we gave our points to the 
teams and waited for the 
final award ceremony to 
see how our points and 
opinion matched with 
other judges. It was great 
to be part of the jury for 
such an amazing event. 
Interesting projects, new 
ideas and amazing people!”
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A CULTURE OF 
CONTINUOUS 
LEARNING
by Joel Iseli, senior architect at DMA At DMA we encourage a culture of 

mentoring and trust to empower our team. 
This means giving people opportunities to 
take responsibility, both within projects 
and for their continued education.  

Alongside my role as a senior architect, 
I support DMA colleagues who would 
like to go for their Part 3 test, the final 
professional qualification allowing 
candidates to be registered architects 
in the UK. 

Contrary to other exams, the Part 3 is 
not about your level, it’s all about being 
ready. It is easy to be overwhelmed; 
when I took my Part 3 for the first 
time I failed completely. The second 
time round, with the benefit of more 
experience and guidance from a senior 
member of my team, thankfully I passed 
with flying colours.

It is tempting once immersed in the 
world of work and learning ‘on the 
job’, to put off a return to academic 
study. Once a candidate has decided 
to take their Part 3, we aim to provide 
encouragement and guidance to help 
them prepare. To provide further 
support we have created a book of 
documentation with written guidance 
and presentations. It’s not about spoon 
feeding, because we fully believe that 
learning has to be self-directed; it’s 
about equipping our people to make 
their own success.

“At DMA we believe that our people are our 
greatest asset. We have developed a unique 
culture which promotes responsibility and 
innovation at all levels and where everyone 
feels they can make a difference.” 
Dexter Moren
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Clearly, learning does not stop once 
Part 3 is complete. DMA provides two 
types of CPD (Continuous Professional 
Development) - internal ones where we 
present a project or a particular subject 
to our colleagues in order to share 
knowledge and hone our presentation 
skills, and external CPDs where outside 
consultants will present a certain 
subject.

It is important to remember that 
learning is not always in the classroom. 
DMA organises annual field trips to a 
European capital city to visit hotels and 
architectural projects of interest, regular 
tours of exciting new hotel openings in 
London, and construction site visits for 
more junior members of staff. Perhaps 
the most important area of learning 
happens on the job, working with more 
experienced team members.  

Last but not least, like any practice, 
alongside our qualified architects 
and designers we have a number of 
professionals who work in support and 
management roles. 

We encourage 
all our team 
to undertake 
professional 
learning, 
whatever 
their area 
of work. 
We have also created a presentation to 
help those not in design roles to fully 
understand what we do as architects and 
designers, the roles we play and how we 
fit into the development cycle.

We work hard to facilitate continuous 
learning at DMA. We believe this not 
only motivates our team and creates our 
future leaders, but also enhances the 
service we provide to our clients.

1032018 - 2019



HOTEL 
TOURS 
2018
Being a naturally inquisitive person, 
I love exploring new buildings. Sadly, 
some of the best hotels in London 
are hard to get into, and turning up 
uninvited only gets you so far. 

So I set up DMA’s ‘Hotel Tours’ with the 
thinking that the more of us who are 
interested, the more we are likely to get 
to see. And it worked! In 2018 we visited 
at least one hotel a month.

by  Anya 
      Gordon 
      Clark To pick just a couple of highlights, we 

had a tour around The Mandrake with 
the architect, which involved a sampler 
of sound therapy in their basement 
club and a look around their dramatic 
roof top penthouse suite. We also went 
to London’s first floating hotel, the 
Good Hotel in the Docklands, which 
is a converted prison brought from 
Amsterdam to London where it will 
dock for a few years before moving on 
again. In the meantime, it employs local 
people and locally sourced products 
from the area, putting money back into 
the community via charities. Finally, 
both Mimi’s in Soho and The Pilgrm 
in Paddington showed us a number of 
design techniques for making the most 
of a minimal floor size. 

All the hotels 
we’ve visited 
have provided 
heaps of 
inspiration 
and opened 
our eyes to 
a variety 
of design 
intentions. 

As well as seeing the guestrooms, we’ve 
often had the enjoyable experience of 
sampling the bars! Here’s to 2019 and all 
the hotels we hope to have the pleasure 
of snooping around..

(Top from left) 
Bathroom detail at 
The Pilgrm, London; 
Reception Lounge 
& Bathroom, The 
Mandrake, Fitzrovia.

(Right) 
Jurema Bar at The 
Mandrake, Fitzrovia; 
Guestroom detail at The 
Pilgrm.
(Below from left)
Private Dining Room 
& Junior Suite, The 
Mandrake, Fitzrovia.

104 www.dextermoren.com



AWARDS 
2018
Congratulations to DMA partner Lindsey 
Bean-Pearce who came 2nd in the 
Creative Spark competition with her 
presentation of the Vintry & Mercer to 
100 delegates at the London Top Hotel 
Projects conference in September.

In addition to The Creative Spark competition we 
were shortlisted for four major awards: the SBID 
International Design Award for the Hotel du Vin 
Stratford-upon-Avon, the London Construction 
Awards and The International Hotel & Property 
Awards for The Curtain Hotel & Members Club, 
and the BD Architect of the Year Awards for both 
The Curtain and the Sun Square & Stay Easy City 
Bowl Hotels, Cape Town.

(Above) DMA partners Wan-Sheong Yau and Neil 
Andrew attending the AHEAD Awards in Dubai.
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(from left) Josip 
Zonja, Vinnie 
Maxwell, Michael 
Cheung, Sulaiman 
Quereshi, Katja 
Kostrenčić, Quadri 
Shogunle, Lakshya 
Arora, Janice Mitten, 
Anais Nievas, 
Henriette Brorson, 
Laura Valdes-Sainz, 
Alex Armitstead, and 
Rafael Cárdenas on 
the steps of the Torre 
Castelar in Madrid.
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DMA 
OFFICE 
TRIP 
2018: 
MADRID
For our office trip this year we visited 
Madrid, the vibrant Spanish capital 
renowned for its art collections, 
elegant boulevards and plazas, and 
vibrant nightlife.
 
We visited some of the city’s leading 
design hotels including OnlyYOU 
Boutique Hotel and Generator Hostel. 
Designed by Lazaro in a fully restored 
19th Century Palace, OnlyYOU 
combines charming original features, 
retro touches and luxury finishes. 
Originally a 1930s gas station, 
Generator Hostel is a 5-storey building 
with Spanish-influenced interiors and 
a vibrant modern design. The original 
features of the building are accentuated 
and revamped with an industrial-style 
design. The attractive lobby and bar 
areas on the ground floor feature tiled 
and wooden floors, book shelves and 
abundant leather seating. Bright guest 
rooms have an avant-garde style, 
mixing classic and modern elements. 
Our tour finished at the ME Madrid 
Reina Victoria rooftop bar with 
spectacular views of the city.  

No visit to Madrid would be complete 
without a museum trip. We went to 
Museo Reina Sofia, a world-famous 
art museum featuring a diverse 
collection of 20th Century Spanish art. 
The building has a striking façade with 
glass and steel lift-shafts. The museum 
is just as impressive from the back, with 
three buildings, principally built of glass 
and steel, arranged around a courtyard 
and all covered by a triangular, zinc & 
aluminium roof, the work of French 
architect Jean Nouvel. 

Other highlights included visits to Caixa 
Forum Madrid, a museum and cultural 
center designed by Swiss architects 
Herzog & de Meuron, and Atocha 
Station. In 1992, the original Atocha 
Station building was taken out of service 
as a terminal, and converted into a 
concourse with shops, cafés, a nightclub 
and a covered tropical garden.
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Alongside all the 
cultural and design 
inspiration we 
also made time to 
immerse ourselves in 
city life from relaxing 
parks and gardens to 
promenading around 
the Plaza Major. 

Last but not least the food: 
Madrid has a reputation as one 
of the most exciting places to eat 
in Europe. With lunch at La Cava 
Baja, drinks at the vibrant Platea, 
and an incredible 5-course tasting 
menu at Esencia Al Cuadrado, we 
were left with a memorable taste 
of this beautiful city.
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DMA team members 
in Madrid.
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Alejandro Abreu, Alex Armitstead, Anais Nievas, Andrea Cappiello, Angela Franco, 
Anna Hanson, Anne Marie Diderich, Anuj Narula, Anya Gordon Clark, Armelle Morgan, 

Bryan Oknyansky, Caroline Landerstam, Charlotte Sumner, Christopher Leonard, 
Claire McGuinness, Clara Mason, Daniel Wu, David Donaldson, David Harte, 

Dexter Moren, Dominic Davies, Ed Murray, Eduardo Argüelles, Elisabet Arias-Ripoll, 
Emma Thompson, Eoin Carroll, Eve Kiaku, Florence Stone, Freya Jones, Gareth Cotter, 
Giada Gemignani, Giuseppe Cadeddu, Haiyen Nguyen, Henriette Brorson, Herbert Lui, 

Jake Johnson, Janice Mitten, Javier Ortega, Jennie Walton, Jesús Burgos, Joel Iseli, 
John Harding, John-Alphonse Elonga, Jonathan Comfort, Joseph Aniedu, Joseph Choe, 

Josip Zonja, Juan Galue, Kassym Ulykbanov, Kate Sandle, Katja Kostrenčić, 
Lakshya Arora, Laura Micol Fiorio, Laura Valdes-Sainz, Laurynas Deveikis, 

Lawrence Rocha, Lindsey Bean-Pearce, Lilya McGinley, Lucy Daverne, Luz Echenique, 
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Manuel Filippi Farmar, Marcello Moroni, Mark Wood, 
Marta Sánchez Rosique, Matthew Sturley, Michael Backhouse, 
Michael Cheung, Michael Cheung, Nadia Salamo, Naheeda Khan, 
Neil Andrew, Nikolas Stagkos, Nina Laskus, Olga Polyanskaya, 
Oscar Wokowu, Paola Fuentes Grotaers, Paolo Pirroni, Paul Wells, 
Philip Chin, Philippa Baker, Quadri Shogunle, Rachael Reid, Rafael Cárdenas, 
Rafael Fernández Romero, Rebeca Aguilera, Richard Claridge, Robert Max-Lino, 
Roland Adrio, Shakir Sufian, Samuel Chua, Serena Cestrone, Shaun Corey, 
Sneha Genovia Baptista, Steve Norris, Steven Farr, Sulaiman Quereshi, 
Teodoro Mastrantonio, Theo Obeng-Sackey, Valerio De Santis, Vinnie Maxwell, 
Wan Yau, YooJin Lee, Zoe Mayne & Zoë Tallon.
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